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The  Real  “Home”  Market 


What  is  the  home  market  for  Chicago  merchandise? 

In  general,  you  would  say  the  city  of  Chicago  and  sunounding 
territory. 

Consider  the  phrase  “Home  Market”  in  relation  to  The 
Daily  News.  It  takes  on  a  specialized,  specific  meaning. 

The  Daily  News  home  market  consists  of  practically  every 
worth-while  home  in  Chicago. 

The  Daily  News  sells  about  400,000  copies  in  Chicago  and 
suburbs  every  day — and  practically  every  copy  goes  home.  This 
is  nearly  1 00,000  more  circulation  in  the  home  market  than  any 
other  Chicago  weekday  paper. 

Seven  out  of  every  nine  persons  in  Chicago  and  suburbs  who 
speak  English  depend  upon  The  Daily  News  as  their  surest  news¬ 
paper  adviser,  counselor  and  friend. 

That’s  how  The  Daily  News  covers  the  Chicago  home  market. 

Visualize  this  tremendous  market  of  homes: 

The  home  circulation  of  The  Daily  News  is  greater  than  the 
combined  number  of  homes  in  Milwaukee,  Omaha,  Louisville,  St. 
Paul,  Dayton,  Toledo  and  Portland,  Ore. 

To  cover  the  homes  in  those  cities  even  partially  you  would 
have  to  use  seven  papers.  The  Daily  News  delivers  the  Chicago 
market,  complete,  and  at  one  cost. 

The  “home  market”  in  Chicago  is  The  Daily  News  circu¬ 
lation. 


THE  DAILY  NEWS 


First  in  Chicago 
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The  Vital,  Prosperous 
Field— The  City  Proper 


THE  DAILY  STATES 

Large  Circulation  Concentrated  in  The  City 

Suburban  New  Orleans  is  too  limited  and 
scattered  to  economically  merchandise  and 
advertise  to. 

The  city  circulation  of  The  Daily  States  will 
k  produce  quicker,  more  profitable  returns  , 
fk  at  a  lower  cost.  M 


Want  More  Information?  We’ll  Gladly  Furnish  It. 


New  Orleans 

STATES 


Supreme-  — ///  their  field 

The  prestige  and  result  power  of  The  Courier-Journal  and  The  Louisville  Times  are  clearly  demonstrated 
in  their  classified  pages.  The  Courier-Journal  and  The  Louisville  Times  printed — 

2,078,811  more  agate  lines  of  “Want”  42,042  more  individual  “Want”  Ads. 

Advertising  during  1919  than  all  other  Louisville  in  January  and  first  half  of  February,  1920,  than 
newspapers  combined.  all  other  Louisville  newspapers  combined. 

Results  only  are  responsible  for  this  tremendous  lead — a  lead  of  clean  advertising,  as  no  medical,  clairvoyance,  personal  ur 
fraudulent  financial  advertising  is  accepted. 

THE  COURIER-JOURNAL  W  THE  LOUISVILLE  TIMES 

Ar*  Repreaented  in  the  national  Field  by  the 

S.  C.  BECKWITH  SPECIAL  AGENCY,  New  York  City,  Chicago,  Detroit,  St.  Louis,  Kansas  City  and  Atlanta. 
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Send  for  copy  of  reprint  from  Adrertiung  Age  entitled  “Saturday  Evening  inuet  Great  Pullen,"  and  read  what  homes  like  Manhall  Field  &  Co-,  Strawbridge 
&  Qothier,  N.  Snellenburg  Ac  Co.,  Lit  Brothers,  J.  E.  Caldwell  Ac  Co.,  B.  F.  Dewees,  J.  G.  Darlington  Ac  Co.,  Oppenheim,  Collins  Ac  Co.,  Goodrich  Tires* 
Kellogg  Krumbles,  Mosley  Ac  Jelke  butterine,  and  others  do  on  Saturday  evening.  ' 

Last-Minute  Facts  About 

Philadelphia 

The  third  largest  market  in  the  U.  S. 

Metropolitan  population  : — 3,000,000 

Bank  Clearings  1 9 1 9  :—$  1 9,7 1 6,992,483.00 

Bank  Clearings  1920: — $22,094,588,655.00 

Savings  Fund  Deposits  1919  : — $2 1  5,992,775.00 

Savings  Fund  Deposits  1920: — $236,943,653.00 

Depositors  1919  : — 4 17,784 

Depositors  1920  : — 424,845 

Average  Savings  Fund  deposit: — $531.06 

Twenty-one  ocean  steamship  lines  operate  out  of  Philadelphia,  the  second  largest  port  in  the  U.  S.  (in  poin 
of  tonnage  and  harbor  facilities),  for  European,  South  American,  Asiatic  and  African  ports. 

Its  principal  industries  are  manufacturing;  from  hosiery,  carpets  and  cloth  to  locomotives,  shipping  and  warships. 
Approximately  700,000  male  and  300,000  female  workers  are  employed  in  its  16,000  manufacturing  places* 
Philadelphia  has  400,000  separate  dwellings;  one-third  of  which  are  owned  by  their  occupants. 

300,000  Philadelphians  are  share-holders  in  1 200  Home  Building  and  Loan  Associations. 

One-seventh  of  all  the  Home  Building  and  Loan  Associations  of  the  United  States  are  in  Philadelphia. 
Philadelphia  has  48,000  wholesale,  jobbing  and  retail  stores  ranging  from  the  big  department  store  down  to 
the  small  corner  “variety”  store. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper 

“nearly  everybody**  reads — 

The  Bulletin 

January  Copies 

Circulation  X  a  Day 

The  Bulletin  is  the  only  Philadelphia  newspaper  which  prints  its  circulation  figures  regularly  each  day. 

No  prize,  premium,  coupon  or  other  artificial  methods  of  stimulating  circulation  have  ever  been  used  by 
The  Bulletin. 


EDITOR&PUBLISHER 


Issued  every  Thursday— forms  closing  at  2  P.  M.  on  the  Wednesday  preceding  the 
date  of  publication— by  The  Editor  &  Publisher  Co.,  Suite  1117,  N.  Y.  World  Bldg., 
63  Park  Row,  N.  Y.  City.  Private  Branch  Telephone  Exchange,  Beekman  4330. 
Charter  Member  Audit  Bureau  of  Circulations. 
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THE  PERIOD  OF  THE  HANDOUT 


The  old-fashioned  reporter  surveyed 
the  long  row  of  hand-outs  spread 
for  inspection  on  the  counter  by  the 
cigar-case  in  the  lobby  of  the  National 
Press  Club  at  Washington.  It  was 
getting  along  about  dinner-time  and  the 
place  was  filling  up.  The  lobby  was 
thronged  with  transients  peeling  out  of 
overcoats  and  wraps  and  passing  to 
other  parts  of  the  club.  Before  taking 
the  dinner  recess  from  the  cares  of  the 
day  most  of  them  took  the  precaution 
to  file  past  the  hand-out  counter,  for  a 
rapid  inspection,  with  a  view  to  news 
possibilities,  of  the  wares  displayed. 
Most  of  the  sheets  were  passed  over 
after  a  glance  at  the  titles ;  one  or  two, 
possibly,  selected  for  further  considera¬ 
tion. 

“And  so  this  is  what  the  newspaper 
game  is  coming  to,”  remarked  the  old- 
fashioned  reporter.  “No  wonder  more 
men  are  getting  out  of  it  now  than  ever 
before  in  its  history.  What  is  to  hold 
them?  The  old  fascination,  which  has 
always  been  the  greatest  asset  of  the 
calling,  is  gone.  When  I  broke  into  the 
game  twenty  years  ago  a  reporter  had  to 
get  out  and  scratch  gravel  for  his  stuff. 
Then  and  Now 

The  facts,  figures,  names  and  middle 
initials,  statement  of  eye-witnesses  and 
what  the  police  said — he  had  to  get  them 
all  himself,  on  the  spot,  and  jot  them 
down  with  his  little  stub  pencil. 

“He  wrote  his  story  from  ‘notes,’ 
cryptic  and  mysterious  to  any  but 
him.  What  does  a  reporter  write  his 
stuff  from  now?  Hand-outs.  Mimeo¬ 
graphed  hand-outs  which  he  doesn’t 
even  have  to  go  out  and  get.  They 
are  sent  to  his  club.  If  this  keeps  up 
for  another  ten  years  what  will  the 
reporter’s  profession  amount  to  when 
the  old-timers  begin  to  drop  out? 

Suppose  that  after  ten  years  of  this 
sort  of  thing  suddenly  all  press  agents 
should  be  suppressed  and  this  elab¬ 
orate  private  propaganda  system 
wiped  out.  How  many  of  these  re¬ 
porters  de  luxe  would  be  equipped 
to  go  out  and  cover  a  story  in  the 
old-fashioned  way  and  then  go  into 
the  office  and  write  it?  All  the  city 
tditor  of  that  day  will  need  are  a  few 
good  rewrite  men  who  can  read  and 
transpose  mimeographed  print,  and  a 
dozen  or  so  uniformed  messenger 
Ws  to  make  the  rounds  and  collect 
the  hand-outs.” 

Betterment  to  Be  Doubted 

Such  is  the  old  reporter’s  plaint; 
such  the  lament  of  the  patriarch  who 
stands  on  the  threshold  of  a  new 
day— and  a  part  of  what  he  says  may 
oe  thus  dismissed.  An  old  order 
fever  changes  without  regret  from 
those  who  helped  to  make  it  what  it 
yas  and  who  cannot  understand  why 
>t  should  not  endure  forever.  But 
•here  also  is  that  in  the  old  reporter’s 
lament  which  may  not  be  thus  dis- 
®>ssed.  Many  of  the  sweeping 
changes  which  have  come  to  the  met¬ 
ropolitan  newspaper  profession  with- 
®  recent  years  will  bear  careful  scru¬ 


An  Old-Fashioned  Reporter  Is  Lost  in  Rush  for 
Prepared  Bunk  and  Learns  Why  Race 
for  “News  First”  Has  Lost  Its  Pep. 


BY  MARQUIS  JAMES 


tiny  before  we  declare  they  are  for 
the  best  simply  because  they  are  the 
product  of  the  new  times. 

No  wonder  men  are  getting  out  of 
the  game,  remarks  the  old-fashioned 
reporter.  Are  they  getting  out?  Two 
men  who  chanced  to  overhear  the 
foregoing  soliloquy  decided  on  a  little 
experiment.  They  sat  down  and  wrote 
out  the  names  of  all  the  newspaper¬ 
men  they  could  recall,  out  of  hand, 
who  had  left  their  jobs  to  go  in  the 
army.  This  hasty  list  was  found  to 
contain  36  names.  Then  they  went 
over  it  and  set  down  opposite  each 
man’s  name  his  present  occupation. 
The  result  showed  that  only  9  of  the 
36  had  returned  to  newspaper  work. 
Just  one  out  of  four.  The  tally  on 
the  remainder  follows : 

Publicity  agents  . 11 

Magazine  writers  . 4 

Killed  in  action .  3 

Trade  journals  .  2 

House  organs  .  2 

Magazine  editor  .  1 

Advertising  writer  .  1 

Moving  picture  theater  manager .  1 

Job  printing  plant  proprietor .  1 

Occupation  not  known .  1 

These  statistics  are  not  given  with 
the  guarantee  that  they  reflect  the 
national  situation  with  anything  like 
mathematical  exactitude,  though  the 
roster  from  which  they  are  derived 
included  men  from  most  of  the  large 
cities  east  of  the  Mississippi  and  two 
cities  west  of  it.  They  do,  however, 
show  a  trend,  a  trend  which  never 


has  been  so  marked  in  newspaper 
history  as  it  is  now. 

That  trend  is  away  from  the  local 
room  and  to  the  press  agent’s  shop. 
The  former  is  the  loser,  the  latter 
the  gainer  by  the  transaction.  The 
loss  of  these  27  men  is  a  real  loss  to 
the  news-gathering  profession.  It  is 
a  loss  that  cannot  be  made  good  this 
year,  or  next  year,  by  taking  on  cub 
reporters  out  of  the  schools  of  jour¬ 
nalism  or  from  the  other  sources  of 
supply,  because  the  27  men  in  ques¬ 
tion  all  are  trained  metropolitan 
newspapermen  of  wide  and  varied  ex¬ 
perience. 

They  are  all  good  men,  with  an 
average  active  newspaper  experience 
of  seven  or  eight  years;  actually  it 
probably  runs  higher  than  that.  It 
is  also  an  unnatural  loss.  For  the 
majority  of  these  men  under  condi¬ 
tions  which  obtained  four  years  ago 
might  have  been  expected  to  remain 
in  the  game  and  round  out  their  ca¬ 
reers  there. 

Why  are  the  reporters  getting  out? 
The  experience  of  one  of  the  27  may 
be  illuminating.  He  returned  from 
overseas  last  summer  and  was  dis¬ 
charged  after  two  years  in  the  army. 
He  went  back  to  his  old  job  on  Park 
Row,  where  he  was  rated  as  a  first- 
class,  all-around  reporter.  It  was  with 
a  genuine  thrill,  he  says,  that  he  got 
his  first  assignment,  crammed  a  wad 
of  copy  paper  in  his  pocket  and  went 
out  to  bag  the  story. 


NEW  “I.  P.”  CONTRACT  PRICE  5  CENTS 

The  International  Paper  Company’s  contract  price  on  news¬ 
print  for  the  second  quarter  of  1920  will  be  5  cents  per  pound 
against  4^  cents  for  the  first  quarter,  an  increase  of  11  per 
cent.  The  price  on  contracts  for  the  coming  quarter  was  given  to 
Editor  &  Publisher  by  Chester  W.  Lyman,  vice-president  and 
general  sales  manager  of  the  International.  Increased  cost  in  the 
production  of  paper  for  the  second  quarter  is  given  as  the  cause 
for  the  half-cent  per  pound  boost  in  price. 


NEWSPRINT  IS  PARAMOUNT! 

Do  you  want  to  keep  posted  on  market  developments? 

Do  you  want  to  know  what  other  publishers  are  thinking  and 
doing? 

Do  you  want  to  know  the  manufacturer’s  side  of  this  question 
— the  reasons  for  the  upward  trend  of  prices,  now? 

.  Then  Read: 

NEWSPRINT— A  REVIEW 

EDITOR  &  PUBLISHER— NEXT  WEEK 


The  first  port  of  call  was  the  office 
of  the  president  of  a  great  public 
service  corporation  on  Lower  Broad¬ 
way.  There  he  hoped  to  pick  up  the 
gang,  and  like  as  not  renew  an  ac¬ 
quaintance  or  two.  Two  years  before 
he  could  have  banked  on  knowing 
well  probably  three  out  of  four  of 
the  men  he  would  meet  on  a  story 
of  this  type — all  reporters  of  old 
standing  like  himself. 

Never  Sees  Reporters 

In  the  waiting  room  of  the  execu¬ 
tive’s  office  he  found  a  collection  of 
reporters,  but  it  was  not  “the  gang.” 
There  was  not  a  familiar  face  among 
the  lot.  For  the  first  time  in  years 
this  man  found  himself  a  stranger  to 
his  fellows  on  a  story  in  New  York. 
He  felt  like  Rip  Van  Winkle.  Most 
of  the  men  were  very  young.  There 
were  two  women  in  the  party.  Their 
talk  was  not  old-reporter  talk. 

The  newcomer  introduced  himself. 
His  name  brought  forth  acknowledg¬ 
ments  of  recognition,  for  he  had  quite 
a  local-room  reputation  about  New 
York.  The  old  reporter  inquired  what 
arrangements  had  been  made  to  see 
the  man  they  were  after. 

“See  him?”  Several  eyebrows 
arched  in  surprise. 

“Why,  we  won’t  see  him,”  someone 
explained,  with  the  air  of  one  con¬ 
tradicting  the  assertion  that  the 
world  is  flat.  “Blank  never  sees  re¬ 
porters.  A  statement  has  been  prom¬ 
ised  within  a  few  minutes.” 

Blank  never  sees  reporters  1  _  The 
old-timer  would  have  liked  to  had  in 
his  pocket  a  five-spot  for  every  time 
he  had  “seen”  this  same  Mr.  Blank 
and  helped  subject  him  to  a  reporter’s 
friendly  but  searching  cross-examina¬ 
tion.  He  would  have  been  better  off 
than  when  he  got  his  $60  bonus  from 
the  army. 

The  New  Game 

A  door  opened  and  a  man  emerged 
and  began  to  pass  out  typewritten 
sheets. 

“Why,  hello,  there,  Jerry !  When  did 
you  go  over  to  the  moneyed  inter¬ 
ests?”  The  old  reporter  put  the  ques¬ 
tion  to  the  distributor  of  the  hand¬ 
outs. 

“As  I  live  and  breathe,”  returned 
the  latter,  dropping  the  hand-outs 
and  extending  his  hand.  “If  it  isn’t 
old  Bill  Blinks  I  When  did  you  get 
out  of  the  armed  forces?” 

Before  the  war  Bill  and  Jerry  had 
been  reporters  together.  Jerry  was 
called  one  of  the  best  in  New  York. 

“First  day  back  on  the  old  job,” 
continued  Bill,  when  the  others  had 
seized  their  statements  and  departed. 
“Hardly  oriented  yet,  as  they  say  in 
the  service,  but  this  is  a  knockout. 
When  did  old  Blank  quit  seeing  the 
boys?” 

“An  old  school  reporter,  I  see,” 
laughed  the  other.  “Not  on  to  the 
curves  of  the  new  game.  They  don’t 
see  the  boys  like  they  used  to.  State- 
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merits  are  the  tiling.  That’s  my  job 
he'e.  I  wrote  this  statement.” 

“I  know,  that's  all  very  well  for  the 
rest,  but  as  you  said,  I'm  of  the  old 
school.  1  want  to  sec  Blank.  Will 
you  take  my  name  in?” 

•‘1  will,  certainly,”  agreed  Jerry, 
“and  I  will  also  inform  you  there  is 
not  a  chance  in  the  world  of  your 
getting  by  this  door.  When  a  state¬ 
ment  goes  out,  that  ends  the  discus¬ 
sion — until  we  have  another  state¬ 
ment.  Oh,  I  know  how  it  hits  you. 
Hit  me  the  same  way,  but  I’ve  been 
out  of  the  o.  d.  since  March — and  out 
of  the  newspaper  game  since  April, 

I  may  add.” 

Three  ‘Statements”— and  a  Smoke 

The  reporter  had  no  time  to  con¬ 
tinue  the  discussion,  for  his  com¬ 
patriots  had  moved  on  to  cover  an¬ 
other  angle  of  the  story.  He  rejoined 
them  at  another  downtown  office,  re¬ 
ceiving  another  statement.  He  ac¬ 
companied  them  to  a  third  office  and 
received  a  third  statement.  The  re¬ 
porter  went  to  dinijer  and  strolled 
into  his  office.  On  his  desk  he  found 
an  envelope  filled  with  City  News  Bu¬ 
reau  ticker  and  afternoon  clippings. 
From  these  and  the  precious  trio  of 
statements  he  wrote  his  story.  Then 
he  refilled  his  pipe  and  had  a  long, 
thoughtful  smoke. 

He  lasted  on  the  old  job  just  a 
week.  Taking  leave  of  the  city  edi¬ 
tor,  who  was  an  old  friend,  he  said ; 

“Boss,  what  you  want  is  a  messen¬ 
ger  boy,  not  a  reporter.  But,  after 
all.  1  am  not  really  leaving  your  staff, 
merely  going  off  the  payroll.  1 11 
have  as  much  stuff  in  your  columns 
as  ever,  because  I  am  going  to  do 
publicity  for  Dot,  Dash  &  Co.” 

Bill  is  writing  statements  now  and 
handing  them  out  to  the  reporters. 
His  principal  mission  is  to  keep  Dot, 
Dash  &  Co.  and  the  executive  head 
thereof  in  a  favorable  light  before  the 
public.  Under  the  present  system  the 
task  is  not  difficult.  He  is  making 
more  money  and  enjoying  better 
hours  than  lie  might  expect  to  taking 
assignments  from  a  city  desk,  and  he 
was  rated  a  good  reporter  and  paid 
accordingly. 

Wherever  newspapermen  foregather 
these  days  the  changing  times  as 
reflected  by  channels  through  which 
a  story  reaches  the  copy  desk  is  a 
topic  of  lively  discussion.  The  exo¬ 
dus  from  the  local  rooms  and  the 
rapid  development  of  the  private 
propaganda  field  everywhere  are  com¬ 
mented  upon. 

Taking  Care  of  Reporters 

There  is  scarcely  a  great  corpora¬ 
tion  without  its  publicity  department, 
under  that  oi»  another  name.  There 
is  hatdly  a  branch  or  bureau  of  the 
Federal  Government  at  Washington 
without  one.  Personal  press  agents 
have  become  the  style  with  a  great 
many  prominent  personalities  outside 
of  the  theatrical  world.  Rarely  is 
there  a  meeting,  conference,  conven¬ 
tion  or  assemblage  of  any  sort  at  any 
place  without  a  man  or  staff  of  men 
on  the  job  to  take  care  of  the  re¬ 
porters. 

To  take  care  of  the  reporters.  In 
the  old  days,  and  they  were  not  so 
long  ago,  the  reporters  had  to  take 
care  of  themselves  or  they  came  out 
at  the  little  end  of  the  horn.  Getting 
a  story  is  easier  than  it  used  to  be; 
getting  the  story  is  a  good  deal 
harder.  It  is  a  question  whether  so 
much  solicitation  is  a  good  thing 
either  for  the  reporter  or  the  audi¬ 
ence  he  addresses  and  instructs — the 
great  public.  Concerning  this  phase 


of  the  situation  Frank  I.  Cobb  writes 
in  the  New  York  World,  of  which  he 
is  editor: 

“For  five  years  there  has  been  no 
free  play  of  public  opinion  in  the 
world.  The  government  has  con¬ 
scripted  it,  put  it  in  charge  of  a  ser¬ 
geant,  put  it  through  the  goose  step, 
drilled  it  and  made  it  stand  at  atten¬ 
tion.  Now  we  have  nothing  but  pri¬ 
vate  jiropaganda.  There  were  1,200 
press  agents  before  the  war.  I  don’t 
know  how  many  there  are  now.  Most 
direct  sources  of  news  are  closed.  We 
get  the  new's  sent  out  by  the  press 
agents  of  different  organizations.” 

Commenting  on  Mr.  Cobb's  declara¬ 
tion,  Collier’s  Weekly  remarks  with 
characteristic  directness: 

"He’s  right.  The  .American  people 
have  difficulty  even  when  there  is  no 
shortage  in  print  paper  in  getting  the 
facts  about  anything.  Well-cjoked 
propaganda  and  warmed-up  personal 
opinion  and  the  steaming  advocacy 
of  causes,  worthy  and  unworthy,  have 
been  served  up  so  long  that  the  plain 
truth  of  hard,  cold  facts  has  almost 
been  crowded  off  the  dish.  Most  of 
the  great  national  reporters  of  yes¬ 
terday,  whose  very  names  used  to 
make  the  guilty  tremble,  have  degen¬ 
erated  into  two  classes — those  who 
write  about  themselves  in  relation  to 
their  opinions  and  those  who  write 
about  their  opinions  in  relation  to 
themselves." 

Fun  Held  the  Old-Timers 

In  the  old  days  an  established  per¬ 
centage  of  the  men  who  took  up 
newspaper  work  could  be  relied  on 
to  stick  and  see  it  through.  The  pay 
and  opportunities  in  the  game  pro¬ 
vided  about  as  liberal  a  return  for 
talent  as  could  be  expected  in  most 
professional  callings.  A  big  factor 
was  the  fun  a  fellow  got  out  of  his 
work.  For  a  lively  interest  from  day 
to  day  and  wholesome  satisfaction  in 
the  end,  the  newspaper  profession 
was  hard  to  beat. 

That  day  is  in  eclipse,  if  it  has  not 
past.  Getting  fun  out  of  your  work 
and  leading  an  alert  and  picturesque 
life,  desirable  as  they  are,  do  not 
transcend  the  more  material  concerns 
of  existence.  Living  costs  have  at¬ 
tained  undreamed  of  levels.  The  pri¬ 
vate  propaganda  interests  realize  the 
tremendous  value  of  publicity.  They 
can  afford  to  pay  a  big  price  for  it 
and  still  turn  a  profit  on  the  deal. 

No  newspaper  man  is  going  into 
the  press-agent  game  because  he  pre¬ 
fers  the  work  to  work  on  a  news¬ 
paper.  He  goes  in  because  it  pays 
more  money,  and  incidentally  affords 
shorter  and  more  conventional  hours 
of  labor— but  these  are  the  lesser 
things.  The  money  is  the  real  at¬ 
traction.  In  this  day  and  age  more 
of  it  is  required  to  span  the  hiatus 
between  pay-day  and  pay-day  than 
ever  before. 

Want  Skilled  Men  Only 

The  private  propaganda  interests 
require  skilled  men  to  carry  out  their 
enterprises,  and  they  are  getting 
them.  The  men  who  are  abandoning 
the  newspapers  for  this  field  rank 
high  in  their  profession.  Those  who 
remain  are  the  middling  kind. 

This  is  a  very  general  statement 
and  the  specific  exceptions  which  any 
one  may  cite  do  not  disprove  it. 
Among  the  beginners  the  newspapers 
probably  are  getting  as  many  prom¬ 
ising  youngsters  as  ever  before.  But 
will  they  stick?  It  is  extremely 
doubtful.  The  ambitions  of  the  young 
reporter  of  today  are  not  those  of 
the  cub  of  15  years  ago. 

The  closing  of  direct  news  sources 


and  the  poisoning  of  the  springs  from 
which  information  trickles  into  the 
news  columns  through  previously 
prepared  channels  presents  an  upset, 
the  seriousness  of  which  great  editors 
have  remarked.  The  stultifying  effect 
on  that  mightiest  of  republican 
forces,  public  opinion,  is  manifest.  The 
yeast  of  public  opinion  is  the  news¬ 
paper  reporter.  In  this  day  of  pass¬ 
ing  things  is  not  the  good  going  with 
the  bad  sometimes? 

The  old-time  reporter,  feared  and 
fearless,  who  dug  and  wrote,  dug  and 
wrote,  who  pre-judged  nothing,  ac¬ 
cepted  nothing  as  a  fact  he  could  not 
establish  to  be  a  fact;  who  weighed 
words,  men,  motives  and  brought  the 
news  from  producer  to  consumer 
without  any  aid  of  the  pernicious 
middlemen,  or  press  agent — has  he 
gone  the  way  of  sailing  ships,  50-cent 
table  d’hotes,  secret  covenants  and 
kings  ? 


SWEDEN  WANTS  TARIFF 
ON  PAPER  LIFTED 


If  Legislation  Can  Remove  Duty 
Wall,  U.  S.  Newsprint  Shortage 
May  Be  Partially  Reliavad 
from  Scandinavia 


Swedish  paper  manufacturers  are 
anxious  to  resume  on  the  pre-war  scale 
exports  to  the  United  States  of  all 
kinds  of  papers,  including  newsprint. 
Dr.  Fredrik  Jahn,  managing  director  of 
the  Swedish  Papermills  Association 
and  the  Swedish  Papermills  Trading 
Company,  of  Stockholm,  declared  to 
Editor  &  Publisher  in  an  interview 
a  few  days  ago. 

“Swedish  paper  manufacturers  have 
been  developed  since  the  middle  of  the 
last  century,”  said  Dr.  Jahn,  “and  at 
the  present  moment  the  capacity  of  the 
Swedish  paper  and  board  mills  is  about 
500,000  tons  a  year,  including  all  kinds  of 
sulphite  and  kraft  papers,  newsprint, 
printing  and  writing  papers,  grease¬ 
proof,  nature  brown,  cap,  filtering  pa¬ 
per  (Grycksbo),  etc. 

“As  always  in  Sweden,  the  prominent 
feature  of  our  manufacture  is  very  high 
quality,  and  especially,  with  regard  to 
kraft  paper,  Sweden  claims  to  manu¬ 
facture  the  best  quality  in  the  world 
(remember  such  brands  as  Munksjo, 
Grycksbo,  Fengersfors,  Orebro,  Moln- 
backa,  Trysil,  etc.. 

"The  capacity  of  Swedish  kraft  mills 
is  at  present  about  6o,ooo  tons  a  year  and 
before  the  war  we  used  to  export  a 
great  deal  to  the  United  States,  which 
export  we  hope  to  resume  and  enlarge 
in  the  near  future. 

“Development  of  all  kinds  of  paper 
exports  to  your  country  is,  anyhow,  in 
my  opinion,  greatly  dependent  upon 
the  removal  of  present  tariff  restric¬ 
tions. 

“I  have  in  many  ways  been  given  to 
understand  that  at  the  present  moment 
the  United  States  is  very  short  of 
newsprint.  It  may  be  said  that  Sweden 
now  has  an  output  of  about  170,000  tons 
of  newsprint  a  year.  Of  course,  in 
Sweden,  as  everywhere  else,  prices 
have  gone  up  considerably  and  are 
likely  to  continue  rising,  according  to 
present  labor  conditions,  dollar  ex¬ 
change,  etc.  Consider  what  we  have 
to  pay  in  kronor  in  the  United  States 
for  the  raw  materials  we  have  to  im¬ 
port  from  our  country.  Before  the 
war  one  dollar  was  equal  to  3.72 
kronor;  now,  the  other  day,  one  dollar 
was  equal  to  5.70  kronor. 

“But,  on  the  other  hand,  the  present 
dollar  exchange  ought  to  facilitate  our 
exports  to  your  country.  I  therefore 


think  that  if  the  proposition  could  be¬ 
come  law  Ml  the  near  future,  the  Ameri- 
can  newspaper  could,  up  to  a  certain  ex¬ 
tent,  be  relieved  from  our  country,  re¬ 
garding  their  shortage  of  newsprint. 

“Facilities  for  shipping  from  Sweden 
are  pretty  good,  as  there  are  several 
steamship  companies,  including  the 
Swedish-American  line,  the  Transat¬ 
lantic,  and  the  Swedish-American- 
Mexican  line,  which  maintain  regular 
service  to  various  ports  in  the  United 
States. 

“Every  kind  of  information  desired 
about  Swedish  paper  by  American 
publishers  can  be  obtained^either  direct 
from  the  Swedish  Papermills  Associa¬ 
tion,  in  Stockholm,  or  through  the 
Swedish  Consul  General,  Mr.  Lamm 
or  the  Swedish  Chamber  of  Commerce 
in  New  York,  both  of  whom  will  be  in 
regular  touch  with  the  association.” 

Dr.  Jahn  has  been  in  the  United 
States  for  the  past  month,  with  a  view 
to  finding  American  markets  for  Swed¬ 
ish  paper  products,  and  also  arranging 
for  supplies  of  the  rosin  and  sulphur 
that  the  mills  in  the  Swedish  associa¬ 
tion  import  from  the  United  States. 
He  sailed  for  England  on  Saturday. 


ADS  TO  CUT  INDUSTRIAL  KNOT 


A.  N.  P.  A.  Ad  Bureau  Director  TelU 
Cleveland  Club  Members 

Ci.EVEi.AND,  Feb.  24. — .Advertising  will 
play  a  tremendous  part  in  straighten¬ 
ing  out  social  and  industrial  tangles, 
according  to  William  A.  Thomson, 
director  of  the  advertising  bureau  ot 
the  American  Newspaper  Publishers' 
Association.  He  made  this  statement 
while  talking  to  members  of  the 
Cleveland  Advertising  Club  this  week 
at  the  Hotel  Statler.  Commenting 
upon  the  growth  of  advertising  since 
the  war  ended,  Mr.  Thomson  said; 

“Many  advertisers  during  the  war 
suffered  a  loss  of  good-will  because, 
working  largely  on  war  orders,  they 
had  to  curtail  their  advertising.  Now 
they  are  getting  this  good-will  back 
through  advertising.  Moreover,  since 
the  war,  the  people  have  had  free 
spending  habits  and  this  is  another 
big  reason  for  the  increase  in  adver¬ 
tising.” 

He  related  that  the  advertisers  of 
the  nation  spent  $40,000,000  for  adver¬ 
tising  in  1900  and  more  than  $130,- 
000,000  in  1919.  In  1920,  he  predicted, 
they  would  spend  more  than  $160,- 
000,000. 


Boonville  Republican  Sold 

B00NVI1.LE,  Mo.,  Feb.  28. — The  Daily 
Republican  was  sold  to-day  by  Houston 
Harte  to  a  corporation  headed  by  C.  M. 
Harrison,  formerly  publisher  of  the  Se- 
dalia  (Mo.)  Capital.  A.  E.  Snider, 
former  editor,  has  gone  to  the  Chicago 
office  of  the  United  Press.  E.  J.  Mel¬ 
ton,  former  city  editor  of  the  Sedalia 
Capital,  is  new  city  editor  of  the  Re¬ 
publican. 


Goes  to  Eight  Columns 

Louisville,  Ky,,  Feb.  23. — The  Even 
ing  Post  has  changed  over  to  an 
eight-column  width.  All  of  the  Eng¬ 
lish  dailies  in  Louisville  now  are  in 
eight-column  dress  except  the  Her¬ 
ald,  which  proposes  to  make  the 
change  shortly. 


Scripps  Executives  Shift 

Cleveland,  Feb.  22. — John  H.  Payne, 
formerly  assistant  advertising  man¬ 
ager  of  the  Cincinnati  Post,  has  been 
made  business  manager  of  the  Hous¬ 
ton  (Tex.)  Press,,  succeeding  F.  R- 
Colgan,  who  goes  to  the  Dallas  Dis¬ 
patch  in  a  similar  capacity. 
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IS  YOUR 

All  of  us  are  ready  to  cook  up  a 
broth  for  the  other  fellow,  but 
very  few  of  us  ever  desire  a  taste  of 
it  ourselves.  This  is  true  of  the  white 
print  situation,  as  it  is  axiomatic  of 
the  industry  that  we  have  been  free 
to  criticize  the  excessive  use  and  per¬ 
haps  waste  of  news  print  in  the  other 
fellow’s  paper.  Our  own  has  been  left 
to  criticize  itself. 

I  might  mention  in  brief  a  few 
things  almost  every  newspaper  in  the 
country  has  done : 

1.  Exceaaive  space  used  in  Heads — 

Sixty  per  cent,  of  the  total  space  on 
every  newspaper  is  usually  allotted  to 
advertising;  4(V7f  to  news.  Of  the  40% 
news  space  10%  to  12J4%  is  devoted 
to  heads.  So  complicated  has  the  con¬ 
struction  of  heads  become  in  an  ef¬ 
fort  to  outdo  the  other  fellow  that  in 
many  cases  their  news  value  has  been 
entirely  lost  sight  of.  Many  papers 
use  three  30-  or  36-point  lines  for 
their  first  bank.  Then  comes  the 
dash,  and  follows  three  or  four  addi¬ 
tional  banks.  The  newspaper  head  is 
an  epitome  of  the  news.  This  could 
be  just  as  well  presented  by  a  two- 
line  18-  or  24-point  cap  or  lower  case 
head  in  one  bank  and  one  additional 
bank,  incorporating  what  is  usually 
put  into  three  or  four  banks.  Thus 
the  reader  would  secure  a  synopsis 
of  the  story  just  as  well  as  though  it 
were  broken  up  into  fantastical 
shapes,  many  of  them  having  no  re¬ 
gard  for  typography,  and  much  space 
would  be  saved. 

2.  Peraistent  Uae  of  Dashes — No 

one  seeks  to  know  who  invented  the 
dash  in  newspaper  heads.  Like  Top- 
sy,  it  “just  growed.”  Somebody  start¬ 
ed  to  use  them  years  ago.  They  have 
been  with  us  ever  since.  I  defy  any¬ 
one  to  explain  how  a  dash  in  a  news¬ 
paper  head  helps  the  news  value  of 
the  story.  But  it  does  take  up  a  lot 
of  space — about  3%  of  the  total  40% 
allotted  to  news  purposes.  If  it’s  too 
radical  to  leave  the  dash  out  of  heads 
having  two  or  more  banks,  it  does 
seem  the  part  of  wisdom  to  discon¬ 
tinue  its  use  on  a  single  line,  two-  or 
three-line  heads.  In  time,  also,  the 
.^550ciated  Press  and  Special  Corre¬ 
spondent  lines  which  usually  precede 
the  news  article,  will  be  discontinued. 
Isn’t  it  reasonable  to  believe  that 
these  ideas  could  be  carried  out  as 
well  by  a  symbol  following  the  date, 
such  as  A.  P.  in  a  sort  of  monogram 
occupying  no  more  than  six  or  eight 
points  in  width  in  the  date  line?  I 
believe  the  Mergenthaler  Linotype 
Company  has  had  such  a  symbol  for 
years. 

1  Advertising  Cut-Off  Rule — Some 
papers  have  adopted  the  one-point 
plain  face  rule  in  the  center  of  a 
four-  or  six-point  slug.  Many  have 
not.  The  Oxford  double  rule  which 
has  been  the  style  almost  universally 
used  for  a  cut-off,  requires  six  points 
above  and  below  it  to  set  it  out  well. 
In  many  newspapers  this  rule  is  very 
heavy,  oftentimes  overbalancing  the 
border  used  around  an  ad.  Two  per 
cent,  space  can  be  saved  if  the  adver¬ 
tising  cut-off  rule  is  a  one-point  face 
in  the  center  of  a  four-  or  six-point 
slug,  which  does  not  require  even  a 
lead,  much  less  a  slug,  on  either  side 
of  it.  The  ads  can  be  butted  against 
the  rule  from  both  sides.  This  saves 
space,  saves  the  time  of  the  workmen 
sliding  in  the  slugging  material,  and 
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you  who  have  not  used  it  will  be  sur¬ 
prised  and  pleased  with  the  added 
touch  it  lends  to  your  advertising 
pages. 

4.  Useless  Words  and  Sentences — 

Many  papers  conduct  query  columns. 
I  have  yet  to  see  one  that  doesn’t 
have  three  or  four  articles  each  night 
which  begin  something  like  this :  “I 
have  been  a  reader  of  your  column 
for  several  years  and  am  very  much 
interested  in  the  way  you  answer 
questions  and  thought  you  would 
help  me  out,  so  I  am  telling  you  my 
troubles.’’  Then  follows  the  gist  of 
the  letter.  The  reader  doesn’t  care 
a  rap  whether  the  person  in  question 
has  read  your  column,  but  she  does 
want  to  know  whaC  the  correspond¬ 
ent’s  troubles  are,  and  your  answer. 
Why  not  give  the  letters  in  brief,  and 
the  answer  the  same  way? 

Sport  writers  are  particular  offend¬ 
ers  when  it  comes  to  spreading  out 
an  introduction  to  a  story  over  a 
quarter  or  a  half  column.  It  is  full 
of  foolish  phrases  that  give  no  one 
any  information,  but  takes  up  a  lot 
of  the  reader’s  time.  There  are  so 
many  instances  where  entire  para¬ 
graphs,  or  sentences,  can  be  elimi¬ 
nated  which  would  in  no  way  detract 
from  the  value  of  the  story.  In  the 
end,  the  reader  would  be  more 
pleased.  A  person  reads  a  newspaper 
to  secure  information.  Wordy  intro¬ 
ductions  do  not  contain  information. 

5.  Foreign  New* — American  news¬ 
papers  are  the  finest  spreaders  of 
propaganda  for  foreign  countries  im¬ 
aginable.  Hardly  a  metropolitan  pa¬ 
per  but  that  uses  a  half  dozen  col¬ 
umns  in  each  issue,  especially  Sun¬ 
day,  publishing  the  most  ridiculous 
material  from  abroad.  Who  cares 
whether  Prince  Cigrus  has  a  boil  on 
his  big  toe,  or  whether  the  King  of 
Spain  had  a  seventeenth  addition  to 
his  family?  The  vast  majority  of 
foreign  news  wafted  to  our  papers  is 
cleverly  prepared  by  foreign  news 
service  propagandists.  I  could  write 
an  extensive  and  illuminating  article 


our  unsuspecting  publishers.  But 
scrutinize  the  abroad-news  your¬ 
selves.  See  if  you  do  not  take  the 
same  viewpoint  as  the  author.  Give 
the  readers  the  local  news. 

6.  Poor  Type  Face — Many  papers 
have  faces  exceedingly  light  in  weight 
and  with  no  character  that  make  for 
easy  reading.  Such  faces  require 
opening  up,  especially  leading  the 
first  half  dozen  lines  to  start  the 
reader’s  eye  easily  into  the  body  of 
the  article.  The  mind  cannot  absorb 
what  the  eye  does  not  see,  and  con¬ 
sequently  if  a  paper  is  not  easy  to 
read,  or  if  the  character  of  the  type 
is  poor,  the  reader’s  attention  is  lost 
instead  of  concentrated.  The  author 
suggested  the  type  face  now  used  by 
the  Christian  Science  Monitor,  which 
has  given  universal  satisfaction,  and 
made  this  paper,  with  its  harmonious 
typography  all  the  way  through,  a 
thing  of  beauty,  and  one  which  leaves 
a  lasting,  pleasing  impression  on  the 
reader. 

Many  papers  one-point  lead  their 
news  matter ;  some  run  it  solid,  and 
some  two-point  lead  it.  Perhaps  it 
will  startle  some  persons  when  I  say 
seven  point  can  be  put  on  a  6)4-point 
slug  and  still  be  more  readable  than 
lots  of  faces  with  one-point  leading. 

To  be  desirable  a  news  face  should 
have  no  fine  lines,  no  arched  letters 
that  have  the  appearance  of  fading 
away,  a  pronounced  serif,  not  too 
condensed,  and  still  condensed 
enough  set-wise  to  avoid  hand  spac¬ 
ing.  Some  faces  will  space  out  nicely: 
others  require  a  vast  amount  of  hand 
spacing.  This  takes  the  operator’s 
time,  cuts  down  production  and  cre¬ 
ates  “rivers”  in  the  print. 

There  is  no  more  reason  why  the 
editorial  page  should  be  heavily  lead¬ 
ed  as  compared  to  news  pages  than 
that  the  classified  pages  should  be 
leaded.  Perhaps  the  section  most 
widely  read  is  the  classified.  Why? 
Because  the  little  ads  give  real  in¬ 
formation.  If  the  editorial  page  is 
any  good  at  all  it  will  be  read  set 


OUR  FAULTS  AS  MR.  MYERS  SEES  THEM 


1 —  Excessive  space  used  in  heads. 

2 —  Persistent  use  of  dashes. 

3 —  ’Advertising  cut-off  rules  of  such  design  they  occupy  18  points 
instead  of  4  or  6  points. 

4 —  Useless  babble  of  words  in  the  introductory  paragraph  of  news 
articles. 

5 —  'Unlimited  space  devoted  to  foreign  news. 

6—  Poor  type  face  which  requires  a  lot  of  leading  and  opening  up 
to  make  it  easier  to  read. 

7 —  Too  large  cartoons  and  comic  strips. 

8 —  Excessive  use  of  streamer  heads. 

9 —  Illustrations  that  occupy  4  inches  that  might  easily  be  cut  down 
to  lYi  and  3  inches. 

10 —  Six-point  rules  on  classified  pages  instead  of  two-point. 

11 —  Many  seven-column  papers  are  still  running  thirteen-em  measure 
and  quite  a  wide  margin,  when  they  might,  by  making  a  few 
alterations  on  their  press  and  stereotype  equipment,  increase  the 
size  to  eight  columns  12'/i-em  measure,  which  would  necessitate 
buying  their  roll  print  only  three-quarters  of  an  inch  to  one  inch 
wider  than  is  now  the  case. 

12 —  One-quarter  to  one-'thiid  inch  space  occupied  by  the  folio  on 
each  page  that  could  be  eliminated. 


ORDER? 

solid  just  as  readily  as  though  leaded. 

7.  Comic  Strips  ainl  Cartoon* — Most 
of  the  comic  strips  are  now  five,  six 
and  seven  columns  in  width.  Many  of 
them  are  made  for  IZyi-em  papers 
and  are  used  by  13-em  papers.  If  the 
latter,  there  is  much  white  space  on 
each  side  of  the  strip.  In  most  cases 
the  head  over  the  comics  runs  across 
the  entire  strip,  but  of  only  a  few 
words,  leaving  four  or  five  inches  of 
blank  space  all  the  way  from  one- 
quarter  to  one-half  inch  in  depth. 
Slany  of  the  comics  have  nothing  to 
them,  anyway,  and  might  very  well 
be  discarded.  But  the  ppint  I  want 
to  make  is  this :  That  the  comic  strips 
be  reduced  to  five  columns  and  that 
two  sizes  of  mats  be  made  by  the 
producer — -one  for  a  12}4-em  paper 
and  the  other  for  a  13-em  paper. 
None  of  the  detail  of  the  comics  or 
cartoons  would  be  left  out  if  they 
are  reduced  in  size. 

Many  of  the  cartoons  have  a  vast 
amount  of  space  that  is  not  used  for 
detail;  the  figures  are  unusually 
large ;  many  three-column  cartoons 
could  be  cut  to  two  columns  and  not 
detract  one  whit  from  their  value. 

8.  Streamer  Head* — Many  newspa¬ 
pers  are  departmentized.  They  usual¬ 
ly  carry  a  streamer  across  the  entire 
page,  all  the  way  from  three-quarters 
to  an  inch  and  a  quarter  in  depth. 
No  doubt  these  streamers  are  con¬ 
venient  in  locating  the  various  de¬ 
partments.  But  the  fact  is  many  of 
these  streamers  are  wholly  without 
information,  are  incased  in  borders 
and  panels,  usually  set  in  big  phat 
type  to  fill  the  space,  and  rob  the 
reader  of  from  five  to  eight  inches  of 
reading  matter  on  pages  where  they 
are  used.  Perhaps  the  American  peo¬ 
ple  love  sensation — perhaps  too  much 
so.  We  have  all  been  given  a  little 
bit  too  much  of  that  sort  of  thing. 
Why  can’t  we  be  aesthetic  and  make 
up  our  minds  to  get  used  to  single 
and  double-column  heads  instead  of 
having  the  news  slapped  into  our 
faces  by  a  big  black  streamer,  in 
many  papers  by  two  or  three  lines  of 
each?  Estheticism  in  this  case  would 
save  a  lot  of  print  paper. 

9.  Illustration* — I  have  looked  over 
a  good  many  newspapers.  I  find  the 
general  tendency  is  to  run  a  goodly 
portion  of  the  figure  in  illustrations 
of  people.  -Ml  the  reader  cares  about 
is  to  see  the  face.  A  full  length,  half 
length  or  bust  size  illustration  does 
not  add  value  to  the  news  article. 
Where  a  bust  photograph  is  used  it 
might  very  well  be  cut  off  immedi¬ 
ately  below  the  collar  or  at  the  neck. 
Many  papers  take  the  head  of  a  pho¬ 
tograph  and  have  their  artist  draw 
in  a  torso  and  legs.  This  uses  up  a 
good  deal  of  valuable  space.  The 
reader  can  get  along  without  the 
sketching.  .Mso,  three-  and  two-col¬ 
umn  illustrations  can  be  cut  down  to 
one-half  the  size  and  be  just  as  ef¬ 
fective. 

10.  Classified  Page* — Many  papers 
still  use  the  hair-line  rule  in  the  cen¬ 
ter  of  a  six-point  slug  on  the  classi¬ 
fied  pages.  This  space  is  the  most 
valuable  in  the  paper  and  the  most 
productive  of  revenue.  Why  not, 
therefore,  get  the  most  out  of  them? 
Eliminate  the  six-point  slug  and  use 
a  hair-line  face  on  a  two-point  body 
instead.  I  do  know  of  newspapers 

(Continued  on  Page  30) 


INI  ANn  MFMRFRS  IN  THRFF  HROUPS  Publishers  in  favor  of  such  a  course  Chairman  Vance  P.  Edwards  of  tht  t 
MlLiViDlLKO  11^  I  niMLE.  represented  in  the  expression  pulp  and  paper  division  of  the  United  1 

ON  PAPER  SHORTAGE  RELIEF  of  views  by  E.  P.  Adler  of  the  Daven-  States  Forest  Laboratories,  at  Madi. 

port  Times  and  B.  E.  Pinkerton  of  son.  Wis.,  in  addition  to  predicting 

the  Monmouth  (Ill.)  Atlas.  This  plan  that  the  American  newsprint  industry 

Federal  Allocation,  G>-operative  Buying  and  Friendly  ^^t  with  no  evident  objection  on  the  will  eventually  move  to  the  Pacific 

.  t  n  c  ^  JM  anyone.  Coast,  likewise  urged  publishers  to 

Attitude  toward  Mills  I^rotlts  suggested  The  publishers  who  are  at  the  get  together  with  the  paper  manu- 

at  Chicaeo  Meeting  mercy  of  the  jobbers  were  naturally  facturers.  He  declared  emphatically 

®  ®  in  favor  of  co-operative  buying  and  that  publishers  had  made  a  serious 

-  of  course  favored  the  latter  sugges-  mistake  in  prosecuting  Government 

TUM  annual  convention  of  the  Inland  Daily  Press  Association  in  tion,  too,  if  any  relief  would  be  af-  investigations  of  the  paper  industry, 

Chicap^o  last  week,  furnished  an  apt  illustration  of  the  varied  forded  them.  thus  diverging  capital  to  more  peace- 

conditions  and  diversified  opinions  existing  among  newspaper  If  the  Government  is  forced  to  take  ful  and  lucrative  fields  of  investment, 
publishers  with  regard  to  newsprint  paper.  For  the  most  part  Inland  mem-  ^  hand  to  save  the  pubHshers  with-  Instead  of  affording  the  publish- 

r  I  -1  „  _ _  ^  out  contracts,  Mr.  McKinleys  pur-  ers  any  relief,  the  Government  ac- 

hers.  represen  ing  ^  n  w.p  p  s  chasing  bureau  suggestion  was  con-  tivities  have  simply  worked  to  build 

states,  are  assured  of  the  same  amount  of  paper  during  1920  as  they  sjdgred  the  most  practical  plan  yet  up  Canada  as  a  paper  manufacturing 

received  under  contract  last  year  at  prices  for  the  current  quarter  offered.  field  and  to  place  American  news¬ 
ranging  from  4  to  5  cents,  averaging  about  cents  f.o.b.  mill.  In  making  his  suggestion.  Congress-  papers  at  the  mercy  of  Canadian 

A  small  minority  are  without  direct  mill  connections  and  are  com-  man  McKinley  stressed  particularly  politicians,”  he  said.  Only  by  the 
pelled  to  rely  solely  for  their  .supply  on  brokers,  or  jobbers,  and  to  pay  the  point  that  the  real  crux  of  the  reduction  of  newspaper  sizes  can  pro- 
current  iirices  of  9  to  10  cents  f.o.b.  mill  for  every  pound  of  print  trouble  is  that  more  paper  is  being  duction  and  consumption  ever  be 
naner  thev  use  present  mills  can  pro-  brought  together  under  present  condi- 

*  '  J  '  •  duce.  Capital  is  not  investing  in  tions,  declared  Mr.  Edwards. 

Every  Publither  Looking  Out  for  Himself  paper  mills  and  «the  logical  relief  A  final  suggestion,  made  by  D.  W. 

The  publishers  holding  mill  con-  Company  would  be  glad  to  hear  from  would  seem  to  be  in  encouraging  ex-  Stevick,  publisher  of  the  Champaign 
tracts  at  the  4/.  cent  price,  and  in  publishers,  now  without  contracts,  on  pans, on  of  the  paper  making  mdustry_  News-Gazette  supported  by  Fred 

Mr.  McKuilev  said  that  passage  of  Leroy  of  the  Streator  (Ill.)  Independ- 
some  cases  higher,  declare  thev  have  such  a  proposition.  tt  j'  u-n  ^  -r-  u-  u  ..  -/t.  . 

,  ,  j  i  ^  ■  ..  .  .  ,  ,  Senator  Underwoods  bill  to  arrange  ent-Times,  which  met  with  approval, 

no  fault  to  find  whatever  with  condi-  The  third  proposition,  and  the  one  -.i,  woe 


WHEELER  BACK  HOME 


Head  of  Bell  Syndicate  Return*  Froa 
Busine**  Vi*it  in  Europe 

John  N.  Wheeler,  of  the  Bell  Syndi¬ 
cate,  has  returned  from  a  two  months' 
business  visit  to  Europe,  fully  convinced 
that  the  newspaper  makers  of  England 
are  more  than  willing  to  go  half  way  in 
building  better  feeling  between  that 
counVy  and  the  United  States  through 
closer  journalistic  relations  and  under¬ 
standing.  Bud  Fisher’s  “Mutt  and  Jeff 
are  increasing  in  popularity  each  day, 
he  says.  Several  toy  makers  have  made 
offers  for  the  use  of  the  famous  char¬ 
acters  in  an  effort  to  meet  popular  de¬ 
mand,  Mr.  Wheeler  said,  and  the  pair 
are  hits  in  at  least  three  shows  now 
playing.  Mr.  Wheeler  said  that  in  Eng¬ 
land  he  found  quite  a  lot  of  feeling 
against  America  among  men  in  the 
street.  He  attributes  this  to  the  rate  of 
exchange,  our  stand  on  the  League  of 
Nations  and  boastfulness  on  “who  won 
the  war.”  However,  he  found  a  gen¬ 
eral  willingness  to  do  business  with  us. 


Star-Eagle  Two  Cent* 

Newark,  N.  J.,  Feb.  26. — An  increase 
in  price  to  2  cents  a  copy  from  i  cent 
will  be  made  by  the  Newark  Star-Eagle, 
March  i. 


JOHN  SUNDINE 

New  President  of  the  Inland  Daily  Pre**  Association 


an  afternoon  newspaper,  on 
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MORE  THAN  39,000  IN  USE 


LINOTYPE 


(»  TRADE 


MARKO 


MEKRY 

XMAS 


MERRY 

XMAS 


lOIAAy  TRADE  OF 
^GREATBTi 
nUinSDSIOEY 


the  V^'EATHER 


YOUJW  XUT  • 

W!L 

ONE  OF  CHEER  FOR 
AaOPPADWAH  IS 


[Ee  OW  EARTH-COOP  WittTQjMjr 


;nnnJni!>llP 


It’s  Almost  a  Crime  to  Set 
a  Display  Line  by  Hand  on 
The  Paducah  Evening  Sun 


Caeti  tir 

cat  Pi»«pk«  **  *•  ^ 

iam*  ■  I 


nAvrrm  savKB.  \ 
lUlH  OP  CHlUOttS 


{U  T«a»  /i»^ 


In  our  issue  of  Wednesday,  December  the 
24,  Christmas  Eve,  we  carried  ninety-three 
Christmas  cards  for  the  local  merchants, 
and  in  only  one  of  them  was  there  a  hand 
set  line.  The  other  type  setters,  when  they 
found  it,  wanted  to  murder  the  man  who 
had  committed  the  crime.’’ 


President,  Tlie  Padacah  (Ky.)  Evening  Snn 

MERGENTHALER  UNOTYPE  CO. 

NewYorkf  U,  S,  A. 


The  Model  20  Diapley 
LinotTpe  prodaeee  dl^ 
play  eompoeltlea  dlreet 
from  the  keyboard  with 


This  Advertisement  is  Composed  Entirely  of  Linotype  Material 
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OVER  7,000  NEWSPAPERS 
AFFECTED  BY  MERGER 

Combination  of  American  Press  Asso¬ 
ciation  and  Publishers  Autocaster 
Service  Company  Opens  Up 
New  Opportunities 

rile  consulidatiuii  this  week  in  N’ew 
York  of  the  advertising  departments 
of  the  American  Press  Association  and 
the  Publishers’  Antocastcr  Service 
Company  marks  a  Riant  stride  forward 
in  the  standardization  of  the  national 
selling  methods  of  many  thousands  of 
daily  and  weekly  newspapers. 

Under  the  .\merican  Press  system,  it 
is  possible  lor  the  national  advertiser 
and  advertising  agent  to  give  one  order 
and  write  one  check  for  national  adver¬ 
tising  in  over  si.\  thousand  small  daily 
and  weekly  newspapers,  having  a  com¬ 
bined  net  paid  circulation  in  excess  of 
six  million  copies  per  week.  Under  the 
consolidation  there  will  be  more  than 
7,(Kx»  pajiers  that  can  be  handled  in  this 
manner. 

The  .-Xmerican  Press  will  do  all  the 
billing,  checking  and  collecting  for  both 
concerns.  The  volume  of  advertising  to 
lie  jilaced  by  the  consolidated  advertising 
department  in  1920  will  approximate 
$3,000,000.  as  comjiared  with  $1,250,000 
last  year. 

The  newspapers  formerly  represent¬ 
ed  in  the  foreign  advertising  field  by 
the  Publisher.s’  .\utocaster  Service 
Comiiany  will  be  represented  by  the 
.\merican  Press  .‘\ssociation,  the  new 
selling  agency  of  both  concerns. 

The  Publishers’  Antocastcr  Service 
Company  will  concentrate  upon  the 
work  of  equipping  a  great  number  of 
country  papers  with  autocaster  stereo¬ 
typing  facilities  and  improving  the 
.\utocaster  N'ews  Feature  and  Ad  .Art 
service,  particularly  the  .Ad  .Art  which 
is  supplied  in  matrix  form  to  all  publish¬ 
ers  equipped  with  the  .Autocaster. 

The  new  arrangement  will  mean  a 
boon  to  the  small  publishers  in  two  ways 
— l>etter  service  in  their  foreign  adver¬ 
tising  representation  and  in  their  news 
and  ad  art  feature.s — both  possible 
through  the  use  of  he  antocastcr. 

The  officers  of  file  Publishers’  .Auto¬ 
caster  Service  Company  are;  R.  H. 
Canfield,  president;  John  H.  Perry, 
secretary;  f-mmet  binley.  business 
manager;  George  .A.  Riley,  vice-presi¬ 
dent;  (. .  F.  Mosher,  treasurer. 

Predict*  A.  P.  A.  Ll*t  of  8,000 

(jeorge  .A.  Riley,  vice-president  of 
the  .Autocaster,  informs  Fihtor  &  PcB- 
i.isHKR  that  it  is  his  opinion  that  ulti¬ 
mately  the  .American  Press  list  will 
include  8,000  newspapers  with  total 
circulation  of  8,000,000  sales  per  w'cek. 
This  circulation,  he  says,  will  be  in 
towns  of  5.000  and  less  and  on  farms 
where  58  per  cent  of  the  total  popula¬ 
tion  of  the  United  States  lives — 60,- 
(KXl.OOO  people.  He  points  out  that  the 
Saturday  Evening  Post  with  2,000,000 
circulation  carried  $43,000.(X)0  worth  of 
advertising  last  year  and  he  predicts  a 
tremendously  increased  volume  of 
business  for  the  American  Press  list. 

Courtland  Smith,  president  of  the 
.American  Press  .Association,  in  a 
signed  editorial  in  the  .American  Press 
for  January,  states  that  $550,000  have 
been  invested  in  the  establishment  of 
the  .American  Press  .Association  dur¬ 
ing  the  past  ten  years,  in  other  words 
“it  has  cost  us,"  he  said,  “that  amount 
of  money  to  bring  country  publishers 
and  advertisers  together  on  a  basis 
profitable  to  each,  and  not  one  single 
cent  of  this  $550,000  have  we  asked  the 
rr.ntishers  to  put  up. 

"Before  my  active  working  days  are 


over,  we  will  represent  every  worth¬ 
while  country  newspaper  in  the  United 
States  and  we  will  be  giving  those 
publishers  over  $100.(XK).(K)0  a  year  of 
foreign  advertising. 

Autocaster  Is  Revolutionary 

"Vou  Should  take  this  statement  as 
seriously  as  it  is  given.  The  .American 
Press  .Association  has  made  good  on 
every  statement,  promise  and  predic¬ 
tion  it  has  made  concerning  foreign 
advertising,  and  we  are  not  wrong 
now,  for  we  know  the  country  pub¬ 
lishers  and  we  know  the  country  news- 
jiapers  and  we  know  the  .American 
market.  If  the  Saturday  Evening  Post 
can  place  $5,000,000  worth  of  adver¬ 
tising  in  one  year,  as  it  does,  at  an 
average  less  than  20  copies  in  every 
town  that  has  a  country  newspaper, 
and  at  a  price  which  ranges  from 
$5,000  to  $15,0fl0  a  page,  it  won’t  be 
many  years  before  we  will  be  doing 
as  well.  When  we  once  reach  that 
point  we  will  quickly  go  on  and  double 
and  triple  their  total  because  the  coun¬ 
try  newspapers  are  well  worth  the 
difference.” 

.Mr.  Smith  pointed  out  that  the  total 
volume  of  business  in  the  .American 
Press  list  in  1910  was  $10,000.  This 
was  placed  in  2,000  papers.  Today 
the  .American  Press  represents  5,659 
country  newspapers.  The  average  rate 
has  increased  in  ten  years  from  7  cents 
an  inch  to  19  cents  an  inch. 

The  .Antocastcr,  which  is  revolution¬ 
izing  the  small  town  paper  from  the 
standpoint  of  features,  cartoons,  com¬ 
ics.  etc.,  and  national  advertising  as 
well  was  described  in  Editor  &  Pi’B- 
i.isHKR  for  November  6.  It  is  the  in¬ 
vention  of  John  McNoughton.  writer 
and  cartoonist. 


SIX  POINT  DINNER,  MARCH  6 


Agency  Space  Buyers  Will  Be  Guests 
at  Hotel  Astor 

The  Six  Point  League  of  New  York 
will  give  a  dinner  Saturday,  March  6, 
at  the  Hotel  .Astor,  6 -.30  p.  m.,  with  the 
executive  of  each  space  buying  depart¬ 
ment  of  every  advertising  agency  in 
New  York  as  a  guest.  Herman  G. 
Halsted  will  be  the  toastmaster.  The 
list  of  speakers  is  made  up  of  George  S. 
Fowler,  advertising  manager  of  Colgate 
&  Co.;  O.  H.  Blackman,  president  of 
the  Blackman  Company;  Frank  M.  Law¬ 
rence.  sec.'etary  of  the  George  Batten 
Company,  and  John  B.  Woodward. 

The  speeches  will  all  be  of  the  short, 
snappy  and  humorous  type,  for  the 
reason  that  considerable  time  will  be 
necessary  to  put  over  the  entertainment, 
which  the  dinner  committee  has  ar¬ 
ranged.  Louis  Gilman,  chairman  of  the 
committee,  states  that  two  days  after 
the  notices  were  sent  out,  he  received 
sufficient  reservations  to  almost  fill  to 
capacity  the  dining  room  that  has  been 
reserved. 


Canadian  Paper  Test  Put  Off 

Montre.vl.  Feb.  25. — The  authority  of 
the  paper  controller  conveyed  by 
orders-in-council  since  the  declara¬ 
tion  of  peace  having  been  questioned, 
the  matter  was  brought  up  in  court 
on  b'chruary  23,  but  the  case  was 
postponed  because  of  the  absence  of 
Judge  .Archer,  who  is  expected  to  re¬ 
turn  from  Europe  in  March. 


E.  N.  Smith  Heads  C.  P.  L. 

Montreal,  Feb.  25. — At  a  meeting  of 
the  Canadian  Press  Limited  directors 
here  today,  vacancies  on  the  board 
caused  by  the  death  of  E.  F.  Slack  were 
filled  by  electing  E.  Norman  Smith  of 
the  Ottawa  Journal,  president,  and  John 
Scott  of  the  Montreal  Gazette  a  director. 


The  Iowa 
Market  Centers 
in  Des  Moines 

Des  Moines  is  relatively  more  im¬ 
portant  to  the  national  advertiser 
than  most  cities  of  i  2  5,000  popu¬ 
lation. 

For  it  is  the  commercial  as  well  as 
the  political  capital  of  a  market  of 
two  and  a  quarter  million  people. 

Iowa’s  prosperity  is  proverbial. 


The  Register  &  Tribune 

cover  the  cities,  towns  and  farms 
of  Iowa,  as  ‘well  as  Des  Moines. 


January,  1920 
Paid  Average 

113,078 

MEMBER  A.  B.  C. 


I  32,500  Farmers 
(  39,243  Cities  and  Towns 
(41,335  in  Des  Moines 


Sunday  Register — 83,767  Paid 

(29,388  in  Des  Moines — $4,379  outside) 


Our  dot  maps  visualize  our  circu¬ 
lation  distribution — ask  for  a  set. 


THE  REGISTER  &  TRIBUNE  COMPANY 

DES  MOINES,  IOWA 

CHICAGO- John  GIsss,  Peoples  Gs*  Building 
NEW  YORK— 1.  A.  Klein,  Metropolitsn  Tower 
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I.  I  i  ■  I.'  I'Miilli 


— influencing  the  trade 


Have  you  ever  heard  the  state¬ 
ment  that  certain  advertisers 
use  national  mediums  not  to 
reach  the  consumer  primarily, 
but  for  the  effect  upon  the 
trade?  “Dealer  influence, 
that’s  what  I  want.” 

Dealers  and  jobbers  all  over 
the  United  States  will  tell  you 
that  the  greatest  trade  influ¬ 
ence  is  consumer  demand. 

There  is  no  other  force  which 
will  influence  the  trade  or 
which  will  co-operate  with  the 
trade  equal  to  consumer  de¬ 
mand. 

Follow  that  argument  further, 
and  you  reach  concentrated 
consumer  demand. 

Through  newspaper  advertis¬ 
ing  you  can  reach  the  greatest 
number  of  people,  sectionally 
or  nationally  as  you  wish,  and 
in  that  way  only  can  you  wield 
the  m.ost  effective  influence 
upon  the  trade. 

Invest  in  Newspaper  Advertising 


E.  Katz  Special  Advertising  Agency 


Eatablished  1888 


Publishers’  Representatives 

New  York  AfJ  f  Kansas  City 

Chicago  ^  San  Francisco 


Number  j.?  of  a  Series. 

Mr.  Publisher — Send  this  advertise¬ 
ment  to  all  your  local  retailers  and 
wholesalers.  Supply  extra  copies  so 
that  the  trade  can  pass  them  along  to 
traveling  salesmen. 

E.  Katz  Special  Advertising  Agency 
/5  East  36th  Street,  New  York  City 
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THE  HANDWRITING  ON  THE  WALL 

BY  LINCOLN  B.  PALMER 

Manager  American  Newspaper  Publishers’  Association 

1r  MUST  be  obvious  to  even  the  most  careless  observer  that  the 
trend  of  the  paper  market  clearly  indicates  increasing  difficulties 
for  the  consumer.  The  condition  is  already  so  serious  that  no 
further  note  of  warning  would  seem  necessary  to  cause  every  pub¬ 
lication,  large  and  small,  to  reduce  consumption  to  the  utmost,  and 
in  this  connection,  utmost  bears  no  relation  to  convenience. 

If  panic  may  properly  be  used  to  describe  the  condition  of  last 
November  and  December,  famine  may  well  be  applied  to  at  least 
some  of  the  coming  months,  if  not  indeed  to  many  months.  It  is 
assumed  that  all  publishers  have  long  realized  the  truth  of  this,  but 
it  is  obvious  that  many  continue  to  resist  what  seems  to  be  the  inev¬ 
itable,  and  continue  to  publish  daily  more  pages  than  are  imperative. 

During  July  the  spot  market  was  under  four  cents.  Today  it  is 
approximately  ten  cents  and  with  but  little  supply  even  at  that  price. 
Its  upward  climb  has  been  constant.  There  seems  to  be  no  more 
reason  to  expect  price  advances  to  stop  now  than  there  was  a  month 
or  two  months  ago. 

The  pity  of  it  is  that  many  publications  are  forced,  through  lack 
of  foresight  or  other  causes,  to  buy  on  the  spot  market,  and  many 
of  them  cannot  long  continue  to  pay  even  the  present  spot  price 
and  survive. 

With  the  possibility  of  increased  labor  cost  to  the  mills,  indeed 
even  without  increased  cost  of  production,  there  is  every  reason  to 
expect  adjustable  price  contracts  to  show  a  marked  adjustment 
upward. 

The  surplus  has  been  exhausted  and  the  increased  tonnage  in 
sight  is  wholly  inadequate  to  meet  future  demands.  The  demand 
for  advertising  space  exceeds  the  most  optimistic  forecasts.  Presi¬ 
dential  year  is  a  factor  in  the  problem  and  Scandinavian  newsprint — 
what  can  be  secured — keeps  pace  in  price  with  the  domestic  market. 

Rills  to  regulate  consumption  continue  to  be  introduced  in  Con¬ 
gress  and  constant  complaints  are  heard  that  major  publications  are 
prospering  unduly  at  the  expense  of  the  smaller. 

There  may  well  be  differences  of  opinion  as  to  whether  or  not 
Congress,  through  either  postal  or  other  legislation,  will  seek  to  take 
away  from  those  who  have  exercised  foresight  and  provided  for  their 
needs,  sufficient  tonnage  to  supply  those  who  may  otherwise  be 
forced  to  suspend,  but  it  is  well  to  bear  in  mind  the  state  of  public 
opinion  regarding  hoarding  during  the  war. 


R.  W.  PULLMAN  DEAD 

Washington  Police  Chief  Was  Long 
a  Newspaper  Man 

Washington,  Feb.  24. — Raymond  W. 
Pullman,  who  abandoned  newspaper 
work  five  years  ago  to  become  chief 
of  the  metropolitan  police  of  the  na¬ 
tional  capital,  died  here  Sunday  night 
of  pneumonia  after  a  brief  illness. 
Major  Pullman  formerly  was  Wash¬ 
ington  correspondent  of  the  Detroit 
Times.  He  began  his  newspaper  ca¬ 
reer  as  a  reporter  on  the  Washington 
Post  and  engaged  in  publicity  work, 
his  chief  connection  in  that  line  hav¬ 
ing  been  as  director  of  publicity  for 
the  United  States  Forestry  Service 
under  Gifford  Pinchot.  Major  Pull¬ 
man  was  a  member  of  the  National 
Press  Club. 

Among  the  thousands  of  testimo¬ 
nials  was  one  from  the  President  and 
Mrs.  Woodrow  Wilson,  which  accom¬ 
panied  a  large  floral  tribute  from  the 
White  House  gardens.  The  honorary 
pallbearers  at  the  funeral  included 


Secretary  of  War  Baker,  Secretary  of  | 
the  Interior  Lane,  .Secretary  of  the 
Navy  Daniels,  Robert  W.  Woolley  of 
the  Interstate  Commerce  Commission 
A.  Bruce  Bielaski  of  the  Department 
of  Justice  and  officers  of  the  District 
of  Columbia  government  and  promi¬ 
nent  Washington  business  men. 

Boston  Gets  New  School 

Boston,  Feb.  24. — The  American  Insti- 
tute  of  Journalism  has  been  incor¬ 
porated  with  capital  of  $20,000  by 
King  Witney,  James  S.  McCabe,  Jr 
and  J.  Ernest  Kerr,  It  is  the  first 
school  of  journalism  in  Massachu¬ 
setts. 

Churches  and  Clubs  Must  Pay 

Passaic,  N.  J.,  Feb.  23.— On  and  after 
March  6  the  Daily  News  will  print  no 
more  free  reading  notices  for 
churches,  lodges,  meetings,  etc.  There¬ 
after  such  matter  will  appear  onlyjs 
advertising  at  a  rate  of  10  cents  a  line 
for  a  five-line  minimum  space. 


PASSES  MILLION  MARK 
AFTER  PRICE  RAISE 

New  York  American  Breaks  Net  Sale 

Record  Week  After  10-Cent  Rate 
for  Sunday  Became 
Effective 

Considerable  interest  has  lieen  mani¬ 
fest  upon  the  part  of  publishers  and  ad¬ 
vertisers  as  to  how  the  New  York 
.■\merican’s  increase  of  its  retail  price 
to  ten  cents  on  Sunday  has  affected  its 
circulation,  and  Editor  &  Pubi.isher 
asked  Walter  G.  Bryan,  publisher  of  the 
.^merican,  for  the  facts. 

“Here  are  the  net  paid  figures  for  the 
first  four  Sundays  in  February,”  Mr. 
Bryan  said.  “On  February  1  the  cir¬ 
culation  was  985,489;  on  February  8, 
when  the  ten-cent  rate  went  into  effect', 
and  when  all  New  York  newspapers 
showed  a  circulation  decline  due  to  de¬ 
livery  difficulties  brought  about  by  the 
storm,  the  circulation  was  968,950.  On 
February  15  the  -American  broke  all  rec¬ 
ords  for  net  sales,  t'he  circulation  being 
1,000.349.  On  February  22  there  were 
unavoidable  delays  in  getting  the  papers 
to  the  dealers  and  the  circulation  was 
9b0.619  copies. 

“Of  course,  a  newspaper  cannot  sell 
exactly  the  same  amount  of  copies  week 
in  and  week  out,  any  more  than  a  de¬ 
partment  store  can  do  the  same  amount 
of  business  every  day  in  the  year,  but 
the  .\merican’s  showing  in  the  past 
three  Sundays  would  indicate  that  other 
newspapers  can  take  the  same  step  with¬ 
out  extremely  heavy  losses. 

“Here  are  some  statistics,  gathered  by- 
George  M.  Rogers,  assistant  general 
manager  of  the  Cleveland  Plain  Dealer, 
on  the  allotments  of  news  space  in  lead¬ 


ing  Sunday  papers  throughout  the  East 
and  Middle  West.  They  cover  the  month 
of  November,  1919,  and  include  all  mat¬ 
ter  in  these  newspapers  outside  of  the 
1/aid  advertising  columns; 

Columns 

St.  Louis  Globe-neniocrat .  320 

St.  Louis  Post  Oispatch .  249 

Minneapolis  Journal  (now  cut  50-75 

columns)  .  366 

Minneapolis  Tribune .  364 

('Iticaso  Tribune  .  285 

Detroit  Free  Press  (since  cut) .  367 

Detroit  News-Tribune  Isince  cut)...  400 

Philadelphia  Inquirer  .  285 

Philadelphia  Record  .  310 

I'altimorc  Sun  .  314 

New  York  World .  345 

New  York  Times...’ .  342 

Rosttm  filobe  .  269 

Poston  Herald  . .  262 

New  York  .American .  295 

Cleveland  Plain  Dealer,  about .  275 

Cleveland  Leader .  275 

“.Assuming  300  columns  is  the  average 
news  allotment  for  the  above  Sunday 
papers  and  that  news  represents  40  per 
cent',  of  the  paper’s  total  space,  we  have 
a  Sunday  paper  of  about  750  columns, 
or  about  92  pages.  Some  run  larger 
than  that.  On  the  basis  of  70  pages  to 
a  pound  of  newsprint,  costing  between 
four  and  ten  cents,  it’s  a  simple  matter 
to  see  that'  newspapers  .selling  for  five 
cents  are  not  nearly  covering  the  cost 
of  even  their  white  paper. 

The  above  table  shows  that  the  .Amer¬ 
ican  is  not  giving  more  space,  but  rather 
less,  to  news,  cuts  and  features,  than  the 
other  papers  listed,  and  it  does  not  in¬ 
tend  to  change  its  policy.  Because  of 
Mr.  Hearst’s  present  campaign  against 
the  sale  of  the  seized  German  liners,  we 
are  running  a  trifle  less  tighlly  than 
usual,  but  we’ll  get  back  to  the  Novem¬ 
ber  basis  as  soon  as  possible.” 

The  Harry-  Porter  Company,  adver¬ 
tising  agency,  will  move  on  March  i 
from  i8  West  41st  street  to  15  West 
44th  street.  New  York. 


‘L-fni/'ri’crt’*  Foremont  Imhutrial  Ailvertising  Agency" 

Over  a  ejuarter  of  a  million 
dollars — 714,285  lines — of 
special  advertising  secured 
in  two  and  one-half  years 
for  one  of  Boston’s  leading 
newspapers. 

No  Special  Editions — all  in  the 
regular  run  of  the  paper  and  entirely 
among  non-regular  advertisers,  many 
of  whom  have  since  become  regular 
advertisers. 

The  Advertising  Director  of  this 
newspaper  says  this  of  our  work — 

“I  want  to  take  this  opportunity  to 
thank  you  for  the  wonderful  co¬ 
operation  you  have  rendered  us  for 
the  past  two  and  one-half  years  in 
our  industrial  department.  I  can¬ 
not  conceive  of  an  industrial  depart¬ 
ment  handled  more  effectively  or 
in  a  more  clean-eut  manner  than 
your  own. 

Mr.  Publisher,  if  you  are  publishing 
a  good  live  daily  newspaper  in  one  of 
the  larger  cities  we  can  do  as  well  for 
you.  Let  us  take  up  the  matter  of  a 
“Weekly  Industrial  Review”  page 
with  you  to  run  on  either  of  your 
light  days,  Monday  or  Saturday.  Our 
representative  will  call  on  request. 

JohnB.  Gallagher  Company 

Home  Office 

Ninth  Floor,  Dexter  Building ' 
Boston 
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A  Slot  Machine  for  Selling  Newspapers 

Has  Come  to  Stay 

From  Maine  to  Florida 

From  the  Atlantic  Ocean  to  the 
Mississippi  River 

The  following  representative  Newspapers  have  adopted  Newsbox: 


Kennebec  Journal 

Augusta,  Maine 

Boston  Record 

Boston,  Mass. 

Springfield  Union 

Springfield,  Mass. 

Worcester  Gazette 

Worcester,  Mass. 


Day 

Republican 


New  London,  Conn. 


Watcrbury,  Conn. 


Buffalo  Inquirer 

Buffalo,  N.  Y. 

Atlantic  City  Press 

Atlantic  City,  N.  J. 

Public  Ledger 

Philadelphia,  Pa. 

Louisville  •  Courier- Journal 

Louisville,  Ky. 


Columbia  State 

Columbia,  S.  C. 

Augusta  Chronicle 

Augusta,  Ga. 

Tampa  Times 

Tampa,  Fla. 

Milwaukee  Journal 

Milwaukee,  Wis. 

Macon  Telegraph 

Macon,  Ga. 

Lancaster  Intelligencer 

Lancaster,  Pa. 

Allentown  Chronicle 

Allentown,  Pa. 

Easton  Express 

Easton,  Pa. 

Pittsburgh  Despatch 

Pittsburgh,  Pa. 

Hagerstown  Herald 

Hagerstown,  Md. 


Baltimore  News 

Baltimore,  Md. 

Washington  Post 

Washington,  D.  C. 

Washington  Times 

Washington,  D.  C. 

Raleigh  News  &  Observer 

Raleigh,  N.  C. 

Chattanooga  Times 

Chattanooga,  Tenn. 

Mobile  Register 

Mobile,  Ala. 

Montgomery  Advertiser 

Montgomery,  Ala. 

Age-Herald 

Birmingham,  Ala. 

Georgian 

Atlanta,  Ga. 

Wilkesbarre  Record 

Wilkesbarre,  Pa. 


Write  for  terms  and  prices 

NEWSBOX  SALES  CORPORATION 

Executive  Offices: 

CONDLER  BLDG.,  NEW  YORK  CITY 


BOSTON 

1138  OLD  SOUTH  BLDG. 


PHILADELPHIA 

1528  LAND  TITLE  BLDG. 


BALTIMORE 

1201  MUNSEY  BLDG. 


WASHINGTON 

603  MUNSEY  BLDG. 


CHICAGO 

542  so.  DEARBORN  ST. 
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COST  SYSTEMS  URGED 
AT  OREGON  MEETING 

Editor*  in  Conference  Resolutions  Ex¬ 
press  “Dissatisfaction  With  News¬ 
print  Market  Conditions” — C. 

E.  Abrams  Named  President 

(BY  TFLECKAPHJ 

Kit.ene,  Ore.,  Feb.  26. — General  adop¬ 
tion  of  scientific  cost  systems  by  pub¬ 
lishers  of  the  state  was  urged  in  reso¬ 
lutions  passed  by  the  second  annual 
newspaper  conference  held  under  the 
auspices  of  the  University  of  Oregon 
School  of  Journalism  February  20  and 
21.  The  meeting  was  attended  by  news¬ 
paper  proprietors  and  editors  from  the 
entire  state. 

The  importance  of  operating  on  a  re¬ 
liable  cost  system  was  emphasized 
throughout  the  conference,  the  subject 
being  introduced  in  a  paper  by  Henry 
M.  Hastings,  who  has  standardized 
printing  prices  in  San  Francisco  and 
Oakland.  Eric  Allen,  head  of  the  Ore¬ 
gon  journalism  School  also  explained  a 
simple  system  of  cost  computation. 

“Profound  dissatisfaction  with  the 
market  conditions  of  newsprint'  paiter” 
was  expressed  in  resolutions.  The  pub¬ 
lishers  present,  most  of  whom  repre¬ 
sented  small  dailies  and  weeklies,  con¬ 
tended  that  they  have  to  pay  as  high  as 
9i'4  cents  for  paper  in  carload  lots, 
whereas,  they  said,  metropolitan  papers 
secure  newsprint  at  3  cents  or  less  in 
unlimited  quantities. 

It  was  urged  that  the  State  Editorial 
.AssfKiation  make  an  investigation  of 
this  situation.  Officers  elected  are : 
President.  Carl  E.  .\brams ;  vice-presi¬ 
dent,  X.  J.  X'anskike;  secretary-treas¬ 
urer.  George  Turnbull:  program  chair¬ 
man.  Eric  Allen. 


Golden  Jubilee  in  Cedar  Rapids 

Cedar  Rapids,  Ia.,  Feb.  25. — The  Re¬ 
publican  will  celebrate  its  50th  birthday 
March  8.  which  will  also  be  the  33d 
anniversary  of  Publisher  Luther  .\ 
Brewer’s  connection  with  the  paper,  and. 


in  addition,  Mrs.  Brewer’s  birthday.  Mr. 
Brewer  will  give  a  banquet  on  the  even¬ 
ing  of  March  7  to  the  Republican  de¬ 
partment  heads  and  old-time  employees 
and  their  families,  his  old  political 
friends  and  Republican  alumni. 


C.  D.  N.  A.  "Recognizes”  Agency 

Toronto,  Feb.  25. — At  a  meeting  of 
the  advertising  policy  committee  of  the 
Canadian  Daily  Newspapers’  .Associa¬ 
tion.  temporary  recognition  for  twelve 
months  was  granted  to  the  James  Fisher 
.Advertising  .Agency,  Toronto.  This 
agency  started  business  on  January  1. 
.Among  its  principal  accounts  are  Rus¬ 
sell  Motor  Car  Co.  and  subsidiaries.  Ma¬ 
ple  Leaf  Milling  Co.,  tjeo.  McLogan 
Furniture  Co.,  Renfrew  Machinery  Co'. 
and  Louden  Machinery  Co.  James 
Fisher  was  formerly  manager  of  the 
Toronto  office  of  McConnell  &  Fergu¬ 
son.  London,  Ont. 


Now  Evansville  Journal 

Evansvili.e,  Ind.,  Feb.  24. — The  nani" 
of  the  Evansville  Journal-News,  which 
was  sold  recently  by  E.  T.  McNeely, 
Jr.,  to  a  company  of  local  Republicans, 
has  been  changed  to  the  Evansville 
Journal.  The  old  Evansville  Journal 
was  founded  in  1832  and  was  one  of  the 
oldest  Republican  papers  in  the  state. 
The  News,  an  afternoon  edition  of  the 
Journal,  was  founded  in  1892.  The 
Journal  was  afterwards  consolidated 
with  the  News  as  the  Journal-News. 


New  Home  for  Every  Evening 

Wilmington.  Dei..,  Feb.  23. — The 
Every  Evening  Printing  Comiiany  has 
purchased  property  at  821-825  Supley 
Street,  adjoining  the  Federal  Building. 
Plans  are  under  consideration  for  the 
razing  of  the  present  structures  and  the 
construction  of  a  fonr-story  steel  and 
concrete  plant  for  the  newspaper,  which 
it  is  hoped  to  have  ready  by  fall. 


Roscoe  O’Herron,  formerly  on  the 
staff  of  the  Peoria  Transcript,  has  be¬ 
come  state  editor  on  the  Springfield 
(111.)  State  Register,  Springfield,  Ill. 


The  circulation  of  Scripps  Newspapers  is  built  upon 
the  Rock  of  Reader  Faith. 

These  newspapers  are  leaders  of  thought  in  practically 
a  million  American  homes. 

Honest,  vigorous  and  fearless  in  character,  Scripps 
Newspapers  are  the  attorneys-at-large  for  the  com¬ 
munity. 


SCRIPPS  NEWSPAPERS 


Foreign  Advertising  Department 
Union  National  Bank  Building,  Cleveland,  Obio 


New  York  Office 
Marbridge  Building 


Chicago  Office 
First  National  Bank  Bldg. 


Akron  Press 
Cleveland  Press 
Cincinnati  Post 
Columbus  Citizen 
Covington  (Ky.)  Post 
Dallas  Dispatch 
Denver  Express 
Deo  Moines  News 
Evansville  Press 
Houston  Press 
Los  Angeles  Record 


Memphis  Press 
Oklahoma  News 
Portland  (Ore.)  New* 
Sacramento  Star 
San  Diego  Sun 
San  Francisco  News 
Seattle  Star 
Spokane  Press 
Terre  Haute  Post 
Tacoma  Times 
Toledo  News-Bee 


Cold  Reduces  Pulp  Output 

Quebec,  b'eb.  25.— Low  water  in  the 
rivers  on  the  north  and  south  shores  of 
the  St.  Lawrence  has  materially  cur¬ 
tailed  the  manufacture  of  pulp  and  other 
products  dependent  upon  water  power. 
This  condition  is  due  to  excessive  cold 
and  many  pulp  grinding  mills  have  clos¬ 
ed.  Conditions  are  not  expected  to  im¬ 
prove  for  a  month. 


Engravers’  Convention  June  17-lS 

Cleveland,  Feb.  23. — The  annual  con¬ 
vention  of  the  .American  Photo  En¬ 
gravers’  .Association  will  be  held  in 
Cleveland  June  17  and  18.  About  400 
delegates  are  expected  to  attend. 
Cleveland’s  photo  engravers  are  pre¬ 
paring  to  give  the  visitors  a  good 
time  and  the  daily  newspaper  plants 
will  be  among  those  inspected. 


New  Agency  in  Chicago 

Chicago.  Feb.  23. — Floyd  Short  & 
Partners,  Inc.,  has  been  chartered  to 
conduct  a  general  advertising  agency 
in  Chicago  and  Milwuakee.  The  in¬ 
corporators  are  Floyd  T.  Short,  for¬ 
merly  vice-president  and  Western 
manager  of  the  Federal  Advertising 
Agency',  Inc.,  New  York;  Gridley 
.Adams,  formerly  with  the  Federal 
Agency  and  with  the  Stewart-War- 
ner  Speedometer  Corporation ;  Rob¬ 
ert  E.  Fowler,  formerly  advertising 


manager  of  the  Printz  Biedemian 
Company,  Cleveland,  and  Henry  M, 
Weinstock,  advertising  and  sales  man- 
ager  of  the  Cooper  Underwear  Com¬ 
pany  and  the  Everwear  Hosiery  Com¬ 
pany,  Milwaukee.  Mr.  Weinstock 
will  be  Milwaukee  manager. 


Paper  Mill  Conference  Today 

.A  meeting  of  newsprint  manufac¬ 
turers  is  being  held  today  in  New 
York  at  the  Murray  Hill  Hotel,  to 
consider  the  25-.30  per  cent  wage  in¬ 
crease  demand  made  by  the  Interna¬ 
tional  Brotherhood  of  Paper  Makers 
at  their  convention  last  week  in  Bui- 
falo,  N.  Y.  The  workers  were  given 
an  increase  of  15  to  20  ]ier  cent,  in 
.May,  1019. 


Plan  New  Sulphite  Mills 

Montreal..  Feh.  22. — Two  new  sul¬ 
phite  mills  are  to  be  erected  near  New 
Richmond  in  the  Bay  of  Chaleur  dis¬ 
trict.  Arthur  Sande,  engineer  of  Hamil¬ 
ton,  Ontario,  will  call  for  tenders  on 
the  mill,  town  development  and  water 
supply. 


166-Inch  Machine  in  Manistiqus 

Manist.uue,  Mich..  Feb.  21.— The 
Manistique  Pajier  Company  of  this  citjr 
is  installing  in  its  new  plant  a  166-inch 
newsprint  paper  machine,  manufactured 
by  the  Pusey  &  Jones  company. 
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NEWSPAPBR^SERyiCE  Lc. 


begs  to  announce  the 
opening  of  its 


EUROPEAN  NEWS  SERVICE 

and  facilities,  on 

MONDAY,  MARCH  22nd 

t 

Cross- Atlantic  will  provide  exclusive  staff  correspondent  representation  abroad  for  following 
CHARTER  HOLDERS  OF  CROSS- ATLANTIC  FRANCHISES 


Boston  Post 
New  York  Globe 
Washington  Herald 
Chicago  Journal 
Detroit  News 


Providence  Journal 
Providence  Bulletin,  (ev’ng) 
Louisville  Courier- Journal 
Louisville  Times,  (ev’ng) 
Toronto  Globe 
Halifax  Chronicle 


Vancouver  Province 
Manitoba  Free  Press 
Calgary  Herald 
Edmonton  Journal 
Montreal  Star 


There  is  time  for  you  to  secure  the  Cross- Atlantic  Franchise  for  your  city  at  bedrock  terms. 
Staff  correspondent  representation  for  ONE  paper  only  in  each  city. 

CROSS-ATLANTIC  SERVICE 

Provides  your  Newspaper  with 


1.  Full  facilities  of  an  European  organization  with  staff  correspondents — your  correspondents — available  24  hours  daily. 

2.  Services  of  a  staff  of  internationally-known  newspapermen.  ^ 

3.  Daily  cable  service  of  at  least  1,000  words. 

4.  Important  signed  correspondence  by  maU — seven  columns,  plus,  a  week. 

5.  Special  foreign  news  and  interviews  local  to  your  city  and  24-hour  protection  on  special  queries. 

6.  Your  own  London'ofhce,  Cross-Atlantic  House,  Fleet  Street.  Agreeable  headquarters  for  your  readers  visiting  abroad 


Note. — Cross- Atlantic  reserves  the  right  to  revise  the  price  quoted  you  for  the  service  after  Saturday,  March  20. 

Write  or  wire — 

CROSS-ATLANTIC  NEWSPAPER  SERVICE 

134  West  36th  Street,  New  York,  N.  Y. 


TELEPHONE,  GREELEY  832 


LONDON: 

Cross-Atlantic  Honsa, 

184  Fleet  Street,  London,  E.  C.  4. 


OFF  HERALD  SQUARE 


MONTREAL; 
Dominion  News  Bureau, 
171  St.  Jamas  Street 
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IMPERIAL  PRESS  DATES 
ARE  FIXED 


Canadian  Committee  in  Charge  of 

Entertainment  of  Journalists  of 
British  Empire  Make  Pre¬ 
liminary  Arrangements  * 

(sv  telecsaph) 

BY  E.  L.  McArthur 

Montreal,  Feb.  24. — Arrangements 
for  the  Imperial  Press  Conference, 
which  is  to  be  held  in  Canada  next 
summer,  are  rapidly  approaching  com¬ 
pletion.  This  conference,  which  will 
be  attended  by  one  hundred  of  the 
leading  editors  and  publishers  of  the 
British  Empire,  including  men  like 
Lord  Northcliffe,  Lord  Burnham,  Lord 
Riddell  and  others  of  similar  prom¬ 
inence  as  well  as  publishers  of  Canada 
and  some  distinguished  Americans, 
promises  to  be  the  greatest  event  of 
its  kind  in  the  history  of  the  British 
Empire. 

The  executive  of  the  Canadian 
Press  in  charge  of  the  conference  met 
in  Ottawa,  Lord  Atholstan  presiding. 
P.  D.  Ross  of  Ottawa ;  J.  E.  Atkinson, 
Toronto;  W.  J.  Taylor,  Woodstock, 
and  C.  F  Crandall,  Honorary  Secre¬ 
tary,  Montreal,  were  also  present. 
The  preliminary  plans  for  the  con¬ 
ference  were  then  completed. 

The  meeting  of  the  conference  it¬ 
self  will  be  held  at  Ottawa  and  will 
extend  over  three  days,  but  before  and 
after  that  event,  it  is  planned  to  take 
the  journalists  on  one  of  the  most 
extensive  tours  of  Canada  that  visit¬ 
ors  have  ever  had  opportunity  to 
make.  As  at  present  arranged  the 
visitors  will  arrive  in  Halifax  July 
25,  where  they  will  be  royally  wel¬ 
comed  by  representatives  from  the 
press  of  Canada,  the  Governor-Gen¬ 
eral,  the  Dominion  Government  and 
the  Nova  Scotia  Government. 

On  two  special  trains,  one  supplied 
by  the  Government  Railways  and  one 
by  the  C.  P.  R.,  the  party  will  leave 
Halifax  July  27,  making  a  trip  up  to 
Annapolis  and  return  on  that  date 
and  to  Sydney  on  the  following  day. 
On  July  29  it  is  planned  to  visit 
Prince  Edward  Island,  returning  to 
arrive  at  St.  John,  N.  B.,  July  30. 
Leaving  St.  John  on  the  next  day, 
with  stops  at  Fredrickton  and  Wood- 
stock,  the  party  will  arrive  at  Quebec 


August  1,  reaching  Montreal  on  the 
following  evening.  August  3  and  4 
will  be  spent  in  Montreal,  after  which 
the  party  will  proceed  to  Ottawa, 
where  the  conference  will  be  held 
.\ugust  5,  6  and  7. 

Leaving  Ottawa  the  night  of  August 
7.  it  is  planned  to  spend  Sunday  at 
Niagara  Falls  and  then  proceed  to 
Toronto,  staying  there  from  August  9 
to  the  morning  of  August  11.  Leaving 
Toronto,  the  party  will  go  through 
western  Ontario  to  Windsor,  where 
they  will  take  the  Lake  boat  of  the 
Northern  Navigation  Company  to 
Port  Arthur,  arriving  there  August  13 
and  at  Winnipeg  August  15.  That 
day,  being  Sunday,  will  be  spent 
quietly.  Tbe  official  reception  pro¬ 
gram  being  held  over  till  the  follow¬ 
ing  day. 

On  August  17,  Portage,  Brandon 
and  Carberry  will  be  visited.  Regina 
will  have  its  opportunity  to  entertain 
the  visitors  August  18,  Calgary  on 
August  19  and  20. 

The  following  Saturday  and  Sunday 
will  be  spent  at  Banff  and  Lake 
Louise.  Monday,  August  23,  will  be 
devoted  to  a  trip  up  the  Okanagan 
\'alley.  arriving  at  Vancouver,  August 
25  at  10  A.  M.  Wednesday.  On  the 
morning  of  the  following  Friday  they 
will  take  the  day  boat  to  Victoria, 
spending  there  August  27  and  28,  re¬ 
turning  to  Vancouver  without  stop¬ 
over  on  the  29th. 

There  will  be  a  brief  stop  at  Kam¬ 
loops  that  day.  The  next  day  will  be 
spent  at  the  new  national  park  at 
Jasper,  the  trains  arriving  in  Edmon¬ 
ton  on  August  31  and  leaving  on  the 
morning  of  September  1.  After  a 
short  stop  at  Wainwright  Park  Sas¬ 
katoon  will  be  visited.  On  the  way 
back,  it  is  proposed  to  give  the  dele¬ 
gates  a  day  at  Winnipeg,  September 
3,  for  a  rest  and  relaxation  after  their 
train  experience,  without  any  official 
programme. 

Leaving  Winnipeg  on  the  night  of 
September  3,  they  will  come  via 
Cochrane  and  Iroquois  Falls,  with 
stops  at  Timmins  and  Cobalt,  arriv¬ 
ing  at  Toronto  again  on  the  morning 
of  September  8  for  one  day’s  visit 
at  the  great  national  exhibition  there, 
returning  to  Montreal  on  September 
9  and  proceeding  to  Quebec  that 
night. 

Here  in  the  historic  atmosphere  of 


tnefVmanu^  ^env 

Meat  (Oijptau  adin^f^ 
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38%  NEWSPAPER  ADVERTIS¬ 
ING  GAIN  IN  17  CITIES 


Reports  received  by  the  Amer¬ 
ican  Newspaper  Publishers  Asso¬ 
ciation  indicate  that  a  fair  esti¬ 
mate  of  the  advertising  carried  by 
the  newspapers  in  the  17  leading 
American  cities  during  1919  was 
about  856,159,397  lines. 

This  is  an  increase  of  38  per  cent 
over  1918,  or  235,503,106  lines. 

The  largest  percentage  of  this 
gain  was  during  the  last  four 
months  of  the  year.  A  comparison 
of  the  total  of  the  first  six  months 
— 395,461,664  lines — and  that  of  the 
second  six  months  of  1919 — 460,- 
697,733 — shows  that  the  increase  in 
the  last  six  months  was  65,236,069 
lines  over  the  total  of  the  first 
half  year. 


the  Plains  of  Abraham  the  final  ses- 
Extensive  plans  for  the  entertainment 
sions  of  the  conference  will  be  held, 
of  the  guests  during  their  two  or 
three  days’  stay  here  are  in  prospect. 
It  is  expected  that  the  party  will  sail 
for  home  again  via  C.  P.  R.  Lines 
between  September  12  and  15. 

The  arrangements  for  the  confer¬ 
ence  and  its  trip  are  in  the  hands  of 
C.  F.  Crandall  of  the  Montreal  Star, 
who  is  acting  as  Honorary  Secretary 


of  the  Canadian  Press  executive 
which  is  issuing  the  invitations. 


Toronto  Prepares 

(by  TELECRArn) 

Toronto,  Feb.  21. — A  committee  of 
most  influential  character  is  being 
formed  here  to  make  arrangements 
for  the  entertainment  of  the  Imperial 
Press  delegates  when  they  visit 
Toronto  in  August. 

It  is  headed  by  the  Lieutenant-Gov¬ 
ernor  of  Ontario,  Hon.  Lionel  Clarke, 
and  includes  the  Premier  of  the  Prov¬ 
ince,  Hon.  E.  C.  Drury,  and  two  mem¬ 
bers  of  his  cabinet;  tbe  Mayor  of 
Toronto,  the  President  of  the  Trades 
and  Labor  Council,  the  presidents  of 
the  Empire,  Canadian,  Rotary  and 
Kiwanis  Clubs,  Sir  Robert  Falconer, 
president  of  the  University  of  Toron¬ 
to;  the  presidents  of  the  United 
Farmers  of  Ontario,  of  the  Ontario 
Motor  League,  of  the  Canadian  Bank¬ 
ers’  Association,  the  chairman  of  the 
Board  of  Education,  the  General  Man¬ 
ager  of  the  Canadian  Manufacturers' 
Association,  the  president  of  the 
Canadian  National  Exhibition  and 
such  distinguished  citizens  as  Sir 
Joseph  Flavelle,  Bart,  and  Sir  Edmund 
Walker.  J.  S.  Douglas,  managing  di¬ 
rector  of  the  Mail  and  Empire,  is 
secretary  and  other  newspapermen  on 
the  committee  include  J.  E.  Atkinson, 
Toronto  Star,  and  Stewart  Lyon, 
Toronto  Globe. 


National  advertisers  who  have  a  message  for  prosperous  Louis¬ 
ville  will  not  err  in  following  the  lead  of  lx>uisville  merchants 
and  concentrating  on  Kentucky’s  largest  morning  circulation — 


The  Louisville  Herald 

Kentucky’s  Greatest  Newspaper 

Eastern  ReprenentatlTe;  Kellsr-Nmlth  Co.,  Marbridce  Blda.,  New  York 
Western  Representative:  John  Ulaes.  PeopleH  Gam  Bide.,  Chicaco 
Pacifle  Coast  Representative:  R.  J,  Bid  well,  Hun  Francisco,  Cal, 

The  Shaffer  Group 

Louisville  Herald  Chicago  Evening  Post 
Indianapolis  Star  Muncie  Star  Terre  Haute  Star 

Rocky  Mountain  News  Denver  Times 
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897  Millionaires  Live  in 

Pennsylvania 

And  millionaires  do  not  predominate  in  Pennsylvania. 

In  a  business  way,  just  now,  Pennsylvania  is  in  a  stride  which  is  fast  and  furious. 

The  state’s  great  industries  are  still  behind  on  orders.  No  goods  are  offered 
for  immediate  delivery.  In  fact,  orders  are  received  only  to  fill  “as  soon  as 
possible.  ” 

Everybody  is  working,  Everybody  has  money.  Everybody  wants  things — good 
things  and  lots  of  them. 

Stores  are  crowded  with  people  and  short  of  merchandise.  Price  is  no 
object.  Expenditures  are  lavish. 

Local  daily  newspapers  are  doing  great  business.  They  reach  the  people. 
They  tell  the  home  news,  the  local  stuff  everyone  wants. 

It  is  hit  and  run  throughout  the  entire  state. 

Your  goods  are  wanted  in  Pennsylvania;  put  them  there  and  tell  Pennsylvania 
people  that  they  are  there.  Tell  them  what  store  has  them.  Tell  them  in  their 
local  daily  newspaper. 

Get  your  message  into  Pennsylvania  homes  and  your  reward  is  there  waiting 
for  you. 

These  Pennsylvania  daily  newspapers  will  go  a  long  way  in  doing  this  work 
for  you.  They  are  doing  it  for  others. 


Allentown  Call  . (M) 

*Altoona  Mirror  . (E) 

Altoona  Times-Tribune  . (M) 

Bearer  Fall*  Tribune  . (E) 

Bethlehem  Globe  . (E) 

*Che*ter  Time*  &  Republican  (M&E) 

Coatesrille  Record  . (E) 

Connellsrille  Courier  . (E) 

*Ea*ton  Exprea*  . (E) 

Easton  Free  Pres* . (E) 

Erie  Herald  . (E) 

Erie  Herald  . (S) 

Franklin  New*>Herald  . (E) 

*Harri*burg  Telegraph  . (E) 

Johnstown  Democrat  . (M) 

Lancaster  Intelligencer  8l  News-Jour¬ 
nal  .  (M&E) 

Lebanon  Daily  News . (E) 

New  Castle  News  . (E) 

Oil  City  Derrick  . (M) 


Philadelphia  Record  . (M) 

Philadelphia  Record . (S) 

Pittsburgh  Dispatch  . (M) 

Pittsburgh  Dispatch . (S) 

Pottsrille  Republican  . (E) 

Scranton  Republican  . (M) 

Scranton  Times  . (E) 

Sharon  Telegraph  . (E) 

Warren  Mirror  . (E) 

Washington  Obsereer  &  Report¬ 
er  . (MAE) 

West  Chester  Local  New* . (E) 

Wilkes  Barre  Times  Leader . (E) 

York  Gaxette  A  Daily . (M) 

Daily  Combined  . 

Sunday  Combined  . 

Daily  and  Sunday  Combined . 

Government  Statement  October  1st, 
*A.  B.  C.  Statement  October  1st,  1919. 
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The  Foremost  International  Journalist,  Who  for  Two  Decades  Has  Be 

Living  Man,  Takes  the  Lid 

W  the  most  sensational  poutical 

■  ^  Particularly  in  View  of  the  Recent  Upheaval  in  Our  ( 


Perhaps  no  man  living  today  has  come  into  closer  and  more 
intimate  contact  with  European  Diplomatic  affairs  than  Dr.  E.  T. 
Dillon. 

He  has  been  advisor  and  confidant  of  some  of  the  greatest 
statesmen  of  his  time.  He  has  been  called  the  best  informed  foreign 
editor  in  the  world.  He  has  lived  in  every  country  of  importance 
in  Europe.  He  speaks  seventeen  languages  or  dialects.  It  is 
claimed  that  he  knows  more  State  secrets  than  any  other 
living  man. 

Dr.  Dillon  is  an  authority  upon  all  questions  dealing  with  the 
Near  East  and  has  been  entrusted  at  difficult  times  with  the  secret 
affairs  of  that  troublous  portion  of  Europe.  He  has  watched 
intrigues  and  counter-intrigues  and  has  been  at  the  forefront  in 
the  making  and  re-making  of  governments. 

So  extensive  is  Dr.  Dillon’s  knowledge  and  so  valuable  his 
judgment  that  the  Russian  Government  requested  his  services  in 
America  as  chief  advisor  of  Count  Witte,  the  Russian  Premier,  in 
making  the  Peace  of  Portsmouth  after  the  war  with  Japan. 

This  long  apprenticeship  in  European  affairs  made  Dr.  Dillon 
the  most  valuable  observer  at  the  Peace  Conference.  During  his 
stay  in  Paris  he  came  into  intimate  contact  with  every  person  of 
note  who  attended  the  Conference.  Acting  as  both  friend  and 
advisor  his  intimate  knowledge  of  world  affairs  was  invaluable  in 
the  solution  of  international  problems. 

On  many  occasions  of  world  import  Dr.  Dillon  has  been  the 
only  man  not  in  an  official  capacity  who  has  been  present  at  some 
of  the  most  momentous  meetings  of  rulers  and  diplomats.  His 
keen  insight,  combined  with  his  wonderful  knowledge,  and  his 
absolute  lack  of  prejudice  or  partisanship,  cause  his  account  of  the 
Peace  Conference  to  be  monumental  in  its  importance. 


This  year,  for  the  first  time  in  the  history  of  I 

The  DILLON  expose  is  the  most  amazing  revelation  imaginable  of  the  Foreij 


Appearing  immediately  preceding  and  during  the  Conventions,  when 

The  series  will  be  illustrated  by  photographs  and  maps,  and  arranged  for  newspap 


THE  “BIG  THREE 


WIRE  IMMED 


THE  McCLURE  NEWSPAPER  SYNDICATE 
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E  OF  THE  PEACE  MAKERS 

jre  Intimate  Contact  with  European  Diplomatic  Affairs  Than  Any  Other 

le  Secret  Councils  in  Paris 

>lomatic  revelations  of  the  year 

d  Threatened  Complications  in  Our  International  Relations 

DR.  E.  J.  DILLON  TELLS: 

How  and  Why  the  Peace  Treaty  Became  an  International  Tragedy. 

The  Surrender  by  President  Wilson  of  the  most  Important  of  his  Fourteen  Points  to  Premier 
Lloyd  George  and  Mr.  Balfour  at  the  Foreign  Office  in  London,  immediately  following  Mr.  Wilson’s 
visit  to  King  George  at  Buckingham  Palace. 

President  Wilson’s  Temperamental  Disabilities  for  Successfully  Handling  the  most  gigantic 
world  plan  ever  undertaken  by  one  man.  His  welcome  as  a  Messiah  by  the  Oppressed  of  the  Earth. 

The  Inevitable  Disillusionment.  His  Attitude  Toward  the  Necessity  for  Compromise.  The  lack  of 
knowledge  and  experience,  geographical  and  dip  lomatic,  that  caused  him  to  make  unnecessary  con¬ 
cessions  and  hold  on  obstinately  to  points  of  lesser  importance. 

How  the  “Big  Three” — Wilson,  Clemenceati  and  Lloyd  George — Practically  Threw  Dice  Over  the 
Fates  of  Nations.  “Giants  in  the  parliamentary  sphere  they  shrank  to  the  dimensions  of  dwarfs  in  the 
international.” 

How  Belgium  was  treated  so  badly  that  only  by  threatening  to  withdraw  from  the  Conference  did 
she  force  what  slight  consideration  she  ultimately  received. 

IN  FRANK  PEN  PICTURES  OF  THE  CHIEF  FIGURES  OF  THE  COUNCIL  DR.  DILLON  SAYS:— 

Lloyd  George  “was  tossed  and  driven  hither  and  thither  like  a  wreck  on  the  ocean  .  .  .  his  course  was  zig-zag. 

.  .  .  One  day  he  would  lay  down  a  certain  proposition  as  a  dogma  and  before  the  week  was  out  he  would  advance 
the  contrary  proposition  and  maintain  that  with  equal  warmth.  .  .  .  HE  WAS  AFRAID  OF  WILSON.” 

Clemenceau  was  “the  incarnation  of  the  tireless  spirit  of  destruction  ...  at  the  League  of  Nations  he  was 
wont  to  sneer  until  it  dawned  upon  him  that  it  might  be  forged  into  an  effective  weapon  of  National  Defense.  .  .  . 

Against  Wilson  he  manoeuvred  to  the  extent  deemed  safe.  .  .  .  He  was  high-handed  even  with  his  strongest  col¬ 
leagues,  once  shouting  to  Foreign  Minister  Pichon  and  high  experts;  ‘GET  OUT  OF  HERE’.” 

Wilson  is  accused  of  compromising  his  ideals  with  his  powerful  associates  because  he  did  not  dare  to  return  to 
America  without  some  sort  of  League.  “No  human  being  since  the  dawn  of  history  has  ever  yet  been  favored  with 
such  a  superb  opportunity.  .  .  .  The  disheartening  contrast  between  the  promise  and  achievement  of  the  American 
Statesman  was  felt  throughout  the  world.”  .  .  .  This  expression  gained  wide  currency  in  Paris:  “To  make  the 
world  safe  for  hypocrisy.” 

Dr.  Dillon  reveals  that  American  financial  interests  had  much  to  do  with  the  revolt  of  Roumania  from  the  Peace 
Table,  because  of  the  way  in  which  she  was  snubbed. 

He  shows  how  the  Japanese  bided  their  time  and  finally  got  what  they  demanded. 

He  tells  how  the  Russians  were  neglected  and  forced  out  of  consideration. 

How  American  Opinion  was  deliberately  kept  from  the  French  Papers.  How  real  and  fanciful  forces  were  per¬ 
mitted  to  influence  the  Conference,  occult  utterances,  and  even  the  “lucky  13”  figuring  in  some  of  the  work  of  the 
“Big  Three.” 

d  States,  Foreig^n  Aff stirs  will  be  pre-eminent  in  a  National  Campaign. 

lican  Elements  that  tried  at  the  peace  table,  and  are  still  trying,  to  remake  the  world  on  some  basis  of  agreement. 

^age  Weekly  Installments  Beginning  April  4 

otters  and  decisions  of  the  Peace  Conference  will  figure  in  the  First-Page  Convention  Reports. 
«  by  Eugene  J.  Young,  War  Editor  of  The  New  York  World,  who  prepared  the  Ludendorff  series  for  the  press. 

Y  FOR  OPTION 


373  FOURTH  AVENUE,  NEW  YORK 
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MOSES  IS  CHALLENGED 
TO  PROVE  CHARGES 

Michigan  Publisher’*  Attack  on  A.  B. 

C.  Brings  Demand  That  He  Pro¬ 
duce  Proofs — Bureau  Pulled 
Circulations  Out  of  Muck 

BY  STANLEY  CLAGUE, 

Managing  Director,  Audit  Bureau  of 
Circulations 

The  unique  charge  made  by  F.  R. 
Moses,,  publisher  of  the  Marshall 
(Mich.)  Chronicle,  in  the  last  issue  of 
Editor  &  Publisher — that  the  A.  B.  C. 
is  the  cause  of  the  present  newsprint 
shortage — is  a  startling  revelation — if 
true. 

I  am  glad  he  tempered  his  start¬ 
ling  statement  with  the  words  “The 

A.  B.  C.  of  itself  could  hardly  be 
charged  with  malice  aforethought.” 
That  helps. 

But,  frankly,  I  cannot  quite  get 
what  Mr.  Moses  means. 

He  says :  “I  would  guarantee  that  if 
the  A.  B.  C.  were  discontinued  for 
two  years,  there  would  be  a  surplus 
of  print  paper  that  would  amaze 
everyone.”  ' 

How?  Mr.  Moses  says  that  then 
the  publisher  would  not  be  compelled 
to  maintain  his  circulation — he  could 
cut  down  unnecessary  circulation  and 
newsprint  would  thereby  be  saved. 

Fine  !  Simple  enough  1 

But  what  would  happen  then? 
Would  the  publisher  continue  to 
claim  the  old  circulation,  or  would 
he  tell  the  truth  and  give  the  real 
figures?  If  the  first  course  is  fol¬ 
lowed,  the  publisher  might  gain  a 
few  dollars  by  obtaining  money  under 
false  pretenses.  If  the  latter  course 
is  followed,  what  would  be  the  gain? 

No,  Mr.  Moses,  that  day  has  gone 
by  and  neither  honest  publisher  nor  ad¬ 
vertiser  would  tolerate  its  return. 

If  the  second  course  is  followed, 
would  not  the  advertiser  be  entitled 
to  a  reduction  in  rate?  You  cannot 
be  expected  to  pay  the  same  price 
for  a  ton  of  coal  that  you  do  for  half 
or  three-quarters  of  a  ton.  Wouldn’t 
it  be  just  as  logical  to  ask  the  grocer 
to  abolish  his  scales  and*''  '  coal 
merchant  his  weighing  machi  e,  to 
reduce  the  shortage  in  sugar  and 
coal,  as  to  ask  the  advertiser  to  do 
away  w’ith  his  only  means  of  measure¬ 
ment — the  A.  B.  C. 

It  has  taken  too  many  years  to 
wade  out  of  a  quagmire  that  dis¬ 
credited  both  the  publishing  and  ad¬ 
vertising  business  to  voluntarily  re¬ 
turn  to  the  good  old  days  when  it 
was  possible  “to  print  what  you  want, 
claim  all  your  conscience  will  allow 
and  charge  all  you  can  (and  get  away 
with  it)  for  space.” 

The  A.  B.  C.  wrote  “finis”  on  that 
chapter,  although  we  admit  there  are 
a  few — very  few — who  would  like  to 
go  back  to  the  “(jOOD  OLD  DAYS.” 

The  B.  C.  responsible  for  the 
shortage  of  newsprint  and  its  high 
cost  ?  .Absurd ! 

Just  exactly  the  opposite  is  true. 
The  B.  C.  has  saved  more  news¬ 
print  in  the  last  year  alone  than 
Mr.  Moses  would  use  on  the  Marshall 
Chronicle  for  the  next  hundred  years, 
if  he  lived  and  continued  to  issue 
the  present  circulation  he  claims. 

And  Mr.  Moses  would  be  paying  a 
higher  price  for  newsprint  today 
were  it  not  for  the  A.  B.  C. 

Without  the  A.  B.  C.  every  safe¬ 
guard  would  be  abolished.  News¬ 
papers  and  periodicals  could  be  sold 
at  any  price  the  publisher  desired 
to  make  in  order  to  inflate  circula¬ 


tion.  Newsboys  and  dealers  could 
be  forced  to  “eat”  papers,  according 
to  the  desire  of  circulators ;  and  the 
methods  for  increasing  circulation  which 
the  A.  B.  C.  now  discourages  could  be 
used  with  impunity. 

Read  the  current  issue  of  the  A.  B. 
C.  Bulletin,  Mr.  Moses,  and  get  the 
real  facts  concerning  what  the  A.  B. 
C.  is  doing  to  save — not  waste — both 
the  publisher  and  the  advertiser  mil¬ 
lions  of  dollars.  If  you  (or  any  other 
reader  of  Editor  &  Publisher)  have 
not  received  a  copy  I  shall  be  glad 
to  send  it  to  -you  on  request. 

And  please  remember  this — 'the  A. 

B.  C.  does  not  encourage  large  circula¬ 
tion.  Neither  does  it  encourage  cir¬ 
culation  secured  outside  logical  trad¬ 
ing  territory.  It  simply  aims  to  pro¬ 
vide  a  medium  through  which  the 
publisher  can  tell  the  truth,  the  whole 
truth  and  nothing  but  the  truth  re¬ 
garding  his  circulation — leaving  the 
advertiser  to  judge  for  himself 
whether  he  cares  to  spend  his  money 
in  that  particular  publication. 

That  is  his  inalienable  right.  He 
has  not  always  had  it  in  the  past,  but 
he  has  it  now,  and,  believe  me,  he 
will  not  give  it  up.  And  in  exer¬ 
cising  that  right  .he  asks  permission 
to  be  allowed  to  use  his  own  judg¬ 
ment,  for  the  space-buyer  is  an  an¬ 
alyst  today — not  the  gambler  he  was 
forced  to  be  in  the  “good  old  days.” 

This  answer  applies  particularly  to 
the  case  of  the  “erring  brother,”  who, 
despite  the  earnest  appeal  of  -Mr. 
Moses  and  others,  is  said  to  have  con¬ 
tinued  to  sell  his  paper  in  outside 
towns  at  a  less  rate  titan  he  sold  his 
paper  in  the  home  town.  The  A.  B. 

C.  discloses  such  circulation  and  if  it 
is  unprofitable  to  the  advertiser  it  will 
in  the  long  run  be  unprofitable  to  the 
publisher  and  it  will  be  discontinued. 
But  without  the  revealing  influence 
of  the  .A.  B.  C.  it  could  be  continued, 
forever  and  forever  without  remedy — 
unless,  as  I  have  said  above,  this  cir¬ 
culation  could  be  quietly  dropped  and 
nothing  said  to  the  advertiser. 

But  the  part  of  Mr.  Moses’  letter 


which  is  most  serious  is  his  charge 
against  the  efficiency  and  integrity  of 
the  A.  B.  C. 

This  charge  is  that  a  paper  in  Mich¬ 
igan  (an  A.  B.  C.  member)  is  daily  send¬ 
ing  t'o  outside  towns  enough  papers  to 
furnish  daily  tonnage  for  the  Chronicle, 
none  of  which  are  ever  sold.  The  em¬ 
phasis  is  Mr.  Moses’ — not  mine. 

The  paragraph  following  indicates 
that  the  A.  B.  C.  gives  full  credit  for 
this  waste.  This  charge  is  serious 
and  constitutes  a  reflection  not  only 
on  the  Bureau,  but,  being  made 
anonymously,  reflects  on  every  Mich¬ 
igan  newspaper  member  of  the  A.  B. 
C.  The  Bureau  is  not  infallible,  but 
we  confidently  assert  that  no  such 
condition  as  that  outlined  can  get  by 
our  auditors. 

If  Mr.  Moses  can  prove  his  charges, 
as  he  claims,  he  should  do  so. 

We  appeal  to  his  sense  of  duty  to 
his  fellow-  publishers  to  make  good 
his  charges.  We  believe  he  is  wrong, 
but  if  he  can  prove  what  he  says,  the 
Bureau  will  not  shirk  its  responsi¬ 
bility. 

Mr.  Moses  also  asserts  there  is  a  pub¬ 
lication  in  Michigan  which  sends  out  a 
Sunday  edition  on  which  the  cost  of 
transportation  alone  is  30  cents  a  copy. 
The  emphasis  is  again  Mr.  Moses’ — not 
mine.  Mr.  Moses  states  that  he  can 
prove  this  statement  also.  Again  I  say 
he  will  be  conferring  a  public  benefit  by 
doing  so,  though  this  is  not  a  matter  for 
the  A.  B.  C. 

I  am  very  much  restricted,  by  ethi¬ 
cal  reason,  in  answering  Mr.  Moses’ 
communications.  I  should  like  to 
have  answered  many  of  his  points  in 
his  own  words,  from  his  own  corre¬ 
spondence  at  the  time  he  signed  an 
application  for  membership  in  the  A. 
B.  C.,  but  which  he  did  not  complete 
because,  as  he  expressed  it,  his  “rec¬ 
ords  were  in  an  awful  mess.” 

If  Mr.  Moses  will  remove  these  re¬ 
strictions  I  shall  be  glad  to  go  into 
the  matter  at  further  length,  although 
I  feel  that  an  apology  is  due  Editor 
&  Publisher  for  taking  up  so  much 
space  already. 


LUDLOWS 

The  Evening  Bulletin 

of  PHILADELPHIA 

Is  Headed  Straight  for  a  Half 
Million  Circulation 

Advertisers  scramble  for  space  in  the  Bulletin, 
as  everybody  knows  it’s  circulation  that  sells  goods. 

The  reason  why  the  display  advertising  looks  so 
good  and  prints  so  clear  and  sharp  is  because  Mr. 
Ed.  Van  Vliet,  superintendent,  long  ago  saw  the 
merits  in  Ludlow  display  type  on  slugs. 

Yes,  two  Ludlows  and  a  good  range  of  display 
matrices  furnishes  the  display  type  for  Bulletin  ads. 

Foii  too  should  use  Ludlows.  Write  for  more  facts. 

Ludlow  Typograph  Co. 


NEW  YORK 
606  World  Building 


CHICAGO 

2032  Clybourn  Ave. 


HITS  AT  A.  B.  C.  M/ 
SULLIVAN  LAUGH  I 

“Tilting  With  Toothpicks,”  He  CsP® 

Attack  hy  Michigan  Publisktr, 
Who  Says  A.  B.  C.  Circulatioa 
Rivalry  Wastes  Paper 

BY  JOHN  SULLIVAN 

Secretary-Treasurer  Association  c: 
National  Advertisers 

It  is  a  wise  editor  who  knows  when 
afford  his  readers  opportunity  for 
laugh — a  good  laugh,  so  necessary 
these  serious  days,  when  probably  o 
the  gods  get  a  really  big  laugh  rcgul 
as  they  daily  view  the  antics  of  h 
mans. 

Your  issue  of  January  29  contain 
much  valuable  “brass-tack”  matter 
especially  'the  information  as  to 
creases  in  rates  of  over  6(X)  dail 
newspapers,  and  the  lists  of  daii 
newspaper  executives.  And,  after 
ing  through  the  issue  carefully  at 
very  seriously,  I  was  rewarded  in  bt 
ing  privileged  to  read  on  the  editor! 
page — the  fitting  place,  perhaps,  f 
humor — the  attack  of  Mr.  F.  R.  Most! 
upon  the  A.  B.  C.  “Attack,”  did 
say?  I  should  have  called  it  tiltin 
— 'With  a  toothpick. 

For  about  five  years  past  we  han 
a  record  of  such  tiltings.  Most  o: 
them  amount  to  this :  for  the  publia 
tions  concerned  to  allow  an  A.  B.  C 
audit  to  be  made  would  be  plain  ant 
ordinary  suicide,  so  plain  and  ordin 
ary  that  there  wouldn’t  be  a  chan« 
of  the  buryings  taking  place  in  tki 
consecrated  ground  occupied  by  ttr 
newspapers  which  die  honorably. 

After  I  had  read  the  editorial  1 
buzzed  the  A.  N.  A.  Publication  Dati 
(Continued  on  Page  32) 


SUNDAY  CIRCULATION 
of 

(Slfe  Nrm  fork 
Amfrtran 

992,480 


is  greater  than  the  combined 
circulation  of 

ALL  the  Sunday  newspapers 
published  in  the 


MAINE,  NEW  HAMPSHIRE, 
VERMONT, 

RHODE  ISLAND, 
CONNECTICUT, 

NEW  JERSEY,  DELAWARE, 
MARYLAND, 


NORTH  CAROLINA 


THE  DISTRICT  OF  COLUMBIA 


put  together 


Editor  &  Publisher  for  February  26,  1  920 


SELECT  LIST  of 
NEW  ENGLAND 
NEWSPAPERS 

MASSACHUSETTS— Population,  3,MS,522 


Circu- 

2400 

10400 

lation 

lines 

lines 

Attleboro  Sun  - 

...(E) 

4412 

.025 

4125 

Boston  Advertiser  and 

American . 

....(S) 

353488 

.40 

.40 

Boston  American  < 

....(E) 

301470 

42 

42 

Boston  Globo . 

.(ME) 

282,172 

45 

45 

Boston  Globo  •  •  #  e 

....(S) 

327424 

45 

45 

Boston  Post . 

...(M) 

407,787 

.45 

45 

Boston  Post  . 

....(S) 

342424 

45 

45 

Boston  Record  . . 

....(E) 

40492 

.15 

.15 

Boston  Transcript 

...(E) 

32437 

40 

40 

Fall  River  Herald 

....(E) 

9,439 

.03 

.03 

Fitchburg  Daily  News  (E) 

4463 

.01785 

.01785 

Fitchburg  Sentinel . . .  (E) 

7,073 

.02857 

.025 

Haverhill  Gaxette 

...(E) 

13,791 

144S5 

.035 

.025 

|Lynn  Item  . 

Lynn  Telegram- 

....(E) 

.05 

.04 

News . 

Lowell  Courier- 

.(EAS) 

18,015 

.04 

44 

Citizen  . 

(MAE) 

18475 

.045 

445 

New  Bedford  Standard- 

Mercury  . 

..(ME) 

26,822 

18405 

.08 

.08 

Salem  News  . 

....(E) 

.08 

.05 

Worcester  T 

ole- 

gram  . 

(MAS) 

33470 

.12 

.09 

MAINE— Population,  7C2,787 
Bangor  Daily  Commer¬ 
cial  . (E)  14,42«  .035t  MS 

Portland  Daily 

Preto  . (M&S)  14,092  .03  .03 

Portland  Expreto  ...(E)  23,074  .07  J)5 

Portland  Telegram. .  .(S)  21,942  M  .040 

NEW  HAMPSHIRE— Population  500,510 
Concord  Daily  Pa¬ 
triot  . (MAE)  4,130  .025  .015 

|M anckester  Union- 
Leader  . (MAE)  25475  .08  .05 

RHODE  ISLAND— Population  052435 


Newport  Daily  News.(E)  0400 

Pawtucket  Time*  ....  (E)  23405 

Pawtuxet  Valley  Daily 

Times  (Arctic) . (E)  2430 

Providence  Bulletin.  .(E)  52474 

Providence  Journal  (M*S)  31,702 

Providence  Tribune.. (E)  25,877 

Westerly  Sun . (E)  4409 

fWoonsocket  Call-Re¬ 
porter  . (E) 


.033571  .029280 
.00  .05 

421429  .021429 
.135  .135 

.08*.12  .08*.12 

.08  .07 

42  418 


44 


12,158 

VERMONT — Population,  301405 


.03 


Barre  Times  . (E)  0478  .0225*  4178 

Burlington  Daily  Nows  (E)  7490  42  42 

Burlington  Free  Press  (M)  10,921  .035  .035 

f Rutland  Herald  ....(M)  7420  .025  .025 

St.  Jobnsbury  Caledonian 
A  Newport  Record.  .(E)  2430  .013  .013 

CONNECTICUT— Population,  1,114,750 
Bridgeport  Telegram 


Post . (MAE) 

45494 

.115 

.11 

Bridgeport  Post  . 

....(S) 

13,715 

.085 

.08 

Hartford  Courant  , 

,.(MS) 

25,7M 

.08 

45 

^Hartford  Times  . . 

...(E) 

35,092 

.08 

.08 

New  Haven 

Register  . 

(EAS) 

.  27,405 

.07 

.08 

New  London  Day. 

....(E) 

10,647 

.08 

.035 

New  London  Tele- 

graph  . 

...(M) 

4,830 

.0128 

.0128 

Norwich  Evening 

Rec- 

ord . 

..  (E) 

3439 

.025 

415 

fNorwalk  Hour  . . . 

...(E) 

3484 

.021429  .021429 

tStamford  Adrocate.  .(E) 

7452 

.03 

.0225 

Waterbury 

Republican  . 

...(M) 

10492 

.035* 

.03 

Waterbury 

Republican  . 

....(S) 

11,425 

.035* 

43 

Government  Statements,  October  1st,  1919. 

B.  C.  Statement,  October  1st,  1919. 

*Rate  on  3400  lines. 
tRate  on  3400  lines. 


Qavings  Deposits  in 
^  New  England 

amount  to 

40%  of  ALL  the  Savings 

deposits  in  the  United  States! 

With  7  %  of  the  population 
and  40%  of  the  SAVINGS 
in  a  small  area  only 
12%  larger  than  Georgia 
the  New  England  territory 
offers  THE  greatest 
of  all  markets 
and  the 

greatest  of  all  fields 
for  intensive 
advertising 
by  daily  newspapers. 

The  DAILY  PAPERS  circulate 
over  2,000,000  copies  every  day  in 
the  New  England  territory ^  where 
more  than  3,500,000  the 
people  live  in  36  cities  and  most  of 
the  other  3,500,000  BELONG 
there  in  a  trading  sense. 

Get  the  significance  of 
the  supremacy  of  New 
England  SAVINGS  DE¬ 
POSITS  and  the  concen¬ 
tration  of  purchasing 
power  where  PUBLICITY 
by  daily  papers  can  be 
used  most  intensively! 


22 
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N.  Y.  DAILIES  REDUCE 
THEIR  SIZES 


Five-Party  Agreement  Expected  to 
Result  in  Saving  325  Tons 
of  Newsprint  Paper 
Per  Week 


To  conserve  news  print  paper,  the 
Xew  York  Times,  Tribune,  Evening 
Sun,  Sun- Herald  and  the  Evening 
Telegram  have  entered  into  an  agree¬ 
ment  to  eliminate  certain  Sunday 
magazine  features,  discontinue  bulldog 
editions,  and  eliminate  certain  other 
feature  pages,  in  addition  to  tabulated 
matter,  such  as  record  of  real  estate 
transfers,  court  calendars,  etc. 

The  Times  will  eliminate  its  Sun¬ 
day  tabloid  book  review  and  its  roto¬ 
gravure  tabloid  magazine  section. 

The  Tribune  eliminates  three  pages 
of  book  reviews  and  advertisements 
on  Saturday,  transferring  the  entire 
department  to  its  Sunday  magazine 
section  without  increasing  the  size  oi 
that  section  and  will  discontinue  its 
week  day  night  bulldog  edition  which 
heretofore  went  to  press  about  10:30 
The  Sun-Herald  will  eliminate  en¬ 


tirely  its  Sunday  tabloid  book  review 
section  and  also  its  Sunday  Herald 
early  bulldog  edition. 

The  Evening  Sun  has  reduced  from 
a  maximum  of  32  pages  and  a  mini¬ 
mum  of  24  pages  to  a  maximum  of  24 
pages  and  a  minimum  of  20  pages  per 
day. 

The  Evening  Telegram  will  elimi¬ 
nate  the  pages  of  comics  and  will  make 
reductions  equivalent  to  at  least  two 
pages  a  day,  and  also  eliminate  its  two 
Saturday  night  bulldog  editions. 

In  addition  to  the  above,  all  of  these 
newspapers  have  made  reductions  run¬ 
ning  from  two  to  four  pages  daily  by 
elimination  of  court  calendars,  real  es¬ 
tate  transfers,  and  municipal  depart¬ 
mental  news,  as  well  as  reduction  of 
sporting  and  other  feature  depart¬ 
ments. 

The  estimated  saving  of  tonnage  di¬ 
vided  among  the  five  newspapers  is  as 
follows : 


Xew  York  Times 
KveninR  Sun  . .  . . 

Snn-Her,ild  . 

The  Tribune . 

KveninR  TelcRram 


Tons 
per  week 
...115 
...96 
...66 
...  24% 


Tons 
per  year 
5.980 
4.992 
3,432 
1,273 
1.248 


Total 


325%'  16,925 


New  A.  N.  A.  Member* 

The  following  firms  have  been  ad¬ 
mitted  to  membership  in  the  .\ssocia- 
tion  of  National  .Advertisers,  Inc.: 
California  .Almond  Growers  Ex¬ 
change.  T.  C.  Tucker,  manager,  311 
California  Street,  San  Francisco;  K. 
M.  Wade  &  Co.,  Edward  Newbegin, 
president,  .322  Hawthorne  .Avenue. 
Portland,  Ore.;  California  Chocolate 
Shops.  Inc..  E.  C.  Quinby,  president, 
217  West  6th  Street,  Los  .Angeles; 
Hood  Rubber  Products  Company,  M. 
S.  Connelly,  advertising  manager,  98 
Nichols  .Avenue,  Watertown.  Mass.; 
Altorfer  Brothers  Company,  J.  J. 
Keith,  advertising  manager,  Peoria. 
Ill. 


De*  Moine*  Ad  Frolic  March  1 

Des  Moines,  I.\.,  Feb.  25. — The  annual 
frolic  of  the  .Advertising  Club  will  be 
held  on  March  1. 


Laramie  Republican  Sold 

Cheyenne.  Wyo.,  Feb.  27. — William 
E.  Chaplin,  secretary  of  State  of  Wyo¬ 
ming.  and  editor  of  the  I^ramie  Repub¬ 
lican.  has  sold  out  to  Frank  Sumner 
Burrage  and  associates.  Those  asso¬ 
ciated  with  Mr.  Chaplin  were  James 
Mathison,  business  manager,  and  Frank 


W.  Spafford,  foreman.  Mr.  Burrage 
was  formerly  in  newspaper  work,  but 
recently  has  been  secretary  to  the  board 
of  trustees  of  the  University  of  Wyo¬ 
ming. 

May  Buy  Reporter  Plant 

New  H.sven,  Conn.,  Feb.  23. — It  is 
understood  that  a  number  of  prominent 
New  Haven  men  are  considering  the 
taking  over  of  the  property  of  the  Re¬ 
porter  Publishing  Company  at  692 
Chattel  Street.  This  plant  was  estab- 
li.shed  early  in  the  winter  by  the  Re¬ 
porter  company,  which  intended  to  pub¬ 
lish  a  morning  paper,  daily  and  Sunday. 
The  full  equipment  has  been  installed, 
hut  the  present'  incorporated  company, 
it  is  understood,  will  turn  its  property 
over  to  a  new  company  to  publish  a 
morning  and  Sunday  paper. 


Merger  in  Hagerctown 

Hagerstown,  Md..  Feb.  26. — The 
Evening  Mail  has  been  purcha.-ed  by 
the  Herald  Publishing  Company,  pub¬ 
lishers  of  the  Morning  Herald.  Iloth 
papers  arc  being  published  from  the 
Herald  building.  J.  .Albert  Hawken,  for¬ 
mer  city  editor  of  the  Mail,  has  been 
ajipointcd  editor.  The  officers  of  the 
Herald  Publishing  Company  arc:  C.  E. 
Whipple,  president :  C.  Neill  Baylor, 
tre'isurer,  and  J.  Garvin  Hager,  secre¬ 
tary. 


Saylet  Manager  Weekly  Body 

Toronto,  I'eb.  25. — Organization  of 
the  new  Canadian  Weekly  Newspapers’ 
Association  has  been  rounded  out  with 
the  appointment  as  general  manager  of 
E.  Roy  Sayles,  publisher  of  the  Port 
Slgin  (Out.)  Times.  He  will  also  con¬ 
tinue  as  president  of  Canadian  Press 
Association. 


G.  P.  Jones  Goes  to  Akron 

Sacramento,  Cau,  Feb.  23. — Guy  P. 
Jones,  editor  and  publisher  of  the  Sacra¬ 
mento  Star,  has  been  transferred  to 
•Akron,  Ohio,  where  he  will  have  charge 
of  the  Press.  Before  coming  to  Sac¬ 
ramento,  Jones  was  on  the  San  Fran¬ 
cisco  Daily  News. 


Chinese  Papers  Increase 

Boston,  Feb.  23.— J.  W.  Ross,  Cana¬ 
dian  trade  commissioner  in  Shanghai, 
China,  recently  sent  a  report  to  the 
Department  of  Trade  and  Commerce 
on  the  paper  trade  in  China,  drawing 


The  Atlanta  Journal 

Atlanta,  Ga. 

8  Page 

Rotogravure 

Section 

Printed  on  heavy,  supercal- 
endered  paper,  every  Sunday 
offers  the  highest  class  ad- 
j  vertising  service  available 
I  in  the  Southeast. 

I  Circulation  is  nearing  80,000. 


The  Journal  Covers 
Dixie  Like  the  Dew 


attention  to  its  ever-growing  impor¬ 
tance.  During  the  year  1913  the  im¬ 
ports  of  paper  and  cardboard  into 
the  different  ports  of  China  amounted 
to  $5,735,155  Canadian  currency,  while 
in  1918  the  value  of  the  imports  had 
increased  to  over  $9,000,000.  Mr. 
Ross  reported  that  newspapers 
printed  in  the  Chinese  language  and 
with  native  characters  are  constantly 
growing,  not  only  in  such  large  ports 
as  Shankhai,  Hong  Kong  and  Tientsin, 
but  in  the  interior  cities  as  well. 
Most  of  the  newsprint  is  imported  in 
sheets,  as  very  few  of  the  papers  have 
circulation  sufficiently  large  to  war¬ 
rant  the  using  of  paper  in  rolls.  It 
is  pointed  out  that  at  the  present 
time  Japanese  mills  are  catering  for 
the  Chinese  paper  trade  and  that  they 
are  using  Canadian  pulps  for  the  pur¬ 
pose. 


Rountree  Buys  Bryan  Eagle 

Bryan,  Tex..  Feb.  20. — A.  B.  O’Fla¬ 
herty  has  sold  his  interest  in  the 
Daily  and  Weekly  Eagle,  published 
here,  to  Lee  J.  Rountree,  of  Sulphur 
Springs,  who  will  become  managing 
editor.  The  Eagle,  founded  in  1876,  is 
the  only  newspaper  in  Brazos  County. 


Knox  Pledges  to  Wood 

Manchester,  N.  H.,  Feb.  20. — Major 
Frank  Knox,  editor  of  the  Union- 
Leader,  has  filed  his  candidacy  for 
delegate  at  large  to  the  Republican 
national  convention,  pledged  to  sup¬ 
port  Leonard  Wood. 


Will  Discuss  Legislation 

Oklahoma  City,  Feb.  20. — Newspaper 
publishers  of  Oklahoma,  especially 
those  of  the  smaller  towns  and  the 


country,  are  going  to  try  a  nt, 
of  interesting  members  of  the  i2 
lature  as  to  needs  of  legislation  at 
ing  the  newspaper  fraternity,  acc 
ing  to  program  that  will  be  prfs.* 
at  the  annual  spring  meeting 
held  at  Mc.Alester  May  7  and  8 
will  be  the  purpose  of  the  editon 
interest  prospective  candidates  for 
legislature  as  to  the  needs  of  leaj, 
tion  that  will  be  of  benefit  to* 
newspaper  men.  From  the  fact  t| 
there  is  considerable  confusion  » 
rates  for  legal  advertising  of  ^ 
tically  all  kinds,  it  is  very  likdy  ,| 
many  changes  in  this  respect  win 
asked  of  the  1921  legislature. 


Clubbing  Offer  Causes  Suit 

Chicago,  Feb.  22.— The  Popular  U, 
chanics  Magazine  has  entered  sniti 
the  United  States  Court  asking  k 
an  order  restraining  the  Cinciny 
Post  from  offering  its  magazine, 
cut  rates  in  circulation  clubs  andjl, 
asking  $10,000  damages. 


Will  Meet  in  Hartford 

Thompsonville.  Con.n.,  Feb.  2i-li 
quarterly  meeting  of  the  Connectia 
Editorial  .Association  will  be  heldi 
•April  17 — the  130th  anniversary  of  4 
death  of  Benjamin  Franklin,  in  II, 
morial  Hall  of  the  State  Library, 
Hartford. 


Maxwell  Advanced 

Lee  W.  Maxwell,  vice-presidtnti 
charge  of  advertising,  has  beennal 
vice-president  and  general  busina 
manager  of  the  Crowell  Publiska 
Company.  Frank  Bruacher,  Ei«a 
advertising  manager,  has  been  mi 
advertising  director. 


Are  References  Worth 
Anything? 

A  man  applying  for  a  responsible  job  presented  a  letter 
of  recommendation  three  months  old.  The  prospective 
employer  made  the  mistake  in  not  communicating  with  i 
the  writer  of  the  letter. 

In  soliciting  the  contract  to  put  a  “Business  Review 
Page”  in  your  paper  every  Saturday  night  or  Monday 
morning,  we  give  you  references,  and  ask  you  to  com¬ 
municate  with  them. 

Our  references  are  established  newspapers  who  have 
employed  us  in  one  capacity  or  another  for  years. 

These  publishers,  whose  names  are  many  of  them 
familiar  to  you,  will  say  that  our  page  and  our  methods 
make  friends  and  add  about  /o,ooo  inches  of  new  busi¬ 
ness  per  year,  all  of  it  on  otherwise  “light  days.” 

Can  we  tell  you  more  about  it? 

Thomas  W.  Briggs  Co. 

Operating  in  United  States  and  Canada 

Home  Office,  Memphis,  Tenn. 

Suite ttor  t*  y*m«t-Briggt  Co. 
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OHIO  FIRST 


Caveat  Emptor  Is  Dead  in  Many  Daily  Newspaper  Offices 

ONCE  Upon  a  time — in  those  unregenerate  days  when  advertising 
was  pretty  much  a  game  of  Caveat  Emptor — when  the  adver¬ 
tiser  bought  space  to  “put  over  a  good  thing,”  newspaper  space  was 
sold  to  him  much  as  his  goods  were  sold  to  the  poor  suckers  who  bit 
at  his  bait. 


Nowadays  advertisers  have  eliminated 
the  Caveat  Emptor  theory,  and,  by  the  same 
token,  newspaper  publishers  have  done  the 
same  thing. 

Confidence  has  been  obtained  by 
frankly  honest  statements  all  ’round,  and 
publishers  of  daily  newspapers  have  hap¬ 
pily  become  very  much  “up  stage”  as  to 
what  they  accept  for  publication — and,  just 
as  they  see  the  service  idea  proving  profit¬ 
able  to  advertisers,  they  are  realizing  that 
the  same  co-operative  service  idea  between 
advertiser  and  publisher  is  “good  business.” 

Of  course  they  have  not  all  learned 
this,  but  they  are  learning  fast. 

In  Ohio,  one  of  the  most  important 


States  in  the  Union,  many  daily  news¬ 
papers  have  combined  in  a  spirit  of  co¬ 
operation,  and  invite  National  advertisers 
to  take  advantage  of  this  co-operation — help 
aside  from  merely  publishing  advertising. 

With  a  thorough  knowledge  of  local 
conditions,  an  intimate  acquaintance  with 
local  merchants,  these  newspaper  publish¬ 
ers  have  service  departments  functioning 
properly  —  able  to  furnish  surveys  and 
general  conditions  of  tremendous  v^ue. 

There  is  no  more  prolific  territory  any¬ 
where  than  in  Ohio.  Everything  neces¬ 
sary — people,  money,  transportation — 
everything  is  there  backing  up  an  excellent 
list  of  daily  newspapers. 


National  Advertisers  Are  Invited 


Akron  Boncon  Journal . (E) 

Akron  Timas  . (E) 

Ballaira  Daily  Loadar . (E) 

Cambridga  Daily  Jaffarsonian  (E) 

Chillicotha  News-AdTertiser . (E) 

Cincinnati  Enquirar,  Sc.... (MAS) 

Claraland  Plain  Daalar.*. . (M) 

Clavaland  Plain  Daalar . (S) 

Columbus  Dispatch  . (E) 

Columbus  Dispatch  . (S) 

Columbus  (O.)  Stata  Journal  (M) 
Columbus  (O.)  Stata  Journal.. (S) 

*Dayton  News  . (E) 

*Dayton  News  . (S) 

East  Lirarpool  Tribune . (M) 


*Lima  Daily  News . 

.(EAS) 

11,41$ 

.03 

.025 

Lima  Republican  Guattn..(MdkS) 

10,193 

.02 

.02 

Middletown  Journal  . 

. (E) 

4,234 

.01143 

JI1143 

Newark  American  Tribune. .  .(E) 

6,178 

.0179 

.0179 

New  Philadelphia  Daily  Times  (E) 

4,379 

.0129 

.0129 

PiquaCallJk  Press-Dispatch  (MAE) 

6,123 

.025 

.025 

*Springfield  News  . 

. (E) 

14,791 

.03 

.04 

*Springfield  News  . 

. (S) 

11,986 

.03 

.04 

Toledo  Blade  . . . 

. (E) 

88,033 

.17 

.15 

. (E) 

S400 

M 

'Youngstown  Telegram  ., 

. (E) 

20,950 

.05 

.05 

Youngstown  Vindicator  .. 

. (E) 

23,054 

.06 

M 

Youngstown  Vindicator  . 

. (S) 

22J)53 

.08 

M 

*A.  B.  C.  Report,  October  1st,  1S19. 
GoTemmant  Statamants,  October  1st,  1919. 
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“THE  TRUTH  SHALL  MAKE  YOU  FREE!” 


The  time  has  arrived  when  the  press  of 
America — from  the  largest  metropolitan 
daily  to  the  smallest  country  weekly — must 
join  in  demanding  full  publicity  and  open  discus¬ 
sion  of  every  question  affecting  the  life  of  the 
American  nation,  the  well-being  of  her  people  at 
home  and  the  safeguarding  of  their  relations  with 
the  other  peoples  of  the  world. 

Whether  the  stifling  and  the  prevention  of  the 
full  play  of  public  opinion  during  the  Great  W'ar, 
through  suppression  of  the  news  of  some  of  the 
Nation’s  activities  and  the  isolation  of  our  great 
leaders  from  the  representatives  of  the  press,  in 
order  that  they  might  give  their  whole  time  to 
the  business  of  winning,  was  ever  justified,  is 
open  to  debate.  WE  TlflNK  NOT. 

It  was  one  of  the  many  things  that  we  accepted 
without  question  from  our  Allies  who  had  two 
years’  experience  in  the  flames  that  were  burning 
the  world  before  we  cast  our  lot.  Two  years’ 
work  under  government  restrictions  in  Europe: 
two  years  or  longer  of  foreign  propaganda  in 
our  midst,  lulled  the  American  press  into  accept¬ 
ing,  without  serious  protest,  practices  repugnant 
to  every  principle  of  .American  democracy. 

Monarchies  live  by  suppression,  proclamations 
and  fine  phrases;  mythical  greatness  is  created 
through  secrecy.  Democracies  can  live  only  with 
the  free  play  of  public  opinion  that  finally  gene¬ 
rates  majority  action,  great  leadership  results 
from  response  to  the  call  of  majority  opinion. 

Open  discussion  must  be  re-established  in 
.America;  the  newspapers  of  America  must  im¬ 
mediately  resume  their  place  as  the  chroniclers 
of  facts  as  THEA’’  sec  them;  as  interpreters  of 
actions  as  THEY  view  them — AS  THE  TEST¬ 
ING  GROUND  OF  PUBLIC  OPINION.  The 
viewpoint  of  the  individual  newspaper  is  imma¬ 
terial  so  long  as  we  first  have  a  fair,  truthful  and 
honest  presentation  of  the  basic  facts,  for  a  fact 
is  the  truth  and  we  are  told  that  the  “Truth  Shall 
Make  A'ou  Free!’’ 

The  press,  through  which  our  widely  scattered 
citizenry  has  .spoken  finally  since  1776,  must  lead 
the  people’s  fight  for  open  discussion  of  every 
issue  that  affects  the  international  and  domesi 
future  and  well-being  of  our  people,  for  it  is  well 
known  that  in  America  the  power  of  the  Govern¬ 
ment  rests  upon  the  consent  of  the  governed  and 
the  immediate  reaction  of  the  people  with  respect 
to  policies  at  home  and  abroad  is  absolutely  es¬ 
sential  to  the  peace  and  comfort  and  well-being 
of  the  people,  hence  we  come  to  demand  pitiless 
publicity  as  our  inherent  right. 

When  President  Wilson  demanded  “open  cove¬ 
nants  openly  arrived  at’’  and  “pitiless  publicity” 
he  was  giving  expression  to  the  true  thought  of 
America.  We  did  not  have  those  things  in  Paris, 
notwithstanding  the  vigorous  protests  of  the  rep¬ 
resentatives  of  the  American  Press,  because  we 
were  told  that  “pitiless  publicity”  would  mean  the 
wrecking  of  three  governments  of  Europe.  Now 
it  is  easier  to  believe  that  it  W'ould  have  meant 
only  the  wrecking  of  secret  diplomacy  and  the 
immediate  enlightenment  of  the  peoples  of  the 
w’orld. 

W'e  erred  yesterday  and  today,  but  tomorrow 
WE  MUST  HAVE  AGAIN  OPEN  DISCUS¬ 
SION  AND  PITILESS  PUBLICITY  on  every 
question  affecting  the  American  people. 

Within  the  last  few  days  Americans  of  the 
North,  East,  South  and  West  have  read,  in  their 
favorite  newspapers,  first,  a  dispatch  from  Paris 
that  said  they,  as  a  people,  through  their  govern¬ 
ment,  had  issued  an,  ultimatum  to  other  peoples 
of  the  world;  second,  an  almost  incredible  “state¬ 
ment”  of  why  a  high  government  official  had  left 
his  post;  third,  a  dispatch  from  Buenos  Aires,  that 
had  been  received  from  Rome,  giving  first  news 
of  a  message  from  Paris  to  Washington,  of  vital 
interest  to  every  American,  that  was  already  in 
the  hands  of  our  government.  This  must  stop, 
for  there  are  rocks  ahead. 

Our  people  are  not  children;  they  represent  the 
highest  average  intelligence  in  the  world;  they  are 
accustomed  to  thinking,  close  analysis,  and 
thoughtful  consideration  of  the  problems  that 
beset  us,  and  they  must  be  kept  informed. 


I  A.  L 


THE  MEXICO  CITY  MEETING 

Mexico  holds  wonderful  possibilities  for 
the  .American  who  is  seeking  a  foreign 
market  for  his  products  through  advertis¬ 
ing,  according  to  Ralph  H.  Turner,  whose  special 
cable  to  Editor  &  Publisher  from  Mexico  City  on 
the  United  Slates-Mexico  Trade  Conference  ap¬ 
peared  last  week.  The  conference  was  attended 
by  125  representatives  of  American  firms  and  sev¬ 
enty-five  executives  of  Mexican  commercial  and 
industtial  firms. 

It  was  pointed  out  at  the  conference  that  the 
only  possible  way  to  conduct  a  national  advertis¬ 
ing  campaign  in  Mexico  is  through  the  daily  news¬ 
papers.  One  piece  of  advice  well  worth  remem¬ 
bering  is  that  all  copy  should  be  prepared  or 
passed  upon  by  a  person  thoroughly  familiar  with 
the  Mexican  psychology  and  the  vernacular  lan¬ 
guage.  Actual  translations  of  American  adver¬ 
tisements  are  worthless,  and  cuts  of  great  value  on 
this  side  of  the  border  are  of  no  value  there.  Mr. 
Turner,  in  his  story,  makes  a  point  of  the  fact 
that  copy  that  is  effective  in  other  Spanish-Ameri- 
can  countries  has  no  drawing  power  in  the  Re¬ 
public  to  our  south. 

Great  good  should  come  from  the  meeting  held 
last  week  under  the  auspices  of  the  American 
Chamber  of  Commerce.  No  greater  agency  could 
be  found  for  the  building  up  of  national  good¬ 
feeling  between  Mexico  and  the  United  States  than 
the  re-establishment  of  friendly  business  relations 
through  truthful  and  constructive  advertising, 
backed  by  products  manufactured  to  bring  repeat 
orders  on  the  basis  of  satisfaction  and  good-will. 


Marquis  J.AMES,  newspaper  reporter  of 
the  “before  the  war  school,”  in  his  article, 
“The  Period  of  the  Handout,”  drives  home  some 
things  about  news-gathering  as  it  exists  today 
that  should  receive  the  immediate  consideration 
of  editors  and  publishers.  He  explains  whv  new 
orders  should  go  out — orders  that  would  meet 
with  the  instant  approval  of  newspaper  workers. 
Those  orders  should  be  clean-cut  and  clear.  “See 
the  man  himself,  don’t  come  back  with  prepared 
statements — get  facts.” 


The  North  Dakota  Press  Association  is  to  be 
congratulated  on  its  victory  in  the  legal  bat¬ 
tle  against  the  Brinton  Law,  which  gave  certain 
newspapers  in  the  State  a  monopoly  of  all  public 
printing  and  publicity.  The  courts  have  declared 
the  law  unconstitutional.  The  grind  is  slow  but  so 
long  as  the  courts  recognize  the  national  and 
state  constitutions,  there  is  hope  for  the  future. 
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CONGRESSIONAL  APPROVAL  OF  WM 

The  question  of  newsprint  overshidoJ 
others  in  the  publishing  world  today, 
mediate  attention  is  being  given  entirdtL 
immediate  supply  and  little  thought  to  the  J 
The  raw  products  that  go  into  newsprint  a  j 
and  future  years  are  as  much  the  concern  ofa 
ward-looking  publishers  as  next  month's 
of  the  finished  product. 

Unless  newsprint  is  to  become  the  penuj^ 


dominant  question  in  the  newspaper  pnbljj  Tribun 


Lincoln  eyre,  newspaper  reporter  and  mem¬ 
ber  of  the  staff  of  the  New  York  World,  deserves 
the  thanks  of  the  American  people  for  giving  this 
week  the  first  of  a  series  of  personal  interviews 
with  the  leaders  of  Soviet  Russia.  They  ring  true 
as  news — viewed  as  news,  written  as  news,  and  in¬ 
formative,  as  news  should  be. 


business,  publishers  must  give  support  to  atwij 
working  for  the  preservation  and  consenaiijil 
the  raw  products  that  are  used  in  its  manuii  J 
Government  figures  based  on  1918  statistici 
the  loss  on  pulpwood  decay  resulting  frominp 
growth  at  5  per  cent,  or  a  monetary  Ion  i 
$5,000,000  for  that  year.  Where  pulpwooH 
been  in  storage  for  more  than  one  year  a  cod 
tion  of  decay  of  from  ten  to  twenty-five  per ^ 
has  been  noted.  An  inferior  grade  of  papj. 
one  of  the  re.sults  from  working  out  of  iejJ 
affected  piles  of  pulpwood. 

The  United  States  Forest  Products  Laboraijj 
aware  of  the  ravages  of  fungus  in  piles  of  m 
wood  and  mechanical  pulp,  has  been  studykiL 
problem  off  and  on  for  the  last  five  years.  ^ 
problems  seriously  interrupted  this  work  it 
and  1918.  It  is  again  ready  to  take  up  the 
lem  of  combating  these  enormous  losses, 
Congress  has  denied  the  money  that  is  nectad 
by  cutting  the  appropriation  for  the  Forest 
nets  Laboratory  to  $175,000  when  at  least  lij 
that  amount  is  necessary,  according  to  met 
qualified  to  judge.  In  this  day  when  only 
tors  involving  billions  are  discussed  at  then:; 
capital  it  is  not  surprising  that  this  trifle 
overlooked. 

The  paper  manufacturers  of  Wisconsin 
already  started  a  fund  to  assist  in  carryingoiij 
necessary  work  independent  of  the  gotra 
but  it  would  seem  that  so  small  an  investnw 
stop  an  avoidable  waste  in  natural  resourmii 
deep  concern  to  the  American  people.  Tti 
newspapers  it  is  all  important,  as  it  has  am 
bearing  on  the  future  supply  and  price  ofrr 
print. 


EDWARD  FRANCIS  SLACK 

Not  alone  Canada  but  the  entire  work 
journalism  suffered  a  heavy  loss  in  tht 
of  Edward  Francis  Slack.  He  climW 
ladder  of  success  in  the  office  of  the  Mo: 
Gazette — starting  as  a  junior  reporter  in  Iffl 
making  each  rung,  finally  attaining  the  m*.-. 
directorship  in  1912. 

To  the  larger  world  of  journalism  he 
remembered  for  his  part  in  making  possJik 
Canadian  Press,  Limited,  to  which  he  gave  if 
of  the  later  days  of  his  active  business  lift 
foundation  upon  which  that  organization  was 
was  largely  of  his  making.  -After  four  yean 
service  as  director  and  manager  he  succeed 
F.  Mackay  to  the  presidency  and  held  that  postk 
at  the  time  of  his  death  at  the  age  of  52,  afto 
active  and  varied  life  in  journalism  of  wide 
and  semi-public  service. 


h: 


'OWARD  DAVIS,  great  coordinator  and 
■  sessor  of  a  thorough  understanding  oil 
human  element  in  business — and  especi^ 
business  of  journalism — with  a  record  of ' 
well  done  in  his  chosen  field,  has  been  elects 
membership  on  the  board  of  directors  o 
Tribune  Association,  publishers  of  the  New 
Tribune.  Ogden  Mills  Reid,  editor,  and 
Vernor  Rogers,  general  manager,  have 
themselves  in  honoring  Mr.  Davis. 


FORTY-SIX  years  of  unceasing  lab® 
Canada;  46  years  devoted  to  building 
of  the  Dominion’s  great  newspapers,  is  the 


able  record  of  Senator  William  Dennis,  pre^ 
and  managing  director  of  the  Halifaz. 
Scotia,  Herald  and  Mail.  What  better 
could  be  given  for  having  the  delegates 
coming  Imperial  Press  Conference  debark 
port  on  July  25? 
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Mississippi  Valley  Trust  Company,  St. 
Louis,  and  will  become  manager  of 
Gas  and  Spark,  a  motor  magazine, 
published  in  Memphis,  Tenn.  Mr. 
Corrigan,  who  was  president  of  the 
St.  Louis  Junior  Advertising  Club, 
will  be  succeeded  by  Charles  Miller, 
first  vice-president,  and  chairman  of 
the  publicity  committee  of  the  St. 
Louis  Chapter  of  the  American  In¬ 
stitute  of  Banking. 

Rodney  G.  Hatch,  formerly  of  the  ad¬ 
vertising  staff  of  the  Buffalo  Commer¬ 
cial,  has  been  appointed  advertising 
manager  of  the  Stewart  Motor  Corpora¬ 
tion  of  Buffalo. 

James  C.  Bassford,  advertising  man¬ 
ager  of  Garland’s,  St.  Louis,  and  Miss 
Bertha  Black,  daughter  of  Mr.  and 
Mrs.  S.  C.  Black,  were  married  there 
recently.  Mr.  Bassford  is  a  son  of 
Homer  Bassford,  general  manager  of 
the  St.  Louis  Times. 

Charles  C.  Younggreen,  former  adver¬ 
tising  manager  of  the  Kansas  Farmer, 
a  Capper  publication,  has  been  made  ad¬ 
vertising  manager  and  director  of  pub¬ 
licity  of  the  J.  I.  Case  Plow  Works  and 
the  Wallis  Tractor  Company.  Mr, 
Younggreen,  following  his  return  from 
the  army,  was  advertising  manager  of 
the  Wisconsin  Agriculturalist  of  Racine. 

-  -  -  Leonard  E.  Miller,  who  recently  con- 

proprietor  is  the  record  of  Senator  Wil-  ducted  the  Miller  Sales  Service,  Indi- 
the  Halifax  (Nova  anapolis,  has  become  a  member  of  the 
and  Evening  Mail,  copv  staff  of  Chappelow  .\dvertising  Co., 
commemorated  a  few  days  st.  Louis.  At  one  time  he  was  adver- 
ago  through  an  address  and  loving  cup  tising  manager  of  the  Free  Sewing  Ma- 
presented  to  him  by  the  members  of  the  chine  Co.,  Rockford.  Ill.,  and  previously 
.  .  *•  was  assistant  sales  manager  of  the  Ster- 

Senator  Dennis  joined  the  staff  of  the  Ung  Motor  Truck  Co..  Milwaukee.  He 

also  spent  some  time  in  the  advertising 
1875.  Now  he  is  president  of  the  Herald  department-  of  Siegel,  Cooper  &  Co., 
of  the  Chicago  Herald  and  Examiner,  Publishing  Company  and  through  his  Chicago, 
and  prior  to  that  time  was  advertising  untiring  efforts  he  has  made  the  Herald.  , 

manager  of  the  .\tlanta  Georgian  and  Evening  Mail  and  the  Atlantic  Leader  Victor  Vacc^ezza,  whose  cartoons  m 

Sunday  American.  (Sundays),  great  powers  in  eastern  St.  Loujs  Republic  were  signed  Vic 

(-  -j.  Vac,  and  whose  work  was  used  exten- 

George  Hufnagle,  purchasing  agent  lively  for  recruiting  publicity  by  the 

of  til..  Wu;  VorW  Trihnn..  has  tiPon  Chc  address  was  read  to  Senator  ‘ _ 


STAFF  MEMBERS  PAY  TRIB 
UTE  TO  CANADIAN  CHIEF 


PERSONALS 


IHARLES  R.  crane,  of  Chicago, 
,/one  of  the  owners  of  the  Washing- 
0  Herald,  has  been  named  by  Presi- 
(jt  Wilson  as  Minister  to  China.  His 
yoe  has  been  sent  to  the  Senate. 

Howard  Davis,  business  manager  of 
le  New  York  Tribune,  has  been  made 
director  of  the  Tribune  Association, 


11  probably  become  cago,  as  associate  editor.  H.  A. 
late  for  congress  in  Scribner,  of  Chicago,  is  also  a  recent 
opposition  to  con-  addition  to  the  Electrical  Review’s 
.  Davey,  Democrat,  news  and  technical  staff, 
or  Wallace  Cross-  Gene  Dyer,  formerly  Sunday  editor 
or  of  the  Warrens-  of  the  Oklahoma  City  Daily  Okla- 
is  a  candidate  for  homan,  has  gone  to  Shreveport,  La., 
mination  for  Gov-  to  become  editor  of  the  Louisiana 
Oil  News,  a  weekly  publication  estab- 
!ey,  editor  and  pub-  lished  with  the  oil  boom  by  Walter 
Keeshen  of  Oklahoma  City. 

-  ^ORTY-SIX  years  of  public  service 

THE  BUSINESS  OFFICE  ^  ^  newspaper  editor  and 

J.  Edwin  Froats  has  resigned  as  gen-  jiam  Dennis,  of 
eral  manager  of  the  Rochester  (N.  Y.)  Scotia)  E 
Post-Express  to  become  Pittsburgh  dis-  which  was 
trict  manager  for  the  Bastian  Brothers 
Company. 

Jack  Carr  has  taken  charge  of  tlie  staffs  of  those  newspapers. 

Milwaukee  Wisconsin  News  advertising  T  —  •  •  ~ 

department.  For  the  past  IS  months  Morning  Herald,  as  junior  reporter,  in 
Mr.  Carr  has  been  promotion  manager 


Senator  William  Dennis 


Dr.  Henry  J.  Waters  of  Kansas  City, 

(dhor  of  the  Weekly  Kansas  City  Star, 
is  mentioned  prominently  as  the  prob¬ 
able  new  chancellor  of  the  University 
of  Kansas,  Lawrence.  Dr.  Waters  was 
formerly  head  of  the  Kansas  State  Agri- 
tollural  College  at  Manhattan  prior  to 
kcoming  editor  of  the  Weekly  Star. 

W.  Y.  Morgan,  editor  of  the  Hutch¬ 
inson  (Kan.)  News,  and  Hugh  Powell, 
ditor  of  the  Coffeyville  (Kan.)  Journal, 
ire  candidates  for  delegate  to  the  Re- 
(nblican  National  Convention  at  Chi- 
ogo  in  June. 

Robert  Underwood  Johnson,  author 
ad  for  many  years  associate  editor  and 
dtor-in-chief  of  the  Century  Maga- 
me,  has  been  named  by  President  Wil- 
ioo  as  Ambassador  to  Italy,  succeeding 
Thomas  Nelson  Page,  who  resigned  a 
few  months  ago. 

John  Gilbert  Sanders,  editor  of  the  He  was  formerly  advertising  manager  jears. 

.tterdeen  (S.  D.)  Daily  News  for  the  of  the  Cedar  Rapids  (la.)  Republican,  - ■■■  —  ■ 

fist  18  years,  has  become  associated  and  assistant  business  manager  of  the  ham  .Advertising  Agency,  Detroit  and 
with  the  editorial  staff  of  the  Dakota  Omaha  Bee.  Chicago. 

Firmer,  .Aberdeen.  He  continues  in  tester  W.  Palmer  has  left  the  adver-  J-  Vincent  Corrigan  has  resigned  as 
ebirge of  the  Daily  News  editorial  page,  vising  department  of  the  St  Paul  Dis-  assistant  publicity  manager  of  the 


IN  THE  EDITORIAL  ROOM  representative  ot  the 

Rural  u  eekly. 

Charles  Heberhart,  night  news  edi¬ 
tor  of  the  Louisville  Courier-Journal, 

»bick  at  his  desk  again  after  a  trip  WITH  THE  AD  FOLKS 

£«t.  He  had  been  appointed  to  the  ,  tt  j-n  1.  ■  j  i 

•«ht  city  desk  of  the  New  York  Her-  ’  has  resigned  from 

but  his  plans  went  askew  when  /u'  k’"*' 

Fnnk  A.  Munsey  consolidated  the  Corporation  New  York,  and  has  been 
Sound  Herald  appointed  advertising  and  sales  man- 

.  ,  ^  V  ager  of  the  Ludlum  Motor  Car  Com- 

A-J-  Van  Leshout,  for  many  years  p^ny  Newark  N.  J. 

B  charge  of  the  Courier-Journal’s  .  n  c  -tu  u  •  j 

m  department,  has  resigned.  He  ex-  ^ni'th  has  resigned  as 

Wts  to  devote  all  of  his  time  to  a  advertising  manager  of  the  Eagle- 

ifWi  r.:  A  1  •  u  1  a.  u  Picner-Lead  Company,  Chicago,  and 

wool  of  drawing  which  he  estab-  w  ,  *  j 

u.j  •  T  .  has  become  connected  with  the  Wil- 

Wed  in  Louisville  more  than  a  year  ^  Cunnyngham  Advertising 

Samuel  S.  Greene,  for  the  past  year  city. 

Ws  writer  on  the  Roanoke  (Va.)  C.  K.  McConnaughey  has  resigned 
Times,  has  resigned  to  become  sporting  business  manager  of  the  Campbell- 
rfitor  of  the -Beaumont  (Tex.)  Herald.  Ewald  Company.  Inc.,  Detroit,  and  is 
is  a  son  of  George  O.  Greene,  editor  laow  connected  in  an  executive 
f  the  Clifton  Forge  (Va.)  Review,  capacity  with  the  J.  Horace  Little 
'Wmer  president  of  the  Virginia  Press  Company,  Dayton. 

*mociation.  William  Black,  former  Detroit  and 

9*®rge  W.  Lineweaver,  former  man-  New  York  newspaper  man.  has  joined 
editor  of  the  Harrisonburg  (Va.)  the  Miller-Beasley  advertising  agency, 
"t*s-Record,  later  political  writer  for  Detroit. 

rf  Richmond  Times-Dispatch,  has  Thomas  J.  Morris,  until  recently 

the  staff  of  the  Newport  News  western  manager  of  Farm  and  Fireside, 
•-)  Record  as  news  editor.  has  joined  the  Green-Fulton-Cunning- 


Fact>s'  about  the  Ha-skin  Ser^ce 


The  Knoxville  5er\tlnel 
Kas  siijrved  a.  contract 
for  tKe  Has  Kin  Service 
for  one 

It  fumisKes  a  daily 
letter,  answers  questions 
for  readers,  distributes 
Free  literature^ 

Frederic  J  HasVKin 
WasKintgton  D  C  will 
tell  you  the  price  and 
^plan  For  your  paper 
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¥  o  w  a 

Lying  between 
the  TWO  great 
rivers,  the 
Mississippi 
and  the  Mis- 
souri,  Ohio  is 
95%  farms,  and  LEADS  her  sister 
states  with  Billion  dollar  crops. 

Every  farm  is  on  a  road  to  mar¬ 
ket  and  the  ^^big  city”,  that  BRINGS 
the  daily  paper,  the  news  of  the 
world,  2md  the  things  to  buy. 

Question  these  papers  about  where 
they  go  2uid  the  fields  they  cover. 

R.tc  for 

Circulation  5,000  Linei 
3,287  .0143 

10,008  .03 

11,128  .03 

15^21  .03$ 

23,754  .06 

$8376  .10 

42326  .10 

104,858  .18 

71340  .16 

3366  .02 

9,682  .03 

7330  .02$ 

$2320  .08 

27,72$  38 

12361  33$ 

14,638  .04 


*Boon«  News-Republican . (E) 

Buriincton  Hawkejre  . (M) 

Burlington  Hawkege  . (S) 

Council  Bluffs  Nonpareil . (E4kS) 

Davenport  Times . (E) 

Des  Moines  Capital . (E) 

Des  Moines  Sunday  Capital . (S) 

Des  Moines  Register  and  Tribune . (M&E) 

Des  Moines  Sunday  Register . (S) 

*Iowa  City  Daily  Press . (E) 

Mason  City  Globe  Gazette-Times . (E) 

Muscatine  Journal  and  News-Tribune . (E) 

Siouz  City  Journal . (E) 

Sioux  City  Journal . (S) 

*Ottumwa  Courier  . (E) 

*  Waterloo  Evening  Courier . (E) 


Government  Statements,  October  1st,  1919. 
*A.  B.  C.  Report,  October  1st,  1919. 


After  Horatio  saved 
Rome  they  ‘‘gave  him 
of  the  corn  lands”,  but, 
alas,  for  him,  they  had 
no  such  “corn”  lands 
to  give  him  as  those 
which  make  Iowa 
farmers  the  richest 
and  most  j^omfortable 
in  the  world. 


“YOU  WANT’  SPIRIT  WINS 

Classified  Advertisers  Not  Responsive  to  Copy-Beggigi 
Methods  of  Soliciting  Business 

BY  C.  L.  PERKINS 

Article  XV. 

[Editori.\l  Note — Mr.  Perkins  him  for  over  a  year,  yet  he  did  not  b, 
formerly  manager  of  the  newspaper  their  names  and  his  chief  impression 
promotion  department  of  Greig  &  IVard,  that  they  were  beggars. 

Inc.,  Chicago,  and  has  had  many  years’  Almost  half  of  the  other  adverti* 
e.rpericnce.  in  the  dez’elopment  of  classi-  called  on  had  the  idea  that  solid:- 
fied  adi'ertising,  in  the  Hearst  organica-  were  merely  sent  around  by  the  dm. 
tion  and  on  the  staff  of  the  Chicago  paper  to  beg  copy — to  help  the  p,;. 
Daily  AVti’i.]  and  not  the  advertiser. 

H  j  •  These  interviews  emphasized  the  > 

AVING  always  considered  classi-  ^,,3^  j^o  many  classified  adveith, 
ned  advertising  salesmen  from  the  salesmen  approach  advertisers  in  thtl 
newspaper’s  standpoint,  the  writer  re-  spirit.  “Give  me”  is  the  slon 

cently  decided  to  see  them  through  the  ^any  Advertisers  will  I 

eyes  of  their  customers.  Visits  were  classified  more  consideration,  clissit 
therefore  made  to  about  a  hundred  ad-  iJneage  will  increase  more  rapidly 
vertisers  in  a  number  of  different  cities,  classified  salesmen  will  earn  more,,- 
They  were  all  regular  advertisers— some  „ore  of  them  learn  to  serve  the  ar- 
real  estate  brokers,  others  used  automo-  tiser— and  to  talk  to  him  about  hisb*, 
bile  dealers,  a  few  large  help  wanted  ness. 

advertisers  and  half  a  dozen  users  of  A  well  known  publisher  recently!, 
the  For  Sale-Miscellaneous  Columns.  following  instructions  to  his  adrs. 

One  call  was  on  the  employment  man-  ,ising  manager:  “The  men  must  ki- 
ager  of  a  large  factory  in  which  hun-  tai|c  (q  ti,c  advertiser  about  his  bu 
dreds  of  women  and  girls  worked.  When  „ess  and  not  about  our  business,  andi 
asked  if  he  knew  any  of  the  classified  ^o  that  they  must  familiarize  themsdie 
salesmen  from  the  local  newspapers,  he  with  his  business  and  learn  how, 
replied:  “I  certainly  do.  Harry  Jones  business  can  help  his  business.” 
from  the  classified  department  of  the  The  .solicitor  that  knows  the  ate 
Morning  X  is  one  of  the  most  tiser  and  his  business  will  be  knownli 

valuable  aids  to  this  department.  A  the  advertiser.  If  he  is  sincere  heil 
couple  of  years  ago  at  a  time  when  help  have  the  salesman’s  greatest  asset-i 
was  unusually  scarce,  I  was  spending  confidence  of  the  advertiser.  An  txadt 
several  hundred  dollars  per  week  in  a  of  this  confidence  was  displayed  byi 
frantic  endeavor  to  secure  operators  for  real  estate  broker  in  one  of  the  by 
dozens  of  idle  machines.  However,  my  cities.  He  uses  display,  classified  d 
best  but  somewhat  inexperienced  efforts  readers  in  one  of  the  local  papers.  K 
did  not  get  sufficient  operators.  The  pro-  contracts  were  expiring  and  a  solid, 
duction  department  was  laydng  their  called  on  him  for  the  purpose  of  mo- 
troubles  at  mj'  door.  jiig  the  new  contracts  at  a  higher  it 

Good  Advice  With  the  three  contracts  madeonti 

“One  morning,  in  the  height  of  my  duplicate — ready  to  sign — the  solidr 
problem,”  he  continued,  “in  walked  a  entered  the  advertiser’s  office  and  a 
busineSs-like  young  man  and  as  he  pre-  *‘Mr.  Smith,  it’s  time  to  renew  p 
sented  his  card  said,  ‘Mr.  Brown,  you  contracts  and  the  rate  will  be  three® 
are  spending  a  lot  of  money  to  get  oper-  Pet  line  higher  than  last  year." 
ators  but  you’re  not  securing  them.  I  “Have  you  read  these  contracts  «■ 

am  Mr.  Jones  of  the  Morning  X -  1°  see  that  they  are  filled  out® 

and  I  can  tell  you  how  to  get  operators  rectly?”  replied  the  broker.  The  soliar 
and  save  you  money  besides.’  He  then  answered  in  the  affirmative  and  thrif 
intelligently  explained  the  labor  market  vertiser  then  displayed  his  confidw 
and  informed  me  that  he  had  just  been  "o*  only  in  the  paper  but  in  its  nr 
through  our  factory  and  talked  with  sentative  by  signing  the  six  cootnet 
some  of  the  department  heads.  During  without  reading  them, 
this  trip  he  noted  twenty  advantages  Create  Confidence 

which  our  establishment  offered  its  em-  The  clas.sified  salesman  whocanena 
ployees — advantages  which  were  not  such  confidence  as  this  will  never  be 
common  to  many  institutions.  He  then  any  trouble  in  selling  their  customen* 
offered  to  help  me  write  an  advertise-  in  keeping  them  sold.  The  reason  is  tb 
ment  explaining  these  advantages.  they  will  always  serve  their  paper  h 

“I  accepted  the  offer.  During  all  the  serving  the  advertisers.  It  is  a  lawU* 
time  he  made  no  effort  to  talk  about  his  ambition  for  a  solicitor  to  desire  tod 
paper  but  when  the  copy  was  written  he  as  much  space  as  possible,  but  to  d 
suggested  that  I  use  only  two  papers  any  advertiser  space  he  cannot  use  pn*- 
instead  of  the  five  or  six  that  had  been  ably  or  more  than  he  should  use,  is  •• 
securing  my  copy.  He  gave  a  logical  only  detrimental  to  the  advertiser  b 
reason  why  his  paper  .should  be  one  of  also  to  the  salesman,  his  publication  1* 
the  two.  His  advice  was  followed  and  to  the  cause  of  classified  advertisinf 
I  have  always  been  grateful,  since  in  A  dealer  in  second  hand  housid 
three  days  the  positions  were  all  filled,  goods  was  called  upon.  This  was  non 
‘Jones  calls  on  me  regularly  and  al-  “gj'p”  but  an  intelligent  honest  busino* 
ways  with  some  new  idea  which  he  man  with  a  stock  of  merchandise  wort 
thinks  may  help  me.  The  result  is  that  a  quarter  of  a  million  dollars.  He  W 
he  is  not  only  a  welcome  caller  in  this  several  floors  of  used  merchandb 
office,  but  he  secures  the  great  majority  which  had  been  refinished  and  made! 
of  my  copy.”  look  as  good  as  new.  This  merckrt 

Begging  Copy  Not  Duty  Had  built  a  large  business  due  to  b 

Another  office  visited  was  that  of  a  reputation  for  reliability.  ,\dverli>is 
large  broker  in  used  automobiles.  Here  certainly  was  not  a  large  factor  in  - 
the  manager  answered  my  question  by  success  since  he  had  never  used 
saying:  “Yes,  there  are  a  couple  of  men  than  three  line  standing  advertisemP- 
who  call  here  for  my  advertisements.  I  any  paper.  He  does  not  know  >• 
don’t  know  their  names  but  they  are  a  of  the  classified  advertising  solicitoi^ 
nuisance,  always  begging  for  copy.”  On  His  city.  The  only  contact  he  h»5  _ 
being  further  questioned,  he  said  that  the  new.spapers  is  once  a  year  wM 
Iwth  of  these  solicitors  had  called  on  some  unknown  individuals  visit  hun » 
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renew  the  three  line  classified  contracts. 

Classified  solicitors  are  calling  all 
around  this  store— perhaps  begging  users 
of  large  space  to  give  them  more  copy. 
Yet  they  never  call  on  this  prospect. 
TTiey  have  labeled  him  a  three-line  ad¬ 
vertiser,  when  if  they  knew  him  and  his 
business,  they  could  develop  him  into  a 
large  classified  advertiser  and  even  sell 
him  display  space.  A  knowledge  of  this 
man’s  stock,  its  appeal  to  the  collector 
of  antiques  as  well  as  to  the  persons 
seeking  furniture  without  H.  C.  L. 
prices,  and  an  understanding  of  his 
character  and  reputation,  would  enable 
a  classified  solicitor  to  make  a  classified 
convert  by  oflfering  him  an  intelligent 
advertising  sales  plan. 

These  are  just  a  few  of  the  typical 
cases  which  show'  that  classified  sales¬ 
men  as  a  class  should  be  more  alert  in 
the  following  respects; 

1st — See  that  your  advertisers  know 
you  by  name.  To  build  advertiser-con¬ 
fidence  in  “the  person  who  calls  for 
classified”  is  much  more  difficult  than 
to  create  good-will  for  “Mr.  Jones  of 

the  Morning  X - .”  Develop  and 

use  personality.  This,  of  course,  should 
not  be  taken  as  advising  solicitors  to  use 
personality  to  such  an  extent  as  to  have 
advertisers  give  you  copy  as  a  favor  to 
you,  without  considering  the  medium. 

2nd — Know  your  advertisers.  Not 
only  their  names  but  also  learn  some¬ 
thing  about  them.  Study  them — di.scover 
their  hobbies — their  likes  and  dislikes. 
Be  able  to  talk  to  an  advertiser  on  a 
subject  in  which  he  is  interested.  One 
of  these  subjects  is  always  his  business. 

3rd— Study  your  advertiser’s  business, 
so  that  you  can  intelligently  help  him 
advertise  successfully.  Try  to  give  the 


An  Autobiography 


J.  W.  Huntoon 

JOHN  W.  HUNTOON— 33  years 
w  young.  Versatile,  J.  W, — annexed  all 
•be  titles  from  office  boy  to  assistant 
manager  of  a  country  newspaper  at  St. 
Paris,  Ohio.  From  circulation  solicitor 
•0  circulation  manager,  Springfield  Daily 
biews,  Springfield,  Ohio.  Later  circula- 
hon  manager  of  Akron  Times,  Akron, 
Ohio.  Boys  secretary,  Y.  M.  C.  A.  at 
Springfield  and  Akron. 

Organized  and  was  chief  probation 
“wer  of  Juvenile  Court,  at  Akron. 

Organized  and  was  head  Resident- 
Settlement  work  in  Akron.  Next  a 
the  Rubber  City.  Joined 
*  ,  'be  Plain  Dealer  as  Financial 
■  Estate  Advertising  salesman 

m  igiy  became  Classified  Manager  in 
“He,  igig.  Took  the  entire  staff  into 
f  nership  and  wouldn’t  “swap”  jobs 
»«h  the  boss. 


advertiser  on  each  call  some  definite 
helpful  suggestion.  This  is  not  as  diffi¬ 
cult  as  it  appears.  Any  solicitor  who 
will  read  a  couple  of  general  business 
magazines  and  half  a  dozen  trade  papers 
of  different  lines  will  be  able  to  talk  to 
most  any  business  man  aobut  his  busi¬ 
ness.  Some  classified  departments  fur¬ 
nish  solicitors  with  copies  of  trade 
papers. 

4th — Don’t  beg.  Eliminate  “I  want” 
from  your  vocabulary.  Use  the  term 
“You  want,”  and  the  advertiser  will 
want  what  you  offer  if  it  will  be  profit¬ 
able  to  him  and  you  show  him  that  it 
will  be  profitable. 

Sth — Serve  your  advertisers.  If  you 
are  honestly  trying  at  all  times  to  help 
them  they  will  soon  discover  it  and  you 
will  find  yourself  securing  more  copy 
and  a  larger  salary. 

Fast  Work  on  Early  Fires 
in  Providence 

Journil  Staff  Got  Out  Extras  While 
Waiting  for  Street  Car  After 
Paper  Went  to  Press 

Pkovioence.  R.  I.,  Feb.  26. — Twice 
within  two  weeks  the  unusual  has  hap¬ 
pened  in  the  life  of  Providence  news¬ 
papermen.  The  night  force  of  the 
Providence  Journal  ordinarily  get 
through  at  3  30  .A.  M.,  but  because  of 
peculiar  schedules  of  the  electric  road,- 
those  who  ride  don’t  get  away  from  the 
city  until  about  4.15  .A.  M.  On  the  two 
m.ornings  in  question  all  men  had  dis¬ 
appeared  with  the  exception  of  one  of 
the  editorial  heads. 

Some  of  the  men  were  eating  in  near¬ 
by  restaurants,  others  were  standing  in 
the  street  with  their  cars  in  sight,  when 
the  clatter  of  fire  apparatus  was  heard. 
Within  eight  minutes  the  men  eating 
and  waiting  for  their  cars  had  plodded 
through  a  blinding  snowstorm  and  were 
gathering  facts  for  a  flash  for  an  extra, 
while  machine  men  were  hustling  back 
to  set  the  story.  .A  comprehensive  story 
had  been  turned  out  within  25  minutes, 
set,  and  the  plate  on  the  way  to  press, 
and  within  35  minutes  the  story  was 
being  read  by  the  men  who  had  turned 
it  out  and  incidentally  missed  their  cars 
home. 

On  February  18  the  office  was  prac¬ 
tically  cleaned  out,  save  for  a  few  ma¬ 
chine  men  and  the  night  managing  edi¬ 
tor.  A  four-alarm  fire  broke  out  and 
the  late  stayers  got  out  a  similar  extra 
that  covered  it. 


BUFFALO  NEWS-STANDS  TO  GO 


City  Council  to  Appeal  From  Court 
Order  in  Commercial’s  Suit 

Buffalo,  Feb.  26. — News  stands  must 
be  removed  from  the  streets  of  Buffalo. 
This  is  the  substance  of  a  decision  hand¬ 
ed  down  by  Justice  Hinkley  of  the  Erie 
County  Supreme  Court  in  the  mandamus 
proceedings  of  the  Buffalo  Commercial 
to  compel  removal  of  the  stands.  The 
.court,  in  announcing  the  decision,  said : 

“The  court  demands  the  immediate 
removal  of  the  stands. 

“The  action  of  the  council  and  city 
officials  in  permitting  these  encroach¬ 
ments  and  refusing  to  cause  their  re¬ 
moval,  as  required  by  the  charter,  is 
wrongful.  Such  wrongful  acts  have 
continued  for  many  years  with  the  pro¬ 
fessed  knowledge  of  city  officials,”  con¬ 
tinues  this  part  of  the  opinion.  “This 
court,  therefore,  has  no  hesitation  in  re¬ 
quiring  the  city  officials  to  perform 
their  plain  duty.”  . 

Costs  of  $50  were  assessed  against  the 
city  council,  against  which  action  was 
brought.  The  city  announced  that  it 
would  take  an  appeal. 


Indiana 

Centrally 

Located 

The  wise  merchant  in  opening  a  new  store 
looks  for  a  central  location. 

A  central  location  means  an  equal  chance  to 
draw  people  from  every  direction. 

Por  the  past  forty  years  the  center  of  popula¬ 
tion  of  the  United  States  has  been  in  In¬ 
diana. 

National  advertisers  do  well  to  start  in  pretty 
close  to  the  center  of  things — and  work 
from  the  center,  rather  than  from  an  edge. 

Indiana  daily  newspapers,  as  listed  here,  have 
the  co-operative,  helpful,  give  and  take 
spirit  splendidly  developed — and  are  able 
and  willing  to  do  their  share  in  putting  it 
over  for  manufacturers. 

Centralize  a  campaign  in  daily  newspapers 
published  in  the  center  of  the  country  and 
surprise  yourself  at  the  splendid  results. 


Rata  for 
Circulation  StOMLiaa* 


Elkbart  Truth  . 

. (E) 

8,353 

43 

Evansville  Courier  . . 

. (M) 

22,897 

.05 

Evansville  Courier  . 

. (S) 

20,535 

.05 

Fort  Wayne  Journal-Gazette... 

. (M) 

29,230 

JS 

Fort  Wayne  Journal-Gazette.. 

. (S) 

20,000 

45 

Indianapolis  News . 

. (E) 

110,552 

.18 

Indianapolis  Star  . 

. (M) 

85,440 

.13 

Indianapolis  Star  . 

. (S) 

90417 

.18 

Kokomo  Dispatch  . 

5407 

415 

Lafayette  Journal-Courier . 

.(MAE) 

19,190 

.05 

La  Porte  Herald . 

. (E) 

3,472 

.02 

Logansport  Pharos -Reporter  . 

. (E) 

0409 

42 

Muncie  Press  . 

. (E) 

9,140 

.03 

Muncie  Star  . 

....(M) 

25,081 

.00 

Muncie  Star  . 

. (S) 

10,133 

.00 

Richmond  Item  . 

. (M) 

8400 

.045 

Richmond  Palladium  . 

. (E) 

11441 

.05 

fSouth  Bend  News-Times . 

fSouth  Bend  News-Times  . 

....(M)  ) 
. (E)  { 

10,720 

.04 

fSouth  Bend  News-Times . 

. (S) 

17430 

.04 

South  Bend  Tribune . 

. (E) 

10427 

.04 

Terre  Haute  Star . 

. (M) 

27434 

.05 

Terre  Haute  Star . 

. (S) 

19407 

.05 

*Terre  Haute  Tribune . 

. (P) 

23,712 

.05 

*Terre  Haute  Tribune  . 

. (S) 

18484 

.05 

Vincennes  Capital  . 

. (E) 

1404 

41071 

GoTornmont  Statements,  October  1st,  1919. 
*A.  B.  C.  Report,  October  1st,  1919. 
tPublisbers’  Statement. 
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GATHERED  AT  RANDOM 


The  other  night  William  Slavens 
McXutt  told  us,  confidentially,  that  he 
did  not  know  whether  to  sue  Rube 
Goldberg,  brainfather  of  Boob  Mc¬ 
Nutt,  for  libel  or  send  him  a  check 
to  cover  the  advertising.  Neither  do 
we. 

*  *  * 

Some  years  ago  Otis  O,  Scattergood, 
country  circulator  of  the  Chicago 
American,  was  doing  some  promotion 
work  down  state.  Large  bundles  of 
papers  were  being  sent  to  him  at 
different  stations  along  the  Rock 
Island. 

“Have  you  a  bundle  here  for  me,”  he 
asked  the  agent  of  a  way  station  one 
evening  shortly  after  his  arrival  in 
the  town. 

“What  name?” 

“Scattergood.”  he  replied.  The 
agent  registered  motion  picture 
amazement. 

“  Scattergood  —  scattergood,”  h  e 
gasped, — “do  you  mean  it?  Honest, 
mister,  I  thought  that  was  what  it 
meant  and  I  did.” 

*  *  * 

Tom  Daly,  the  Philadelphia  Rec¬ 
ord’s  editorial  page  poet,  likes  cats, 
especially  the  black  ones  whose  given 
name  is  his  own.  That’s  what  they 
are  saying  these  days  in  and  around 
Boston,  to  which  Tom  has  been  carry¬ 
ing  culture  of  late.  He  was  edifying 
a  W’akefield  audience  when  a  big 
member  of  the  back  fence  patrol¬ 
men’s  tribe  anchored  in  front  of  the 
platform  and  finally  attracted  Tom’s 
attention  by  his  soulful  glances.  In¬ 
terrupting  the  flow  of  rhymed 
rhythm,  Tom  held  up  his  hand  and 
gave  the  Bostonians  something  to 
think  about.  He  said:  “Pardon  me, 
ladies  and  gentlemen,  that  cat  seems 
to  be  interested  in  my  mews.”  They 
got  it  in  ninety  seconds. 

*  *  * 

We  are  passing  this  along  in  the 
hope  that  it  will  be  of  value  at  some 
time  to  some  other  fellow  of  the 
craft.  G.  T.  Stagg  of  the  United  Press 
sprang  it  on  H.  D.  Jacobs,  New  York 
manager,  during  the  recent  dog  show 
at  Grand  Central  Palace  and  it  went 
big.  Stagg  went  up  to  intervie\v  the 
single  representative  of  blue-blooded 
bloodhounds  early  one  morning  and 
was  then  registered  missing  for  the 
remainder  of  the  day.  Here’s  what 
Stagg  told  Jake : 

“I  was  standing  at  the  side  of  the 
ring  waiting  for  the  pup  that  you 
wanted  the  story  on  when  a  large 
man  of  decisive  manners  grasped  my 
arm  and  actually  thrust  me  into  the 
midst  of  a  whole  flock  of  Russian 
Wolfhounds.  The  hounds  tongued  a 
welcome,  drowning  my  protests  and 
two  men  pushed  me  into  the  ring 
leading  a  pair  called  Leon  and  Lenine 
and  another  boob  yelled,  ‘Hurry,  the 
judges  are  waiting.’. 


domirvarvce 

You  can  absolutely  domi¬ 
nate  one  of  the  most 
easily  cultivated  markets 
in  U.  S.  A.  through  its 
dominant  paper. 

TtK 

{NDIANApoliS  News 

Chmttr  Mambtr  A.  B.  C 
Forrigm  HrpmntMntt 

Dan  A.  Carroll,  Tribune  Bldg.,  New  York 
J.  E.  Duta.Firat  Nat.  Bank  Bldc.,Chicaco 


“Yes,  sir,  Jake,  I’ve  been  up  there 
all  day  showing  Wolfhounds  and  I 
never  got  a  glimpse  of  that  other  pup. 
They  are  owned  by  A.  V.  Webley,  of 
Ottawa,  Canada,  and  he  failed  to 
show  up  when  his  class  was  called 
and  some  one  pointed  to  me  and — 
well,  that’s  all  there  is  to  say  except 
that  I  drew  white  ribbons — Reserves, 
they  call  ’em — and  then  with  the 
same  two  dogs  as  a  *  brace,  I  was 
handed  a  blue  ribbon — but,  honest, 
Jake,  there  was  not  a  good  rabbit 
hound  in  the  building.” 

In  the  immortal  words  of  Gene  Byrnes, 
“It’s  a  great  life  if  you  don’t  weaken.” 


When  A.  W.  Crawford,  manager  of 
the  Chicago  Tribune  syndicate,  was 
in  Portland,  Ore.,  a  few  days  ago  he 
dropped  into  a  newspaper  office  and 
rang  for  a  messenger.  About  the 
time  the  messenger  should  have  ap¬ 
peared  an  urchin  known  as  “Cannon¬ 
ball”  sauntered  into  the  office. 

“.Are  you  from  the  Postal?”  asked 
Mr.  Crawford,  handing  out  his  tele¬ 
gram. 

“Naw,”  said  Cannonball,  “I’m  from 
Russia,  I  am.” 

The  laughter  resulting  seemed  to 
disturb  the  usual  Cannonball  aplomb, 
which,  however,  secured  its  position 
with  the  announcement,  “And  I 
crossed  this,  now,  Atlantic  ocean  once 
already.” 


RARE  WINE  &  WOOD  ALCOHOL 

Dear  G.  .A.  R. : 

I  want  to  thank  you  for  the  prom¬ 
inence  which  you  gave  the  modest 
article  which  I  wrote  for  you,  and 
to  congratulate  you  upon  your  per- 
spicacitj’,  your  foresightedness,  and 
your  clever  managerial  ability  in  se¬ 
curing  such  a  delightful,  charming  and 
satisfying  article  for  your  publica¬ 
tion.  I  don’t  know  as  I  ever  read  an 
article  which  pleased  me  so  much. 

Thanking  you  again  for  your  con¬ 
sideration  and  wishing  you  a  happy 
new  year  and  a  quart  of  Old  Taylor, 
I  remain,  as  ever. 

Thirstily  yours, 

ROY  K.  MOULTON. 


MOVEMENT  TO  AUDIT 
AD  AGENCIES 

New  Basis  of  Agency  Recognition 

May  Come  About — A.  B.  C.  Di¬ 
rectors  Consider  It  at 
Meeting  This  Week 

Talk  has  been  revived  again  in  ad¬ 
vertising  and  newspaper  circles  on  the 
possibilities  of  auditing  advertising 
agencies.  Those  in  favor  of  the  idea 
look  upon  it  as  the  best  means  of  elim¬ 
inating  from  the  agency  field  people 
and  firms  that  do  not  adhere  to  the 
accepted  ethical  standards  of  the  busi¬ 
ness  in  their  dealings  with  advertisers 
and  media;  also  as  a  protection  against 
people  who,  under  the  guise  of  adver¬ 
tising  agents,  are  constantly  victim¬ 
izing  publishers  and  firms  and  other¬ 
wise  doing  business  in  ways  detri¬ 
mental  to  the  best  interests  of  adver¬ 
tising. 

An  agency  auditing  organization 
gave  promise  of  becoming  a  reality 
four  years  ago,  but  the  war  sidetracked 
it  in  favor  of  many  other  more  impor¬ 
tant  matters.  Now  that  conditions  are 
returning  to  normal,  the  subject  is 
again  becoming  a  topic  of  frequent 
discussion  in  advertising  centers. 

Just  what  form  such  an  auditing  or¬ 
ganization  should  take  and  how  it 
could  work  to  advantage  with  the 
American  Newspaper  Publishers’  As¬ 
sociation,  the  American  Association  of 
Advertising  Agencies,  the  Association 
of  National  Advertisers,  the  Periodi¬ 
cal  Publishers’  Association,  the  Audit 
Bureau  of  Circulations  and  other  such 
bodies  would  have  to  be  carefully 
worked  out. 

The  subject  is  to  be  brought  up  at 
the  meeting  February  27,  in  Chicago, 
of  the  board  of  directors  of  the  Audit 
Bureau  of  Circulations.  As  this  body 
is  composed  of  men  representing  all 
businesses  interested,  something  defi¬ 
nite  may  develop  there. 

Advertising  Women  Hold  Meetings 

The  New  York  League  of  Advertising 
Women  held  its  regular  monthly  dinner, 
February  17,  at  the  Advertising  Club. 
Co-operation  between  the  editorial  and 
advertising  departments  was  discussed 
by  Eugene  Forker,  assistant  business 
manager  of  Harper’s  Bazaar,  Mrs. 


Elizabeth  P.  Wyckoff,  literary  editor  of 
the  Delineator,  and  Mrs.  John  Josepij 
Moorhead.  At  the  weekly  luncheon  of 
the  club  on  February  25,  Stephen  Hor- 
gan  of  the  Inland  Printer  addressed  the 
members  on  “What  Advertising  Owes  to 
Printing  Ink.” 

Boston  Telegram  Leases  Home 

Boston,  Feb.  24. — The  Boston  Tele¬ 
gram  has  leased  the  six-story  building 
at  91-95  Portland  Street,  where  mj. 
chinery  and  fixtures  are  being  in. 
stalled  for  the  new  paper,  which  is 
expected  to  make  its  appearance 
either  late  in  March  or  the  first  of 
.April.  Three  presses  are  being  in. 
stalled  in  the  basement.  The  business 
office  will  be  on  Washington  Street, 
near  “Newspaper  Row.” 

Enlarging  in  Jacksonville 

Jack  SON  vii-Le,  Fla.,  Feb.  22.— The 
Times-Union  has  purchased  a  five- 
story  building  adjoining  its  present 
home  on  the  south.  The  intervening 
walls  will  be  removed  and  the  two 
buildings  made  into  one  big  plant 


NEW  HAVEN  REGISTER 

NEW  HAVEN,  CONN. 

27,405  Average 

Paid  Circulation  sun^y 


Nearly  twice  as  much  as 
its  nearest  competitor. 

IT  COVERS  THE  FIELD! 


One  Paper  Geti 
Double  Results 

You  can  thoroughly  cover  | 
Cleveland  and  its  territory  in-  ! 
eluding  important  centers  like  j 
Akron,  Youngstown,  Canton,  1 
etc.,  solely  with  i 

The  Plsdn  Dealer 

A  double-barrel  opportunity 
rarely  possible  to  advertisers 
in  so  great  a  market. 


Dear  G.  A.  R. : 

I  have  heard  about  the  newsprint 
shortage.  If  it  is  serious,  when  do- 
you  get  off? 

Affectionately, 

ELMER. 


TO  REACH  THE  RICH 
TRADE  OF  KANSAS 

(ilnprka 

lailg  (Hapital 

Sworn  CoTemment  Report 

for  S  Months  omding  Oct.  1,  1919 

33,137 

lu  aalea  promotion  department  ia 
at  the  aerriee  of  advertiaera.  And 
it  really  promotea. 


HouatonUs  the  great  Railroad, 
cotton,  oil,  lumber  and  rice  cen¬ 
ter  of  Texas.  It  is  one  of  the 
greatest  inland  porta  in  this 
country  and  ia  growing  fatter 
than  any  town  in  Texas. 

The  Houston  Chronicle 

1 

ANCASTER,  Pa. 

iowA.B.C 

U  the  great  advertising  medium  of  all 
that  section,  reaching  50,000  people 
daily  and  over  00,000  Sunday.  Repre¬ 
sentatives  in  New  York,  Chicago,  St. 
Louis,  Kansas  City  and  Atlanta,  John 

M.  Branham  Company. 

INTELUGENCER  (ev«^ 

1 

NEWS  JOURNAL  (mo»^ 

Member  A.  B.  C. 


FIRST  IN  1000 
NEWSPAPERS 

A  National  Advertiser  with  30 
years’  experience  recently  stated 
that  his  records  show  that  for 
the  money  expended  the  _  re¬ 
sults  produced  by  the  Washing¬ 
ton  Star  placed  it  FIRST  IN 
AMERICA  among  a  thousand 
newspapers. 

Western  Representative,  1.  E.  Lutz, 
First  Nat’I  Bank  Bldg.,  Chicago,  IlL 
Eastern  Representative,  Dan  A  Carroll, 
Tribune  Bldg.,  New  York,  N.  Y. 


The 

Pittsburgh  % 
Post-^^B 

has  the  see* 
ondlargest  ^ 
morning  and  Sunday 
eolation  in  Pittaborgh 
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HARLES  r.  woodward 
dead  in  boston 

Irotkcr  Associate  of  John  B. 

VfoedwarJ  Succumbs  After  Opera- 
jjj^Had  Long  Career  in  News- 


piper  and  Magazine  Field 

T^l^ 

'***'"*  I  BosWN'.  F®*’-  25.— Charles  R.  Wood- 
Isjrd  *8**^  Jo*’” 

®  Viodward.  advertising  manager  of  the 
lago  D*>'y  ^'cws,  and  for  the  past 
years  in  charge  of  his  brother’s 
York  office,  died  Thursday  in  a 
hospital,  following  an  operation, 
lad  been  ill  for  about  two  weeks 
i-as  accompanied  here  by  John 
who  returned  to  Chicago 
the  surgeons  had  pronounced  the 
apparently  recovering  from  the 
and  was  recalled  by  a  tele¬ 


ich  is 
ranct 
rst  of 
ig  in- 
siness 
)tr»ft 


tier 

tunity 

tisers 


Ch.vrles  R.  Woodward 


carrying  the  news  of  his  brother’s 
(si  Interment  took  place  at  Guilford, 
'.n.,  on  February  24. 

Claries  R.  Woodward  was  one  of  the 
•.widely  known  and  popular  men  in 
(advertising  business  and  spent  many 
in  the  periodical  field  before  join- 
b  forces  with  his  brother  as  a  news- 
pr  representative.  For  over  fif- 
p.  years  he  was  connected  with  the 
cll  Publishing  Company  as  East- 
b  advertising  manager  of  the  Woman’s 
pe  Companion  and  Farm  and  Fire- 
!  and  as  Chic.vgo  and,  later,  Boston 
^'sger  for  the  same  publications.  He 
ed  success  in  the  New  England 
for  the  Crowell  magazines  at  a 
b'when  their  business  in  that'  section 
flagging. 

His  first  experience  in  the  advertising 
was  with  daily  newspapers.  He 
b'  connected  with  the  old  Chicago 
(r-Ocean  for  some  time,  leaving  that 
‘  for  the  magazine  field. 

Hr  resigned  from  the  Crowell  organi- 
in  December,  1917,  to  join  his 
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brother’s  organization,  representing  in 
the  Eastern  advertising  field  the  Chi¬ 
cago  Daily  News,  Boston  Globe,  Balti¬ 
more  Sun  and  Cleveland  Plain  Dealer. 

Mr.  Woodward  made  his  home  at  4CX) 
Riverside  Drive,  New  York.  He  is  sur¬ 
vived  by  his  wife,  Ellen  Woodward. 


©bituary 

C.  W.  Pat.man,  prior  to  1916  secre¬ 
tary-treasurer  of  the  Association  of 
National  .Advertisers,  died  last  week 
following  an  acute  illness  of  a  few 
days.  He  became  secretary  of  the 
A.  N.  -A.  in  February,  1913,  and  ac¬ 
cording  to  his  associates  in  the  organ¬ 
ization,  literally  wore  himself  out  in 
its  service.  He  was  appointed  sec¬ 
retary  of  the  National  .Advertising 
Commission  in  1916  and  since  last 
September  had  been  doing  research 
work  for  the  McGraw-Hill  Company. 

Carl  J.  Cunningham,  son  of  Thomas 
Cunningham,  former  publisher  of  the 
Chippewa  (Wis.)  Independent,  died  last 
week  at  the  home  of  his  father  in  Eau 
Claire,  Wis.  He  was  32  years  old. 

Charles  Morse,  printer  and  proof¬ 
reader  of  the  Detroit  News,  died  of 
pneumonia  last  week,  aged  48  years. 

Herbert  Crayson,  aged  52,  pressman 
on  the  Detroit  Times,  died  last  week 
after  an  illness  of  three  months. 

Smith  Harrison,  for  thirty  years  a 
newspaper  carrier  in  northwestern 
Philadelphia,  died  February  12  at  his 
home  in  Kensington. 

John  W.  Rockefeller,  aged  31,  form¬ 
erly  editor  of  a  weekly  newspaper  at 
Blackwood,  N.  J.,  died  of  pneumonia 
last  week  in  Camden. 

Rev.  William  W.  Dowling,  aged  85, 
former  editor-in-chief  of  the  Chris¬ 
tian  Board  of  Publication,  died  re¬ 
cently  in  St.  Louis  after  an  illness  of 
ten  days.  About  1866  he  founded  a 
church  paper  in  Indianapolis.  He  had 
been  connected  with  church  publica¬ 
tions  in  St.  Louis  from  1877. 

Lewis  Edward  Curtis,  aged  39,  for 
more  than  two  years  on  the  Seattle 
Times  staff  and  formerly  with  the  Ta¬ 
coma  Ledger  and  News,  died  recently 
in  Seattle. 

Robert  M.  Lockwood,  scientific  editor 
of  the  Optical  Journal  and  Review  of 
New  York,  died  at  Plainfield,  N.  J.,  on 
February  16,  aged  64  years. 

Robert  Fulton  Eldridge,  aged  71,  one 
of  the  best  known  advertising  men  of 
St.  Paul,  died  last  week.  For  15  years 
he  was  with  the  advertising  department 
of  the  Pioneer  Press  and  for  nine  years 
advertising  manager  for  Mannheimer 
Bros.’  department  store. 

Baron  Edward  Richard  Russell, 
long  editor  of  the  Liverpool  Post,  is 
dead  at  his  residence  in  Liverpool,  Eng¬ 
land.  Baron  Russell  was  a  keen  student 
of  Shakespeare  and  wrote  a  number  of 
pamphlets  on  Shakespearean  subjects. 
He  was  born  in  London  in  1834  and  bad 
been  editor  of  the  Liverpool  Post  since 


1869.  He  was  invested  with  a  baronetcy 
in  1919,  having  previously  been  knighted. 

James  Wallace  Graham,  aged  77,  for 
a  generation  editor  of  the  Malden 
(Mass.)  Mail,  is  dead  from  pneumonia. 

Captain  Michael  .A.  McKinney,  Jr., 
former  Boston  newspaper  photographer 
and  commanding  officer  of  the  School 
of  .Aerial  Photographic  Reconnaissance 
at  Langley  Field,  Hampton,  Va.,  died 
in  New  York  of  pneumonia  last  week. 

James  W.  Morgan  of  the  advertising 
firm  of  Morgan,  Tuttle  &  Jennings,  New 
York,  died  February  22  in  Cedar  Grove, 
N.  J.,  aged  51  years.  He  was  a  charter 
member  of  the  American  Association  of 
•Advertising  Agencies  and  for  two  yea-'s 
was  secretary  of  the  New  York  council 
of  that  body.  He  was  born  in  England 
and  formerly  served  in  the  English  army, 
taking  part  in  the  siege  of  Alexandria. 

James  Donald  Morrison,  aged  51,  for 
many  years  connected  with  newspaper 
and  printing  work  in  Montreal,  passed 
away  in  that  city  on  Saturday.  Mr. 
Morrison  was  with  the  Gazette  as  ma¬ 
rine  reporter  from  1892  to  19(X),  going 
then  to  the  Witness  in  the  same  ca¬ 
pacity;  in  1907  he  went  to  the  Star  and 
was  employed  in  the  composing  room 
until  18  months  ago,  when  his  health 
failed. 

•Alfred  K^  Hart,  aged  34,  sporting 
editor  of  the  Brockton  (Mass^)  Daily 
Enterprise,  died  recently  at  his  home 
in  Taunton.  He  joined  the  Enterprise 
staff  13  years  ago. 

John  Curran,  aged  81,  is  dead  at 
Orillia,  Ont.  Born  in  Ireland,  he  estab¬ 
lished  the  Essex  Centre  (Out.)  Chroni¬ 
cle  in  1880  and  the  Orillia  News-Letter 
in  1884.  He  later  started  the  Canadian 
Workman,  organ  of  the  Ancient  Order 
of  United  Workmen,  to  which  he  de¬ 
voted  all  his  time  from  1895  down  to 
his  death,  leaving  the  care  of  the  News- 
Letter  to  his  sons,  George  and  John. 

C.  O.  Peterson,  aged  35,  for  the  past 
ten  years  an  employee  of  the  Kansas 
City  Journal,  died  February  16  follow¬ 
ing  a  brief  illness  in  Kansas  City. 
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George  R.  Lingle,  aged  78,  for  many 
years  engaged  in  newspaper  business  in 
Warsaw,  Sedalia,  Warrenburg  and  Clin¬ 
ton,  Mo.,  died  last  week  in  Clinton. 

CoL.  James  Anderson,  Commissioner 
of  Indian  Affairs  at  Tacoma,  who  died 
there  February  20,  formerly  was  -editor 
of  the  Nashville  (Ill.)  Democrat,  and 
had  served  in  the  Illinois  Legislature. 

Leon  M.  Hattenbach,  editor  of  the 
Natio’nal  Retail  Grocers’  Bulletin  and 
editor  of  the  Merchants’  Index  of 
Denver,  Colo.,  died  in  Denver,  Feb¬ 
ruary  I. 

Tom  McDermott,  aged  24,  Winnipeg 
newspaperman,  died  last  week. 

W.  O.  Devoll,  Jr.,  for  14  years  a 
member  of  the  New  Bedford  (Mass.)' 
Standard  editorial  staff  and  for  nearly 
six  years  its  city  editor,  died  February 
16,  in  his  35th  year. 

J.  S.  Holden,  aged  80,  editor  of  the 
Fort  Gibson  (Okla.)  New  Era,  died  at 
Fort  Gibson  last  week. 

Max  Cohen,  aged  64,  managing  edi¬ 
tor  of  the  Detroit  Abend  Post,  German 
daily  newspaper,  died  last  week  in  De¬ 
troit. 

Aaron  Perry,  aged  72,  father  of 
Stuart  H.  Perry,  publisher  of  the  Ad¬ 
rian  (Mich.)  Daily  Telegraph,  died  last 
week. 

John  Coon,  53  Cleveland  newspaper 
artist  and  advertising  man,  died  last 
week  in  Cleveland. 

W.  A.  Pritchard,  aged  64,  vice-presi¬ 
dent  of  Critchfield  and  Company,  died 
on  a  train  between  Detroit  and  Chicago 
last  week. 

Theodore  Osborne,  for  sixteen  years 
in  the  New  York  World  accounting  de¬ 
partment,  died  in  Brooklyn  last  week, 
after  a  long  illness. 
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,  (Continued  from  Page  7) 

that  run  agate  on  a  5H-point  slug. 
This  is  not  deceiving  the  advertiser, 
since  there  is  a  rib  on  each  slug 
which,  even  if  it  were  made  554-point, 
would  increase  its  approximate  size 
to  agate.  There  are  also  some  mighty 
readable  five-point  faces.  This  class 
of  business  sells  by  the  line.  The 
word  “agate"  has  fallen  into  disuse. 

11.  Thirteen-em  Newspaper* — Seven 
column  13-cm  newspapers  are  held  to 
this  size  because  their  presses  will 
not  accommodate  a  larger  page,  .^fter 
all.  this  is  an  illusion.  Seven-column 
papers  can  cut  their  column  widths 
to  12'<j  ems,  and  by  makirg  a  few 
alterations  on  the  ink  fountains  and 
stereotyping  machinery,  cutting  down 
the  side  sticks  on  their  chases  or  pur¬ 
chasing  new  chases,  increase  to  eight 
columns  on  a  page.  In  many  instances 
the  extra  column  would  mean  the 
difference  between  keeping  within  a 
60-40  basis  or  printing  two  additional 
pages.  Of  course,  in  every  case 
where  it  is  contemplated  to  change 
the  size  of  the  paper  to  conform  with 
the  above  idea,  investigation  must  be 
made  before  it  is  positive  that  the 
eight-column  size  can  be  accommo¬ 
dated  on  the  press,  as  some  presses 
need  too  much  alteration  to  make 
this  plan  feasible.  I  have  known  of 
the  change  being  made  for  as  low 
as  $75.  Where  a  seven-column  13- 
cm  paper  is  changed  to  an  eight-col¬ 
umn  125’i-em  paper,  it  is  only  neces¬ 
sary  to  increase  the  size  of  the  rule 
one  inch. 

Here’s  a  prediction;  The  twelve-em 
newspaper  is  going  to  be  the  recog¬ 
nized  standard  in  a  very  few  years. 
Such  papers  as  the  Atlanta  Constitu¬ 
tion,  Atlanta  Journal,  the  Scripps  pa¬ 
pers  and  smaller,  more  venturesome 
papers,  have  already  adopted  this 
size.  They  have  been  exceedingly 
successful. 

12.  Folios — .\t  least  one-quarter 
inch  can  be  saved  by  running  the 
folio  in  eight-point  caps,  flush  against 
the  head  rule,  the  latter  not  more 
than  two  points  body  with  one  point 
face.  If  a  quarter-inch  is  .saved  this 
way  on  an  eight-column  paper  it 
would  mean  a  saving  of  two  inches 
of  space  on  each  page. 

There  are  many  other  points,  when 
you  get  right  down  to  talking  of  con¬ 
serving  newsprint,  that  might  be 
mentioned  here.  It  is  an  inexhausti¬ 
ble  story.  Perhaps  many  readers  will 
think  the  author  of  this  article  is  of 
a  very  pessimistic  nature.  I  cannot 
be  too  emphatic  in  the  statement  that 
pessimism  does  not  count  when  it 
comes  to  guarding  that  which  is  the 
most  valuable  thing  the  newspaper 
man  deals  with  today — white  print. 
So,  whether  you  think  I  am  a  pessi¬ 
mist  or  not,  take  these  things  well 


into  account,  ponder  over  them,  dis¬ 
cuss  them  in  your  press  associations, 
and  see  if  you  do  not  agree  with  me 
that  they  are  all  thoroughly  workable 
ideas  which  can  be  used  to  advantage 
by  almost  every  newspaper  in  the 
countiy.  They  might  be  the  means 
of  creating  a  surplus  where  there  is 
now  a  deficit  in  newsprint. 


Agencies  In  New  Globe  Building 

Boston,  Feh.  22 _ The  Globe’s  new 

structure  on  Newspaper  Row  is  rapid¬ 
ly  nearing  completion  and  the  Post 
is  strengthening  and  remodeling  its 
new  property,  adjoining  its  old  build¬ 
ing,  formerly  the  site  of  the  Boston 
Herald.  .Among  the  new  tenants  of 
the  Globe  building  is  the  O’Malley 
.Advertising  &  Selling  Company,  which 
is  moving  on  March  1  from  its  quar¬ 
ters  over  the  Hanover  Bank  to  more 
commodious  rooms  on  the  second 
floor  of  the  Globe  home,  and  the 
John  Buchanan  Advertising  Agency, 
which  is  leaving  High  street.  The 
appearance  of  the  Row  promises 
great  improvement  in  the  near  future, 
when  work  is  finished  on  the  three 
structures  now  under  way. 


Wants  Price  Bros.  Prosecuted 

V  igorous  action  by  the  (iovernment 
to  force  compliance  with  the  Board 
of  Commerce  orders  by  Price  Bros, 
is  urged  in  a  two-column  front-page 
box  in  the  Montreal  Herald  of  Feb¬ 
ruary  23.  The  Herald  is  one  of  the 
papers  which  Price  Bros,  have  re¬ 
fused  to  supply  under  the  board’s  or¬ 
der,  and  the  management  states  that 
the  Herald  will  have  to  suspend  un¬ 
less  it  receives  an  immediate  supply 
of  newsprint.  "If  the  Government 
fails  to  function  in  the  crisis,  it  spells 
anarchy,”  declares  the  Herald. 


Correspondence  by  Telephone 

Manchester,  N.  H.,  Feb.  22. — The 
Union-Leader  has  installed  a  special 
relay  telephone  service  for  collecting 
late  news  from  towns  in  remote  quar¬ 
ters  of  the  state.  The  service  con¬ 
sists  of  a  leased  line  on  which  the 
various  correspondents  are  called 
from  the  office  at  stated  hours  each 
night.  Much  valuable  material  which 
would  otherwise  not  be  received  until 
it  was  a  day  old  is  thus  obtained 
while  it  is  fresh. 


Celebrates  70th  Birthday 

New  Bedford,  F'eb.  20. — The  Standard 
celebrated  on  February  IS  the  70th 
observance  of  its  birth  and  presented 
its  readers  with  an  interesting  and 
unique  “all-alumni  feature  section’’ 
crammed  full  with  the  work  of  men 
and  women  who  have  graduated  from 
that  institution. 


Bisbee  Review  Joins  A.  N.  P.  A. 

The  American  Newspaper  Publishers 
.Association  has  elected  the  Bisbee 
(.Ariz.)  Daily  Review  to  active  mem¬ 
bership. 


MAY  FORCE  PRICE  FIRM 
BEFORE  COURT 


Board  of  Commerce  Refuses  Right  of 
Appeal  to  Supreme  Court — Paper 
House  Disregards  Law,  Is 
Charge 


.\loNTKi  Ai.,  Feb.  25. — The  Board  of 
Commerce,  sitting  at  Ottawa  Febru¬ 
ary  24.  ordered  that  one  of  the  firm  of 
Price  Biothers  should  be  compelled 
to  appear  before  the  board,  by  force, 
if  necessary,  on  .Saturday  next,  to 
show  cause  why  that  firm  should  not 
obey  the  Board's  orders  to  sell  its 
newsprint  at  a  fixed  price  of  $80  per 
ton  at  the  mill  to  certain  consumers 
in  Montreal. 

This  order  was  issued  after  .Aime 
Geoffrion,  K.  C.,  Counsel  of  the  firm, 
had  stated  that  his  clients  did  not 
recognize  the  jurisdiction  of  the 
Board  and  would  contest  the  point  in 
the  Supreme  Court.  Mr.  Geoffrion 
did  not  submit  arguments  other  than 
to  ([uestion  the  tight  of  the  Board  to 
enforce  its  order  of  February  6, 
though  he  challenged  that  body  to 
prove  he  was  wrong. 

Permission  was  denied  Price  Bros, 
to  appeal  in  the  Supreme  Court  of 
Canada  from  the  order,  "because  and 
while  Pi  ice  Brothers  remain  in  con¬ 
tumacy  and  entire  disobedience  to  the 
said  order.  Upon  proof  of  compliance 
with  said  order  and  undertaking  given 
to  continue  compliance  therewith 
until  the  proposed  appeal  is  heard 
and  determined,  the  requested  leave 
to  appeal  will  be  granted.” 

The  Board  held  that  Price  Brothers’ 
attitude  toward  the  order  could  be  in¬ 
terpreted  as  a  determination  on  their 
part  to  ignore  the  order  to  suit  their 
convenience,  whether  it  was  law  or 
not. 

Contempt  of  court  proceedings  may 
be  instituted  by  the  Government 
against  Price  Brothers.  Whether  or 
not  the  Board  of  Commerce  has 
power  of  high  court  to  control  the 
ptice  and  marketing  of  newsprint  will 
be  tested  before  the  Supreme  Court 
as  soon  as  possible,  probably  not  be¬ 
fore  the  end  of  March. 

It  is  stated  that  Price  Brothers 
have  not  shipped  any  paper  to 
Montreal  clients  though  ordered  to 
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thoroughly  covered  by  the 

ASBURY  PARK  PRESS 
Evening  and  Sunday  Editions 
Member  A.  B.  C.  Standard  Rate  Card 
Frank  R.  Northnip 
Special  Representative 

313  Fifth  Avenue*  New  York  City 

Association  Building*  Chicago,  111. 

J.  L.  Kinmonth,  Publisher. 

Asbury  Park,  New  Jersey. 


The  largest  oil-engine  factory  and 
the  largest  wood-working  machinery 
factory  in  the  world  are  at — 

Beloit,  Wisconsin 

Likewise  it  is  the  disc-grinding  ma¬ 
chinery  center  of  the  world.  It  makes 
paper-making  machinery,  2,000,000  pairs 
of  hosiery  per  annum*  and  30  other 
famous  products. 

Only  one  paper  —  the  Daily  News. 
Circulation,  7,700.  Rate,  V/zc  per  line. 


The  Detroit  News 

First  in  .America  in  1919 
volume  of  advertising. 

Vast  lead  in  circulation, 
both  daily  and  Sunday, 
over  any  competitor. 


Dominates  Its  Field 

LOS  ANGELES 

Evening  Herald 

Circulation 

123,305 

DAILY 

Momber  A.  B.  C. 


ship  one  carload  of  newsprint  i, 
at  $80  per  ton. 

After  the  commissioners  had « 
poned  the  hearing  until  one  of 
Price  Brothers  was  present,  Go( 
ment  Counsel,  Col.  Biggar,  K 
undertook  to  see  that  one  of  t 
was  brought  before  the  board  on 
urday  ne.xt. 

Col.  Biggar  contended  that  tli. 
legal  price  clause  in  the  Board's^ 
should  be  made  permanent, 
quoted  figures  to  prove  that  dj 
four  months  in  1918  Price  Broj 
made  a  profit  of  $34.11  per  toi 
newspiint  sold  at  $80  per  ton.  hi 
then  considered  that  the  costoij 
duction  could  be  reduced  by  SjJS 
ton.  .At  the  last  annual  meetingii 
Brothers’  shareholders  had  ben 
formed  that  "a  profit  of  $5.65  pc 
was  most  satisfactory.” 

From  this  he  argued  that  the 
profit  per  ton  at  the  fixed  pricey 
be  about  $35.50.  He  therefore  q 
that  the  provision  making  jg 
prices  higher  than  $80  per  toi 
newsprint  at  the  mill,  should  bej 
permanent. 


Every  day  the  New  York  Journ,]  ctml 
latlon  is  greater  than  Is  the  populitj 
of  the  City  of  St.  Louis.  g 
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Vernon 
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Brunswick  Building,  New  Yflrt 
The  Ford-Parsons  _C0t  _ 
Marquette  Building,  Chicago*  ^ 


Sworn  StatemMt 
Sunday  Circulatk* 
New  Orleans  State 


Oct.  S,  1919. 

Cit  . 

Countiy  . 


Nov.  9.  1919. 

City  . 

Country  . 


m 


tH 


GAIN . 5,939 


L. 
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TIPS  FOR  the  ad  manager 


S(£X  W.  Wadman,  Inc.,  501  Fifth  ave- 
York.  Handling  account 
the  Van  Blerck  Motor  Company, 
onroe,  Mich. 

fiRnNER  Advertisinc  Comi'any,  Inc., 
Locust  avenue,  St.  Louis.  Plac- 
iccount  of  Lambert  Pharmacal 
impany,  "Listerine,"  St.  Louis. 

AisERT  Frank  &  Co.,  26  Beaver  street, 
.*  York.  Now  placing  account  of 
H.  Brummel  &  Co.,  Brooklyn, 
runimel’s  Cough  Drops,”  and  plan- 
extensive  campaign.  Also  han- 
ing  account  of  American  Business 
operation,  for  which  it  will  place 
Ivtrtising  campagins  for  Sona-Tone 
lonograph  Division,  United  States 
uin  Stores  Division;  Automotive 
ivision,  and  Soap  and  Chemical  Di- 
jsion.  Using  newspaper  space  for 
mes,  Emerich  &  Co.,  bonds,  Chicago. 
Walter  E.  Hardy,  Inc.,  Harris  Trust 
lldg.,  Chicago.  Placing  Wayne  Cedar 
Lrdrobc  account  in  numerous  dailies 
JlHist  and  South. 

IW Scott  &  Scott,  Inc.,  220  W.  42d 
Irtet.  New  Y’ork.  Placing  advertising 
ith  weekly  and  monthly  magazines 
Vi-Tone  Company,  Lewiston, 
iainc,  proprietary  remedies. 


Smith,  Denne  &  Moore,  McGill 
uilding,  and  Canadian  Advertising 
CEXCY,  Unity  Building,  Montreal.  The 
hoe  Manufacturing  Company  of  Can- 
la  is  about  to  put  out  a  campaign  to 
crease  the  consumption  of  shoes  made 
I  Canada. 


Canadian  .Advertising  Agency, 
'nity  Building,  Montreal.  The  To- 
Kco  Products  Co.,  manufacturers  of 
BPhillip  Morris”  cigarettes,  are  putting 
SKt  a  large  campaign  to  popularize  a 
brand  in  the  principal  cities 
iBroughoiit  Canada. 

'■J.  J.  Gibbons,  Ltd.,  119  Wellington 
^Bi..  Toronto.  Has  been  handling  cam- 
^Baign  for  Toronto  Teachers'  Council, 
jBsing  large  space  in  Toronto  dailies  to 
^rgt  25  per  cent,  increase  in  teachers’ 
nlarie.s. 

Federal  .Advertising  Agency,  Domin- 
w  Savings  Building.  London.  Ont.  Us- 
k  about  fifty  Ontario  papers  in  a  cam- 
kgn  for  Hobbs  Mfg.  Co.,  Ltd.,  London. 
I  B.sker  .Advertising  .Agency,  184  Bay 
N  .  Toronto.  Placing  largely  increased 
pace  for  Carnation  Milk  Products; 
psing  Ontario  dailies  in  campaign  by 
kolesale  coal  dealers  of  Toronto  and 
tiiiuing  out  large  space  copy  for  Domin¬ 
ion  of  Canada  Accident  and  Guarantee 
Assurance  Co. 


}■  J.  Gibbons,  Ltd.,  119  Wellington 
Toronto.  .Arranging  Spring  cam- 
)aign  for  J.  .A.  Simmons.  Ltd.,  seeds- 
nan,  Toronto;  using  double  the  space 
)f  1919  campaign. 

H.  K.  McCann  Company,  56  Church 
51.  Toronto.  Handling  magazine  and 
•ewspaper  copy  of  Cleveland  Tractor 
;0  of  Canada  and  of  Office  Specialty 
-0  .  Toronto. 


Perth  Amboy,  N.  J. 

“•M  Ra»Mlr  Grawtac  City  la  Emt 

Thoroughly  Covered  by  the 


Evening  News 

A.  N.  P.  A.,  A.  B.  C.,  A.  ] 
"••Jwle  requeit*  for  trad*  iofomi 
‘lOM  five*  prompt  •ttention. 

R.  Nortkmp,  m  $tk  Awmmw 
l**w  York  Otp 


Hamilton  .Advertisers’  Agency,  17 
Main  St.,  Hamilton,  Ont.  Conducting 
campaign  for  National  Steel  Car  Cor¬ 
poration’s  motor  trucks  in  newspapers, 
magazines,  farm  and  trade  journals 
throughout  Canada. 

McConnell  &  Ffjiguson  .Agency, 
Dundas  and  Market  Sts.,  London,  Ont. 
Handled  the  coast-i'o-coast  publicity  in 
connection  with  the  Forward  Movement 
of  the  Canadian  Protestant  Churches. 
Dailies  only  were  used,  the  appropria¬ 
tion  being  about  $30,000.  The  campaign 
was  a  success,  t'he  objective  of  $12,000,- 
000  being  considerably  exceeded. 

Chambers  .Agency,  Maison  Blanche 
Building,  New  Orleans.  Placing  new 
schedules  with  Southern  newspapers  for 
New  Orleans  Coffee  Co..  “Morning  Joy 
Coffee.” 

.Advertisers’  Service  Company,  Drum¬ 
mond  Bldg.,  Montreal.  Placing  orders 
with  newspapers  for  Canadian  Fur  Auc¬ 
tion  Sales  Company,  Ltd.,  130  Lagauche- 
tiere  street,  W.,  Montreal. 

N.  W.  Ayer  &  Son.,  300  Chestnut 
street,  Philadelphia.  Again  placing  copy 
with  newspapers  for  R.  J.  Reynolds  To¬ 
bacco  Company,  Camel  Cigarettes,  Wins¬ 
ton-Salem,  N.  C. 

Barrows  &  Richardson,  Drexel  Bldg., 
Philadelphia.  Extending  their  news- 
jiaper  advertising  for  Smith  Bros., 
“Smith  Cough  Drops,”  Poughkeepsie. 

George  Batten  Company,  Fourth  Av¬ 
enue  Bldg.,  New  York.  Placing  orders 
with  newspapers  for  Farm  and  Ranch, 
Dallas,  and  200  Fifth  avenue.  New  York. 
Placing  orders  with  some  New  York 
City  newspapers  only  for  the  Hoover, 
Owens,  Rentschler  Company,  Hamilton, 
and  39  Cortlandt  street,  New  York. 
Again  placing  orders  with  newspapers 
for  E.  A.  Mallory  &  Sons,  “Mallory 
Hats,”  Danbury. 

Nelson  Chesman  &  Co.,  1127  Pine 
street,  St.  Louis.  Reported,  but  not 
verified,  will  place  the  advertising  for 
Corega  Chemical  Company,  “Wilson’s 
Corega,”  Cleveland. 

Witt  K.  Cochrane  Advertising 
Agency,  Boyce  Bldg.,  Chicago.  Again 
placing  copy  with  newspapers  for  Amer¬ 
ican  Tobacco  Company,  “Lord  Salis¬ 
bury  Cigarettes,”  New  York. 

Guardian  Advertising  Agency,  501 
Fifth  avenue.  New  York.  Placing  orders 
for  stock  advertisement  with  newspapers 
for  Frohman  Amusement  Corp.,  Times 
Bldg.,  New  York. 

Hoyts  Service,  116  W.  32nd  street. 
New  York.  Placing  the  advertising  for 
Frank  M.  Prindle  &  Co.,  violet  perfume, 
71  W.  3Sth  street.  New  York,  in  roto¬ 
gravure  sections  of  newspapers.  Plac¬ 
ing  orders  with  some  New  York  State 
and  New  England  newspapers  for 
Phillips  &  Clark  Stove  Company,  Ge¬ 
neva,  N.  Y.  Placing  orders  with  some 
New  England  newspapers  for  Minard 
Liniment  Company,  Framingham,  Mass. 

Klau-Van  Pietersom-Dunlop,  131 
Second  street,  Milwaukee.  Placing  or¬ 
ders  with  newspapers  for  the  U.  &  1. 
Toy  Company,  “Push-a-Bike,”  State- 
Lake  Bldg.,  Chicago. 


THE  PEOPLE  OF 
NEW  LONDON,  CONN. 

hay*  ■— «y  to  spaarf  far  aatioaallp 
■4yartlaad  gmds.  Tha  dtp  wa*  aoTor 

aa  proaparooa  aa  it  I*  today. 


Adyartlaa  yaar  paoda  at  dawa 
tmd  aaU  thaai  bafor*  darh 


The 

NEW  LONDON  TELEGRAPH 

JULIAN  D.  MORAN.  Pro*,  and  Mgr. 
Repreientatiyei 

Payne-Burns  ft  Smith,  New  York— Boiton 
J.  Loyan  Payne  Co.  Chicayo— Detroit 


Thomas  F.  Logan,  680  Fifth  avenue. 
New  York.  Reported  will  handle  the 
advertising  for  Superior  Underwear 
Company,  Piqua,  Ohio. 

Robert  M.  McMullen  Company,  334 
Fifth  avenue.  New  York.  Renewing  or¬ 
ders  with  newspapers  for  F.  F.  Dailey 
Company,  “2  in  i”  Shoe  Polish,  Hamil¬ 
ton,  Canada. 

Nesbitt  Service  Company,  Caxton 
Bldg.,  Cleveland.  Placing  large  copy 
with  some  western  newspapers  for  D. 
&  M.  Cord  Tire  Company,  Cleveland. 

Frank  Presbrey  Company,  456 
Fourth  avenue.  New  York.  Places  the 
advertising  for  Sidney  Blumenthal  & 
Co.,  Sheldon  Looms,  395  Fourth  avenue. 
New  York.  .'Kgain  placing  orders  with 
practically  the  same  list  of  newspapers 
as  last  year  for  the  Equitable  Life  As¬ 
surance  Society  of  the  U.  S.,  120  Broad¬ 
way,  New  York. 

Redfiei.d  Advertising  Agency,  34  W. 
33rd  street.  New  York.  Will  handle  the 
advertising  for  Sami.  W.  Peck  &  Co., 
“Sampeck”  Clothes,  1140  Broadway, 
New  York,  .^gain  placing  orders  with 
newspapers  for  Swiss  Federal  Rail¬ 
roads,  241  Fifth  avenue.  New  York. 

Sherman  &  Bryan,  79  Fifth  avenue. 
New  York.  Will  place  the  advertising 
for  Rudolph  Schreiber  &  Co.,  Jersey 
Cloth,  “Stanwear,”  1140  Broadway,  N.  Y. 

J.  Walter  Thompson  Company,  242 
Madinson  avenue.  New  York.  Placing 
9-time  orders  with  newspapers  for  An¬ 
drew  Jergens  Company,  “Woodbury’s 
Facial  Soap,”  Cincinnati. 

Thompson-Koch  Company,  32  W.  6th 
street,  Cincinnati.  Reported  will  handle 
the  advertising  for  Wells  &  Richardson 
Company,  “Paine’s  Celery,”  “Diamond 
Dyes,”  Burlington,  Vt. 

Wales  Advertising  Company,  110  W. 
40th  street.  New  York.  Renewing  or¬ 
ders  with  newspapers  for  Crown  Corset 
Company,  “Rengo  Belt  Corset,”  170 
Fifth  avenue.  New  York. 


Needn’t  Reveal  New*  Sources 

Salem,  Ore.,  Feb.  23. — A  newspaper 
in  Oregon  cannO't  be  compelled  to  re¬ 
veal  the  source  of  information  contained 
in  news  articles.  That  there  is  no  law 
covering  this  point  is  made  clear  in  an 
informal  opinion  from  .Attorney  Gen¬ 
eral  Brown  in  reply  to  an  inquiry  from 
George  Freiberger,  instructor  in  jour¬ 
nalism  in  the  University  of  Missouri, 
who  is  gathering  the  information  from 
all  states  as  a  record  for  his  classes.  ■ 


The  Shortest  Route 
From  Dealers'  Shelves 
to  Consumers’  Homes. 
Is  Via 


301,270 


Govt.  Statemant  For  Sfac 
Month*  Endiny  April  I*t. 

Thi*  ia  th*  LARGEST  homa-yoiny 
circulation  in  Now  Enyland — a  vaat 
market  with  limiti***  poaaibilitia*. 


Twenty  thousand  each  week  to 
the  prominent  members  of  our 
denomination.  Every  copy  paid 
in  advance. 

The  oldest  religious  paper  in 
the  country. 


cents  a  line 


tONGREGATIONAUSl 


14  Beacon  St.  Boaton 


Regiater  Build*  Addition 

New  Haven,  Conn.,  Feb.  20. — The 
Register  has  just  completed  extensive 
improvements  in  its  plant  in  Crown 
street.  The  composing  room  now  has 
an  addition  large  enough  for  the  entire 
“ad”  alley,  half  a  dozen  linotypes  and 
two  new  Ludlow  casters.  Downstairs 
in  the  Register  building,  the  publisher, 
John  Day  Jackson,  has  had  made  a 
sound-proof  private  office  over  the  new 
press  room,  entrance  to  which  is  through 
the  main  business  office. 


Potter  la  Well  Again 

Manchester,  N.  H.,  Feb.  19. — William 
E.  Potter,  circulation  manager  of  the 
Union-Leader,  who  has  been  confined 
to  his  home  by  illness  for  several 
weeks,  is  again  able  to  perform  his 
duties. 


New  Detroit  Ad  Agency 

Detroit,  Mich.,  Feb.  20. — E.  A. 
Batchelor  and  Charles  A.  Mason,  and 
William  M.  Brown,  have  formed  the 
Batchelor,  Mason  Brown  advertising 
agency,  Farwell  Building,  Detroit. 


The  Boss  says : 

Here’s  a  big  record  for  a  small  news¬ 
paper — 1,010,562  lines  gained  during 
1919.  It  was  43.1  per  cent  more  than 
our  1918  space. 

Tha  Evaniny  Nawapapar 
Publiahad  at  Fainnaat,  W.  Va, 

Population  25,600— December  A.  B.  C 
Circulation  5J63. 

Repreaented  by  MacQuoid  Ayaacy 

103  Park  Avenue,  New  York 


’'Reduce  YOUR  Requests  for ’‘Du¬ 
plicate”  Checking  Copies 

One  of  these  Servicee  fits  your  Needs 

“The  Schworm-Mandel  COMPLETE  COPY 
Delivery.”  Rates— 46-$8-$10  monthly. 
“The  Schworm-Mandel  PAGE  ONLY  De¬ 
livery.”  Rates— $4-^-$6-58  monthly. 
“The  Schworm-Mandel  TWO  MONTHS 
FILE."  (Relieves  YOU  of  the  inconve¬ 
nience  of  supplying  “Duplicate”  Check¬ 
ing  Copies.)  Rates  $4-45-$6  monthly. 
ALL  THREE  SOLD  ON  “MONEY  BACK? 
GUARANTEE 

Ash  as  to  explain  YOUR  Service 

SCHWORM-MANDEL,  he.,  New  York  City 


The  Dominating  Force 

In  a  manufacturing  territory  famoua 
for  its  hustle,  thrift  and  prosperity 
where  a  million  dollars  are  expended 
weekly  in  wages. 

The  Bridgeport  Post 
Standard-T  e  1  e  g  r  a  m 

Not  only  dominate  this  6eld,  but  they 
offer  advertiaera  the  lowest  rate  ob¬ 
tainable  in  New  England.  Keep  them 
on  your  list. 

FOREIGN  REPRESENTATIVES 
L  O.  Klein, 

Metropolitan  Bldg.,  New  York. 

John  Glass, 

Peoples'  Gas  Bldg.,  Chicago,  Ill. 


The 

Pittsburg  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 
Member  A.  B.  C 

Forsiya  Advartiainy  R*pr***aitatiT*a 

Metropolitan  Tower,  People's  Gaa  Bldg. 
1.  A  KLEIN,  JC^  GLASS. 
New  York.  CMeayo 
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HITS  AT  A.  B.  C.  MAKE 
SULLIVAN  LAUGH 

(Continued  from  Page  2o) 

Department.  Did  we"  have  any  in¬ 
formation  about  the  Marshall  (Mich.) 
Chronicle?  No.  Has  the  paper  sent 
in,  completed,  one  of  our  market 
questionnaires?  No.  Suppose  a  mem¬ 
ber  were  to  ask  for  information 
about  the  Marshall  (Mich.)  Chroni¬ 
cle,  could  you  supply  any?  No. 

Have  we  got  information  about  the 
22  A.  B.  C.  member-newspapers  in 
Michigan?  Yes.  I  called  for  the  in¬ 
formation  about  one  of  these  mem¬ 
ber-newspapers,  published  in  a  town 
I  know,  by  a  man  who  has  his  head 
on  straight.  The  town  is  of  about 
the  same  size  as  Marshall,  and  the 
newspaper  circulation  about  the 
same;  at  least,  I  assume  so  from  a 
peek  into  Ayer’s  Directory;  the  only 
proof  we  have  is  of  the  A.  B.  C.  mem¬ 
ber  paper’s  circulation.  Taking  the 
latter’s  statement:  I  find  that  the 
suburban  territory  has  a  radius  of 
twelve  miles.  (That' is  right;  I  know 
the  territory.)  Then  I  find  that  the 
city  circulation  is  1,211.  .^Iso  that 
the  suburban  circulation  is  743,  the 
country  circulation  110,  unpaid 
copies  68. 

After  getting  that  information  I 
began  to  wonder  whether  there  was 
in  the  statement  some  of  Mr.  Moses’ 
“camouflage”  (that  blessed  word)  and 
“getting  by.”  After  looking  at  the 
statement  north,  south,  east  and 
west,  and  even  using*  Sam  Weller’s 
“double-barreled  binoculars,”  I  have 
about  resolved  that  next  time  I  am  in 
the  Middle  West  I  will  run  up  to 
Marshall,  Mich.,  and  plead  with  Mr. 
F.  R.  Moses  to  have  pity  and  show 
me. 

Oh  1  these  newspaper  publishers 
who  are  A.  B.  C.  members !  They’re 
a  pretty  slick  bunch  1  .  Here  is  the 
one  whose  statement  I  have  been 
analyzing  paying  $52  a  year  for  the 
gorgeous  pleasure  of  deceiving  the 
A.  B.  C  and  the  advertiser  by  giving 
them  details  (proved  accurate)  of 
figures  in  his  books! 

It  seems  to  me  Mr.  Moses .  hasn’t 
yet  told  all  he  knows;  he  must  have 
other  dark  and  deadly  secrets.  Why 
does  he  not  get  up  a  petition  to  the 
Federal  Trade  Commission  to  inves¬ 
tigate  the  A.  B.  C.  as  a  cold-blooded, 
villainous  inciter  of  waste  of  news¬ 
print?  When  in  doubt,  blame  every¬ 
thing  on  the  A.  B.  C.,  like  the  old- 
time  British  politicians,  “Who  is  it 
cuts  off  the  horses’  tails?  The 
Tories.” 

In  Stanley  Clague’s  house  there  is 
a  very  exclusive  study  where  he  fre¬ 
quently  works  well  into  the  small 
hours.  Before  he  starts  laughing  at 
Mr.  Moses’  tilting  he  had  better  shut 
himself  into  that  study,  else  he  will 
disturb  the  entire  family. 


Moses  Has  no  Objection  to  A.  B.  C. 

To  Editos  &  Publishes:  I  would  like 
just  a  little  more  space  in  your  journal  to 
correct  an  impression  that  might  get  in  the 
minds  of  the  members  of  the  A.  B.  G.  as  the 
result  of  the  article  which  appeared  in  your 
last  edition. 

I  desire  to  say  in  the  first  place  that  I 
charge  no  auditors  with  making  any  false 
audits.  I  have  no  objection  to  the  A.  B.  C. 
whatever  and  believe  that  in  territory  where 
publishers  have  competing  papers  it  probably 
serves  a  good  purpose.  If  there  were  a  sur¬ 
plus  of  newsprint  I  could  see  no  possible  ob¬ 
jection  to  the  A.  B.  C.  If  conditions  were 
normal  so  that  the  smaller  papers  were  able 
to  purchase  newsprint  within  a  half  a  cent  a 
pound  what  the  larger  papers  paid  there  could 
be  no  harm  to  the  small  paper. 

What  I  do  say  is  this  and  I  want  to  make 
the  point  clear,  that  the  larger  papers  in  their 
seemingly  insane  race  for  circulation  will  go, 
and  do  go,  into  territory  where  they  have 
no  business,  where  they  cannot  sell  their  pa¬ 


per  except  at  a  discount  from  the  regular 
price  and,  once  established^  they  wilt  not  back 
out  of  that  territory  if  an  A.  B.  C.  Report 
shows  they  hare  entered  it  no  matter  what  the 
conditions  may  be  nor  what  subscription  price 
u  necessary  to  hold  that  circulation. 

That  condition  prevails  in  Michigan  to-day. 
It  prevals  to  an  alarming  extent  and  this  is 
the  one  only  objection  that  I  have  to  the 
A.  B.  C.  that  it  brings  about  such  a  condi¬ 
tion.  Certainly  it  didn't  prevail  ten  years  ago 
nor  even  five  years  ago  but  does  prevail  now 
and  the  reason  1  feel  so  positive  that  these 
practices  are  the  result  of  the  A.  B.  C.  is 
because  the  publishers  have  told  me  so.  I 
trust  that  I  may  not  be  misunderstood  and 
I  am  taking  the  bull  by  the  horns  and  criticis¬ 
ing  a  most  powerful  organization  which  has 
ample  opportunity  to  make  its  power  felt.  But 
I  do  it  because  I  feel  that  the  country  press 
of  .America  is  in  danger  and  if  there  is  any 
doubt  about  it  in  the  minds  of  any  person  I 
sincerely  trust  that  he  will  investigate  as  I 
have  done  and  he  will  be  soon  convinced. 

F.  R.  MOSES, 

Publisher,  Marshall  (Mich.)  Chronicle. 


Journal-Courier  Three  Cents 

New  Havex,  Conx.,  Feb.  23. — The 
Journal-Courier,  which  had  been  a  two- 
cent  paper  since  1763,  today  raised  it's 
price  to  three  cents.  Because  of  the 
newsprint  shortage,  the  Journal-Courier 
for  the  past  five  days  has  eliminated  all 
display  advertising,  confining  its  six 
pages  to  news,  and  classified  and  legal 
advertising.  The  three  other  New  Ha¬ 
ven  papers  are  conserving  newsprint  by 
reducing  the  number  of  pages. 


Merger  in  Marietta 

Marietta,  Ohio,  Feb.  25. — The  Mari¬ 
etta  Times  Company  has  purchased 
the  Journal  and  will  issue  the  Jour¬ 
nal-Times  as  an  afternoon  paper  from 
the  Journal  plant.  Frank  B.  McKin¬ 
ney  is  editor  and  Will  P.  McKinney 
is  managing  editor  of  the  combined 
papers. 


Publi«hes  Noon  Edition 

PoRTLAXD,  Feb.  23. — The  Portland 
Express-Advertiser  commenced  last 
week  publishing  a  daily  noon  edition  for 
readers  in  Maine,  New  Hampshire  and 
Vermont.  The  noon  edition  will  be 
followed  daily  by  the  usual  home  edi¬ 
tion  and  the  city  or  last  edition. 


Fire  in  Wilkeg-Barre 

Wilkes  Barre,  Pa.,  Feb.  21.— Fire  did 
$15,000  damage  in  the  plant  of  the 
Times-Leader  yesterday,  and  that  pa¬ 
per  is  being  printed  in  the  Record 
plant  pending  repairs. 


Asheville  Citizen  Buys  Home 

Asheville,  N.  C.,  Feb.  24.— The  Citi¬ 
zen  has  purchased  the  Y.  M.  C.  A. 
building  for  $100,000,  to  be  remodeled 
for  the  newspaper  plant. 


Five  Cents  in  Houston 

Houstox,  Te-x.,  Feb.  20. — The 
Chronicle  raised  its  street  sale  price 
to  five  cents,  effective  February  17. 

NEWSPRINT 

Paper  For  Sale 

Ten  cars  now  available. 
Telegraphed  orders  from 
publishers  only  executed  in 
the  order  received.  Our 
policy  is  to  allocate  future 
deliveries  if  initial  orders 
are  mutually  satisfactory. 


INVINCIBLE  PAPER  & 
PULP  CORPORATION 
135  B’way,  New  York  City 


SUPPLIES  &  EQUIPMENT 

For  Newspaper  Making 


EQUIPMENT  FOR  SALE 

Advertisements  under  this  cLassiAcation  thirty 
cents  per  line.  Count  six  words  to  the  line. 

For  Sale 

G-2  Graphotype  110-volt  motor.  No.  4  Dies. 
In  excellent  condition  and  practically  new. 
Price  very  reasonable.  Address  Box  B-629, 
care  of  Editor  and  Publisher. 


THE  CUSHMAN 


OFFSET  LINOTYPE  MOTOR 
Hat  No  Equal 

EFFICIENCY  SERVICE 

and 

STURDY  CONSTRUCTION 

We  want  to  give  you  the  bane6t  of 
our  fourteen  years’  experience  in 
manufacturing  linotype  motors. 

Write  for  prices.  Address: 

CUSHMAN  ELECTRIC  CO. 

Concord,  N.  H. 


FOR  SALE 


Sixteen-page 

DUPLEX 

TUBULAR 

PRESS 

with  complete  stereotyping  out¬ 
fit.  Prints  30,000  per  hour  and 
capacity  is  seven  or  eight  col¬ 
umns.  Outfit  in  first  class 
condition.  Now  in  use  but  can 
be  sold  soon  on  account  of  con¬ 
solidation. 

PHAROS-REPORTER  CO., 
Loganaport,  Ind. 


Printing  Plants  and  Boslnass 
BOUGHT  AND  SOLD 

Printers*  Outfitters 

American  Typefounders’  Products 
Printers  and  Bookbinders  Machinery 
of  Every  Doocriptioa 
CONNER.  FENDLER  A  CO 
M  Beekman  St.  New  York  City 

Will  Meet  March  1 

“Circulation”  will  be  the  subject  for 
the  next  educational  meeting  of  the 
New  York  Business  Publishers  Asso¬ 
ciation,  to  be  held  at  the  Automobile 
Club,  March  1,  at  6  P.  M. 


EQUIPMENT  WANTED 


Advertisamonts  under  this  clastificalim  aJ. 
centa  per  line.  Count  six  words  te^'d 


Wanted  to  Buy 


Goss  or  Hoe  press.  Kfu',.-  be  almou 
Address  Graphic,  Pine  Bluff,  Ark.  ' 


•  16■p^, 


Wanted 


To  buy  twelve  to  sixteen-page  stertot,^., 
press  with  full  equipment.  Berkelcr 
Publishing  Co.,  Berkeley.  Calif.  ^ 


EQUIPMENT  FOR  SAU 

Advertisements  under  this  classificatiMItah 
cents  per  line.  Count  six  words  to  thslm 


For  Sale 

Two  Hoe  Sextuple  Presses  witi 
two  folders.  Each  press  printi  i 
an  8-column  standard  size  newt-  , 
paper,  is  in  good  condition  aid 
can  be  inspected  at  any  tint 
Hoe  Matrix  Rolling  Machine) 
can  be  shipped  at  once. 

Walter  Scott  &  Company 

Plainfield,  N.  J. 


For  Prompt  Service 

TYPE 

Printers' Supplies 
Machinery 

In  Stock  for  Iromediase  Shipmaubf 
Selling  Houses  conveniently  locswi 

"American  Type  the  Best  in  Any  Ca*' 

AMERICAN  i 
TYPE  FOUNDERS  CO. 

Boston  Pittsburgh  Ksasti  Qg  ; 

New  York  Cleveland  Dearer 
Philadelphia  Detroit  Lea  Afifib 

Baltimore  Chicago  San  Fraodn 
Richmond  Cincinnati  PoidMd  | 
Atlanta  St.  Louis  Spoksne 

Buffalo  Minneapolis  Winaipci 


Take  It  To 

POWERS 

Open  24  hours  out  of  24 
The  Fastest  Engravers  off 
the  Earth 

Powers  Photo  Engraviiig  Cs 
154  Nnetno  Sl,  Triboae  BMf. 
New  York  City 


Time*’  Paper  Shortage  Eads 

Hartford,  Coxx.,  Feb.  27.— With  t**! 
day’s  issue  the  Times  resumed  its  ^ 
size  after  being  on  an  eight-page 
for  two  weeks.  The  Times  raanag^ 
declares  that  despite  the  absence  of  ® 
play  and  department'  store  adverw 
the  circulation  has  continued  to  g*®' 
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classified  advertising  columns 

-  -1.  tlia  cUoifiad  columns  oi  Editor  A  PublUhsr  you  may  And  a  buyar  for  any 

‘^Tjlosehanical  aquipment  for  which  you  bava  no  praaant  noM  A  "For  Sala”  ad  at 
eaaU  par  lina  may  thua  turn  into  caab  somathlna  which  now  maraly  roquiraa  atorapa 
which  would  ha  of  raal  aarvica  to  aomabody  alaa. 


SITUATIONS  WANTED 


Uiiittitt"'*"**  undar  thla  claaaiAcatioa,  tan 
par  lina,  aacb  inaartion.  Count  aia 
^  tha  lina.  For  thoaa  unomployod, 
aacaad  tt  worda.  two  inaertiona  FREE. 


Advertising  Manager 

Kitten  years  metropolitan  and  suburban  ex- 
Urience,  thoroughly  competent,  now  em- 
SiTtd  but  desires  immediate  change.  Forty 
old,  married.  Best  of  references  from 
^  ind  present  employers.  Nothing  under 
K  weekly  considered.  Box  B-608,  care  of 
Lditor  and  Publisher. 


Advertising  Manager 

Tit  advertising  manager  now  employed  on  one 
tf  Indiana’s  best  dailies,  wishes  to  make  a 
Sum  Knows  the  newspaper  game  thor- 
mtbly  has  been  assistant  to  business  manager, 
ijt  10  years,  to  years’  experience,  married, 
fttfer  central  states.  Address  B-bas,  care  of 
Editor  and  Publisher. 


D.  A  McKenzie  Is 
Open  for  Position 

Eecently  business  manager  and  advertising 
director  the  Elgin  Daily  News:  life’s  expe¬ 
rience  in  all  departments,  specializing  in  local 
end  foreign  advertising;  thorough  acouaint- 
isce  with  all  advertising  agencies;  will  con- 
lidcr  business  management,  advertising  direc¬ 
tor  newspaper  or  industrial  concern,  or  agency 
eonnertion.  Address  loaS  Spring  Street,  Elgin, 
Illinois. 


SITUATIONS  WANTED 


Web  Pressman 

employed  as  foreman  on  afternoon  paper, 
would  like  to  make  a  change.  I  am  fixed  so 
can  come  on  short  notice.  No  objection  to 
combination  stereotype  and  press  job.  Ad¬ 
dress  B-602,  care  of  Editor  and  Publisher. 


HELP  WANTED 

AdvartUwmwnts  uadwr  tbla  elaaaMcsitlou, 
twanty-Ava  cauta  par  Uaa.  Canut  alx  words 
to  tha  Una. 


Advertising  Solicitor 

Wanted  at  once  on  small  city  daily  where 
ad-writing  ability  and  energy  in  selling  same  is 
essential.  No  inside  or  detail  work,  onl^ 
copy-selling  man  wanted.  Should  be  experi¬ 
enced  in  selling  feature  advertising.  Steady 
situation,  under  pleasant  conditions  with  oppor¬ 
tunity  for  advancement.  Moderate  salary  at 
start.  In  making  application  give  full  details 
regarding  quali6cations,  references  and  salary 
desired.  Address  B-6ao,  care  of  Editor  and 
Publisher. 


Advertising  Solicitor 

A  live  advertising  solicitor  and  good  copy 
writer  can  connect  with  a  Wisconsin  pub¬ 
lisher  where  there  is  splendid  opportunity 
for  advancement  for  the  man  who  can  make 
good  with  an  organization  of  young  men.  Write 
giving  all  information  about  yourself,  salary 
expected,  to  A.  B.  Turnbull,  Green  Bay,  Wis¬ 
consin. 


Executive 

Ibrricd.  Age  44  year*.  Accustomed  to 
■cceptiug  responsibility  and  getting  results. 
Seventeen  years  experience  in  electrical  manu- 
hetnring  business;  seven  years  an  officer  of 
sewipaper  publishing  companies,  metropolitan 
dtiliest  three  years  an  officer  of  packing  indus- 
Oj,  Middle  West.  Thoroughly  familiar  vvith 
o&e  and  plant  organization  and  operation. 
Will  promote  your  efficiency  in  production,  cost 
m^ods,  credits,  collections  and  general  ac¬ 
counting.  Some  experience  in  latest  phases  of 
otnonnel  management.  Executive  ability,  tact¬ 
ful,  loyal  and  can  command  respect  of  employer 
and  employees.  Excellent  references.  Men¬ 
tion  approximate  salary  of  position.  Address 
Bba6,  care  of  Editor  and  Publisher. 


Editor  and  Manager 

Open  for  position  April  ist.  Twelve  years’ 
eqierience;  z8  years  of  age.  A  $3,600  year 
man.  Prefer  the  West  or  Southwest,  but  will 
five  other  territory  consideration.  Would  ac¬ 
cept  position  as  advertising  manager,  managing 
e^or,  or  editor  and  general  manager.  Ad¬ 
dress  B-62S,  care  of  Editor  and  Publisher. 


Advertising:  Solicitor 

Wanted — Experienced  advertising  solicitor, 
one  with  classified  experience  preferred.  Per¬ 
manent  position.  Graphic,  Pine  Bluff,  Ark. 

Opportunity  for  Live  Wires 
From  Outside  New  York 

A  syndicate  is  being  reorganized.  We  want 
bright,  young  men  in  various  departments  to 
schedule  news,  look  after  pictures,  shipping 
department,  and  copy,  and  errand  boys,  with 
good  chance  advancement.  Give  full  parti¬ 
culars  as  to  experience,  if  ai^,  education  and 
salary  expected.  Address  E.  S.,  B-6zi,  care  of 
Editor  and  Publisher. 


Wanted — Reporter 

for  police  station  and  city  hall  run.  Begin 
at  $25  a  week.  Address  City  Editor,  Non¬ 
pareil,  Council  Bluffs,  Iowa. 


BUSINESS  OPPORTUNITY 

Advertisamwats  undar  this  claaslAcsitian, 
forty  cants  par  Una,  Count  aha  words  to  tha 
Uaa. 


Managing  Editor 

Voung  and  energetic  with  a  record  of  work 
«dl  done  and  all  expectations  met.  Seeks 
permanent  connection  in  town  of  50,000  to 
100,000.  Salary  $5,000  to  start  with  possibly 
au  opportunity  to  buy  in  on  paper  if  mu¬ 
tually  satisfactory.  Address  B-6z4,  care  of 
Editor  and  Publisher. 


Managing  Editor 

Kaa,  35,  now  in  executive  post  with  big  east- 
era  daily,  seeks  position  as  editorial  head  of 
afternoon  paper  in  city  of  50,000  to  100,000. 
Thoroughly  qualified.  Not  afraid  of  losing 
praposition,  but  must  have  good  salary.  State 
lU  particulars  in  firpt  letter.  B-603,  care 
of  Editor  and  Publisher. 


Newspaper  Man 

Intelligent,  well  educated  young  man  of  in- 
tority^  full  of  pep  and  energy,  with  business 
■uaging,  executive,  follow  up  and  general 
tiencal  detail  experience,  with  systematic 
■ethods  of  doing  things,  capable  of  meeting 
fewle,  familiar  with  advertising,  circulation 
ud  business  departments,  desires  position  in 
ray  capacity  where  the  publishing  business 
^  be  learned.  Address  P.  Greenberg,  158 
«f|en  street,  Newark,  N.  J. 

Newspaper  Manager 

experienced  newspaper  manager  who  has 
rata  successful  in  the  most  difficult  fields, 
one  who  not  only  knows  every  angle  of  the 
f^t  but  is  able  to  cope  with  almost  any 
Btution,  is  open,  on  reasonable  notice,  for 
unm*  position  in  towns  of  50,000  to 

WW  or  more.  Now  employed  in  reorgan- 
a  newspaper  plant.  Address  B-S83, 
rate  of  Editor  and  Publisher. 

Auditor-Comptroller 

®jli>-grade  executive  of  broad  practical  ex- 
as  certified  public  accountant  who 
^  »  _cloae  study  of  newspaper  ae¬ 

rating,  desires  permanent  connection  with 
newspaper  as  general  auditor  or 
rptroller.  Able  to  assume  full  charge  of 
•counting.  Competent  to  devise  and  install 
eost  accounting  systems.  Good  or- 
fraraer  and  office  manager.  Age  32,  married, 
^imum  salary  $5,000.  Address  B-558,  care 
«  Mitor  and  Publisher. 


Special  Edition 

Would  make  contract  with  reliable  party  for 
Special  Editon  on  fifty-fifty  basis.  Woman 
preferred.  Prospects  good  for  two  thousand 
dollars  or  more.  The  Banner,  Brunswick,  Ga. 


For  Sale 

Evening  newspaper  in  Southern  California — 
$40,000  to  $50,000  required  to  swing  the  deal. 
Address  B-6Z3,  care  of  Editor  and  Publisher. 


For  Sale 

Only  daily  in  middle  western  town  of  ^ooo. 
Established  17  years.  Earning  well.  Good 
opportunity  with  lots  room  for  development. 
Wide  of  editor  wishes  to  retire.  $ia,ooo.  Ad¬ 
dress  3-622f  care  of  Editor  and  Publisher. 


FEATURE  SERVICES 

Advertisements  under  this  classification 
thirty  cents  per  line.  Count  six  words  to  the 
line. 


Better  Local  Features 

“Tips  for  Locai  News  Stories”  give  20 
hunches  monthly  for  features.  Suitea  to  any 
city.  Enable  city  and  Sunday  editors  to 
brighten  up  paper.  $1.00  month.  Inland 
Syndicate,  Eindlay,  Ohio. 


Opportunity  for  Sales 
and  Finance  Manager 

The  sole  owner  of  a  rapidly  growing 
and  unusually  prosperous  newspaper 
feature  syndicate  seeks  a  participating 
partner  who  possesses  tne  essentim 
temperament  and  training  to  assume 
full  charge  of  the  business  end — sales 
and  finance — of  his  enterprise.  To  a 
man  possessing  these  qualifications  a 
splendid  opportunity  is  available  with 
a  $5,000  salary  to  start,  which  will  be 
augmented  at  least  100  per  cent,  dur¬ 
ing  the  curernt  year  in  profits.  An 
investment  of  from  $2,000  to  $5,000  is 
required.  Quick  action.  Write,  de¬ 
tailing  business  career,  for  appoint¬ 
ment  in  New  York.  B-627,  care  of 
Editor  and  Publisher. 


ARRANGE  FOR  PRESS  AT 
CONVENTION 


Applications  for  Seats  at  Republican 
Function  Should  Be  Made 
to  Gus  Karger  and 
J.  D.  Preston 


Washington,  Feb.  25. — Formal  an¬ 
nouncement  of  the  selection  of  James 
D.  Pretson,  superintendent  of  the 
Senate  press  gallery,  as  sergeant-at- 
arms  of  the  Republican  National  Con¬ 
vention,  in  charge  of  the  press  section, 
was  made  here  today,  together  with  a 
“notice  to  editors”  of  the  manner  in 
which  they  should  apply  for  repre¬ 
sentation  at  the  convention.  The  an¬ 
nouncement  follows: 

“Editors  of  daily  newspapers  desir¬ 
ing  seats  in  the  press  section  at  the 
Republican  National  Convention  to  be 
held  in  Chicago,  June  8,  should  send 
their  applications  to  Gus  J.  Karger, 
chairman  of  standing  committee  cor¬ 
respondents,  Senate  Press  Gallery, 
Washington,  D.  C. 

“Applications  for  seats  from  editors 
of  weekly  newspapers  should  be  sent 
to  James  D.  Preston,  superintendent 
Press  Gallery,  United  States  Senate, 
Washington,  D.  C. 

“These  applications  will  be  con¬ 
sidered  and  disposed  of  later  by  the 
convention  committee,  of  which  A.  T. 
Hert  is  chairman." 


F.  J.  ROSS  STARTS  AGENCY 


Blackman-Rots  Agency  Becomes 
Blackman  Co.  About  March  15 

With  the  incorporation  of  the  F.  J. 
Ross  Company  in  New  York  last 
week,  it  became  known  that  F.  J. 
Ross  has  withdrawn  from  the  Black- 
man-Ross  Company,  advertising  agen¬ 
cy,  and  that  the  latter  organization 
will  go  back  to  its  original  corporate 
title  of  the  Blackman  Company  about 
March  IS.  Mr.  Ross,  who  was  vice- 
president  of  the  Blackman-Ross 
Company,  has  associated  with  him  in 
the  new  firm,  C.  C.  Marsh,  D.  U. 
Wever  and  G.  W.  Ceiling.  Offices 
will  be  at  42  Broadway. 

Officers  of  the  Blackman  Company 
will  be :  President,  O.  H.  Blackman ; 
vice-president,  J.  K.  Fraser;  vice- 
president,  M.  L.  Wilson;  secretary- 
treasurer,  F.  J.  Hermes. 


Scientist*  Ask  Reopening 
Boston,  Feb.  24. — The  directors  of  the 
Christian  Science  Church  have  filed 
a  motion  in  the  Supreme  Court  to 
have  former  Judge  Frederick  Dodge 
reopen  the  case  involving  the  contro¬ 
versy  between  the  trustees  of  the 
Christian  Science  Publishing  Society 
and  the  directors  of  the  mother 
church  and  listen  to  further  evidence 
before  he  makes  his  final  report  to 
the  Court  for  adjudication.  The  di¬ 
rectors  say  that  they  withheld  ma¬ 
terial  evidence  in  the  hearing  of  the 
suit  of  the  trustees  against  them  as 
they  believed  it  was  more  pertinent 
to  the  suit  of  John  V.  Dittemore 
against  them. 


Memorial  to  William  Woodhead 

A  memorial  meeting  will  be  held  in 
honor  of  the  late  William  Woodhead, 
formerly  president  of  the  Associated 
Advertising  Clubs  of  the  World,  at 
the  New  York  Advertising  Club  on 
the  afternoon  of  March  3.  Secretary 
of  Agriculture  E.  T.  Meredith,  now 
president  of  the  A.  A.  C.  W.,  is  com¬ 
ing  from  Washington  to  preside  at 
the  meeting 


$10,000  Cash 

for  first  payment  on  an  east¬ 
ern  or  New  England  daily  or 
weekly  newspaper  property. 
Proposition  U.  F. 

Charles  M.  Palmer 

Newspaper  Properties 
225  Fifth  Avenue,  New  York 


NEW  YORK  STATE 
WEEKLY 

Old,  well  established  paper.  No 
competition;  well  equipped,  in¬ 
cluding  linotype.  Averaged  net 
last  two  fiscal  years,  $4,000.00. 
Price  $8,000.00;  one-half  in  cash. 

HARWELL  &  CANNON 

Newspaper  A  Macazina  Propartiea 

rime*  Building  New  York 


UNDERWOOD  BILL  UP  TODAY 


Provides  for  Negotiations  With  Can¬ 
ada  for  Pulpwood  Release 

Washington,  Feb.  25. — Senator  Un¬ 
derwood  today  reported  from  the 
Rules  Committee  his  resolution  for 
appointment  by  the  President  of  a 
commission  to  negotiate  with  the 
Canadian  Government  for  the  revoca¬ 
tion  of  embargoes  on  the  importation 
into  the  United  States  of  American- 
owned  Canadian  wood  pulp  used  in 
the  manufacture  of  newsprint  paper. 
Senator  Underwood  asked  consent 
for  immediate  consideration  of  the 
resolution  with  an  amendment  by  tlic 
committee  broadening  it  so  as  to  in¬ 
clude  all  sorts  of  paper. 

Senator  Reed  asked  that  considera¬ 
tion  be  deferred  until  to-morrow.  He 
said  he  was  afraid  Mr.  Underwood’s 
resolution  would  interfere  with  the 
work  of  the  manufactures  commit¬ 
tee’s  sub-committee  named  some  tjme 
ago  to  investigate  print  paper. 

Mr.  Underwood  said  his  measure 
would  not  encroach  on  the  other,  be¬ 
cause  the  committee  on  manufactures 
was  authorized  to  investigate  only  do¬ 
mestic  matters  relating  to  print  paper. 

The  resolution  was  made  a  special 
order  for  action  by  the  Senate  to¬ 
morrow. 


CHAMPAIGN  CIRCULATION  9568 


A.  B.  C.  Show*  News  Gaxette  Com¬ 
pletely  Cover*  That  Field 

Owing  to  a  typographical  error  it  was 
stated  in  territorial  advertisements  of 
the  state  Illinois  appearing  in  Editor  & 
Publisher,  issues  of  February  5  and  19, 
that'  the  circulation  oi  the  Champaign 
News-Gazette  is  5,289  when  as  a  mat¬ 
ter  of  fact  the  net  paid  circulation 
of  the  newspaper,  A.  B.  C.  reports, 
is  9,568. 

The  circulation  of  the  News  has 
been  above  5,289  since  1900,  and  even 
before  the  pnrehase  of  the  Champaign 
Gazette,  in  December,  the  net  paid 
A.  B.  C.  circulation  of  the  News  wa* 
more  than  7,500. 


W.  S.  M  arson  Recovering 

Montreal,  Feb.  22.— W.  S.  Marson, 
of  the  Montreal  Star,  is  recovering 
from  an  illness  that  has  confined  him 
to  his  home  for  the  past  four  weeks. 
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WHAT  OUR  READERS  SAY 


Wood-Pulp  Substitute  Essential 

To  Kditos  &  I'l’BLisiiER :  In  these  dsys  of 
(ieprcbsm^  prosperity  in  the  newspaper  business 
—  a  terntic  expansion  of  advertising,  a  sacrince 
ot  ncvis  and  features,  nianimoth  issues  daily 
and  Sunday,  an  unprecedented  demand  for 
print  paper  and  a  melancholy  shortage  of  sup¬ 
ply —  the  great  publishers  of  the  United  States 
should  soberly  turn  their  attentions,  their 
scheming  and  their  dreaming,  to  the  root  of 
the  problem  confronting  them — vis.,  the  dis¬ 
covery  or  invention  of  a  substitute  for  wood 
pulp. 

If  they  don*t  find  it,  the  newspapers  are 
liable  to  be  legislated  or  allocated  out  of 
business. 

Already  the  cry  has  gone  up:  “The  voracious 
newspaper  monster  is  devouring  the  people’s 
forests  and  despoiling  the  people’s  watersheds.” 

Already  the  impassionate  orator  in  Congress 
is  orating  against  the  greedy  publisher  and  de¬ 
manding  that  print  paper  be  doled  out  t6  him 
by  the  Government. 

(ientlemen  publishers.  Old  Paternalism  is 
after  you  and  you  better  watch  out! 

1  hat  paper  is  the  greatest  known  medium 
for  the  transmission  of  thought  will  not  be 
denied.  In  the  Willy-Nicky  letters,  recently 
made  public,  the  former  Kaiser  complained 
bitterly  that,  in  his  own  country  as  far  back 
as  189S,  the  newspapers  were  the  moulders  of 
public  opinion  and  public  opinion  was  the  real 
king. 

Put  it  must  be  apparent  to  every  newspaper 
that  the  scope  of  the  newspaper  is  going  to  be 
seriously  injured  and  its  influence  lessened  if 
some  substitute  is  not  found  for  the  wood  pulp 
from  which  white  paper  is  now  manufactured. 

It  is  unnecessary  for  me  to  go  into  details 
concerning  the  vanishing  forests  of  this  coun¬ 
try  and  of  the  embargoes  and  threats  of  em¬ 
bargoes  on  the  shipment  of  paper  and  wood 
pulp  from  Canada. 

Pulp  wood  has  increased  fivefold  in  price. 
Paper  that  sold  for  $2.10  per  hundred  pounds 
four  years  ago  now  commands  $7.  and  is  not 
to  be  had  except  in  reduced  quantities  at  that 
price.  .Ml  these  conditions  are  known  to  all 
newspaper  men. 

1  have  long  been  of  the  opinion  that  the 
great  publishers  of  the  country  should  devote 
their  energies  and  their  intellects  to  finding 
some  satisfactory  substitute  for  wood  pulp. 
Print  paper  has  been  made  from  straw,  birt 
not  in  quantities  and  at  a  price  making  it 
available  for  the  publication  of  daily  papers. 
Newspapers  have  been  printed  on  straw  paper, 
but  not  regularly.  Hut  because  this  has  not 
been  done,  it  does  nut  follow  that  it  cannot  be 
done.  The  possibilities  of  the  use  of  straw 
for  paper  making  are  probably  undeveloped. 
If  not  straw,  something  else  will  work  out. 
It  is  well  to  remember  that  50  years  ago  wood 
was  used  for  fuel  for  locomotives.  Later  came 
coal  and  then  oil.  But  there  has  been  no 
progress  in  finding  the  ‘‘something  just  as 
good”  to  take  the  place  of  wood  pulp. 

Perhaps  it  would  be  feasible  to  establish  an 
institute  of  rerearch  to  perfect  processes  for 
making  paper  from  substitutes  for  wood.  The 
Rockefeller  Institute  has  actually  succeeded  in 
driving  the  yellow  fever  from  the  earth, 
through  the  destruction  of  the  breeding  places 
for  the  mosquito.  Time,  brains  and  money 
did  it.  Cannot  newspaper  publishers  do  as 
much  in  the  perfecting  of  a  process  for  manu¬ 
facturing  print  paper  in  commercial  quantities 
from  some  other  substance  than  wood? 

There  are  no  better  brains  in  this  country 
than  those  carried  around  by  the  great  pub¬ 
lishers  who  are  numbered  among  the  ablest, 
cleverest  and  broadest-visioned  men  in  Amer¬ 
ica.  I  know  some  supermen  among  them.  They 
can  solve  this  paper  problem  if  they  go  at  it 
radically.  Thev  can  find  a  cheap,  available 
and  inexhaustible  substitute  for  the  flesn  and 
blood  of  the  living  forests,  to  make  t»aper  for 
their  multiplving  press  monsters.  They  must 
do  it  or  submit  to  Government  allocation  and 
control  and  cvrtailment  of  business. 

HARRY  E  ANPREWS 
Managing  Editor  rf  Thr  Los  Angeles  Times. 


Practicability  of  Dry  Mata 

To  EotToa  &  PuBLisHEa:  In  his  extremely 
interesting  article  on  newspaper  printing, 
appearing  in  your  issue  of  January  29th,  my 
good  friend  Charles  F.  Hart,  mechanical  su¬ 
perintendent  of  the  New  York  Times,  has 
something  to  say  about  dry  mats. 

As  Mr.  Hart’s  article  will  be  widely  read 
by  newspaper  publishers,  managers  and  me¬ 
chanical  men  of  both  large  and  small  news¬ 
papers,  It  should  be  noted  that  his  criticism 
of  the  method  of  manufacture  of  the  Ameri¬ 
can  dry  mat  is  intended  to  apply  only  to 
its  use  and  value  in  large  metropolitan  plants, 
in  which  a  large  number  of  plates  are  re¬ 
quired  from  each  mold.  Mr.  Hart  does  not  | 
intend  to  convey  the  idea  nor  give  the  im-  I 
pression  that  this  dry  mat  is  not  satisfactory  ! 
in  the  smaller  plants  which  require  up  to  8 
eight  or  ten  casts  from  each  mold.  j 

The  New  V’ork  Times,  Journal,  World  and 
other  large  offices  that  need  from  sixteen 
to  twenty-four  plates  from  each  page  to  dress 
their  large  batteries  of  presses  cannot  use 
the  American  dry  mat  as  at  present  made, 
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and  exactly  for  the  reasons  stated  by  Mr. 
iiart.  The  manufacturers  admit  it  frankly 
and  are  making  no  effort  to  introduce  their 
present  dry  mat  in  these  large  offices. 

However,  readers  of  Editor  &  Publisher 
may  get  a  wrong  conception  of  Mr.  Hart’s 
statement.  The  dry  mat  now  on  the  market 
is  altogether  practical  and  successful  for  any 
newspaper  establishment  in  which  no  more 
than  five  presses  (needing  10  plates  from 
each  mat)  are  employed.  For  plants  of  the 
size  of  the  New  York  Times,  C’hicago  Daily 
News,  Philadelphia  Bulletin,  Boston  Post,  etc., 
a  satisfactory  dry  mat  has  still  to  be  devel¬ 
oped  and  in  due  course  will  be  perfected 
along  the  lines  suggested  by  Mr.  Hart. 

BENJAMIN  W(K)U. 

To  Editor  &  Publisher:  Mr.  Wood  is  quite 
right  in  his  contention.  1  should  have  noted 
this  point  in  my  article. 

CHARLES  F.  HART. 


Country  Papers’  Margins  Wasteful 
To  Editor  &  Publisher:  Having  recently 
heard  publishers  of  country  weeklies  and 
small  daily  newspapers  in  a  meeting  com¬ 
plain  that  they  could  "do  nothing"  to  help 
conserve  newsprint  and  hearing  them  voice 
bitter  feelings  toward  the  big  fellows  who 
are  chewing  up  so  many  carloads  in  un¬ 
wieldy  Sunday  issues,  comic  supplements 
and  in  pages  that  they  feel  are  inexcusable 
in  a  time  of  stress  like  this,  1  feel  I  should 
call  attention  to  what  1  am  doing  to  save 
newsprint. 

On  a  Cox  Duplex  press,  which  was  origin¬ 
ally  equipped  to  print  eight  7-column  pages, 
of  13-em  width,  from  70-inch  rolls,  we  are 
printing  the  same  size  forms  from  66)^-inch 
rolls,  by  using  narrow  margin  chases.  We 
have  now  placed  orders  for  column  rules 
20f4  inches  long,  which  will  extend  the  length 
of  our  pages  one  inch.  Thus  on  an  8-page 
paper  wc  gain  .S6  inches  from  top  and 
bottom  margins.  It  will  be  seen  we  save 
about  5  per  cent,  in  margins  on  length  of 
rolls  and  now  are  to  save  another  five  per 
cent,  by  a  gain  in  space,  top  and  bottom. 

Editor  Si  Publisher  might  arouse  some  of 
the  small  daily  publishers  to  the  fact  that 
it  is  a  very  small  paper  to  whom  this  will 
not  mean  at  least  ^5  to  $30  a  month.  The 
change-over  can  be  effected  from  the  saving 
of  two  or  three  months. 

The  Daily  Clintonian  was  recently  moved 
into  a  permanent  two-story  brick  home  of 
its  own,  the  quarters  being  much  more  com¬ 
modious.  The  change  was  effected  then, 
from  a  sheet-fed  to  roll-news  press.  It’s  a 
hard  battle  to  get  newsprint,  as  all  publishers 
know,  and  those  who  are  saving  by  the 
narrow  margins  have  no  cause  to  regret 
it,  unless  it  be  the  fact  that  the  wider  mar¬ 
gins  are  regarded  as  "standard"  and  the 
chance  to  buy  from  jobbers  to  fill  in  between 
carload  shipments  may  be  a  little  harder. 

But,  if  Editor  &  Publisher  gets  after  this 
proposition,  why  can  not  the  narrow  mar¬ 
gins  be  made  the  standard? 

I  have  this  day  written  the  Duplex  Print¬ 
ing  Press  Company,  Battle  Creek,  Mich., 
urging  them  to  use  their  influence  to  bring 
about  a  more  g^eneral  adoption  of  the  nar¬ 
row  margins.  Those  who  are  blind  to  mar- 
ins  in  any  business  are  inviting  failure, 
iterally  the  margins  of  many  country 
newspapers  typify  waste.  When  that’s  elim¬ 
inated  and  all  other  wastes  in  our  own 
circles  are  held  to  the  minimum,  then  it’s 
time  to  go  after  the  other  fellow  who  is 
sinning. 

J.  W.  PIERCE. 

Publisher,  Clinton  (Ind.)  Daily  Clintonian. 


Constitution  Should  Guard  Press 

To  Editor  and  Publisher:  The  ominous 
character  of  the  threat  of  certain  New  York 
Senators  to  expel  from  their  body  reporters 
who  do  not  write  of  the  proceedings  to  suit 
them  should  not  be  lost  on  the  public  of 
New  York  State  or  any  other  State.  It 
should  lead  the  people  to  insert  in  their 
constitutions  some  such  prohibition  as  this: 

"Newspaper  reporters  and  editors  shall 
never  be  excluded  as  a  class  from  regular 
open  sessions  of  the  Senate  and  House." 

Assemblymen  who  feel  themselves  libeled  by 
reporters  or  newspapers  have  precisely  the 
same  rights  in  law  tor  reparation  as  other  men 
have. 

ELLEN  BROWN, 
Pittsburgh,  Pa. 


The  unalganation  of  the  two  kmdiiif 
J^Vryaive  Jewish  newapapera  of 

THE  DAY 

THE  WARHEIT 

bring!  into  being  the  moot  nowerinl 
•dvcrtiiing  medium  in  the  Jewiih  field. 

Tk*  Natioul  JawUk  Daily 


SOUTHERN  AGENTS  MEET 


Discu!!  S.  N.  P.  A.  Campaign  to  Ad¬ 
vertise  the  South 

Ch.\tanooga,  Tenn.,  Feb.  22. — The 
quarterly  meeting  of  the  southern  coun¬ 
cil  of  the  American  .Association  of  .Ad¬ 
vertising  Agents  held  yesterday  was 
featured  by  the  discussion  of  the  prob¬ 
lem  of  exploiting  the  jiroducts  of  the 
south  to  northern  and  eastern  manufact¬ 
urers.  Thomas  E.  Basham,  president, 
presided. 

The  advertising  association  has  been 
employed  by  the  Southern  Newspaper 
Publishers'  Association  for  the  purpose 
of  advertising  southern  products  and 
convincing  northern  and  eastern  manu¬ 
facturers  that  southern  newspapers  are 
the  proper  medium  through  which  to 
reach  the  southern  consumer. 

Mr.  Basham  has  just  returned  from  a 
tour  of  the  North  and  East,  lecturing 
before  the  chamber  of  commerces  of 
the  different  cities. 


New  Paper  to  Support  Edwards 

Omaha.  Neb..  Feb.  21. — Governor 
Edwards  of  New'  Jersey  will  have  new.s- 
paper  backing  in  Omaha.  His  support¬ 
ers  have  announced  the  immediate  pub¬ 
lication  here  of  an  Edwards-for-Presi- 
dent  national  weekly,  to  be  named  “Pub¬ 
lic  Sentiment,’’  and  to  work  for  the 
repeal  of  prohibition  laws,  both  national 
and  state.  Public  Sentiment  Publishing 
Company  has  been  incorporated  for  $50,- 
000.  Thomas  McMahon,  of  Omaha,  will 
he  editor. 


Newsprint  .Meeting  in  Louisville 

Louisville.  Ky.,  Feb.  24.— Chairman 
Charles  I.  Stewart  of  the  Lexington 
Herald  has  called  a  meeting  of  the  A.  N. 
P.  A.  sub-committee  on  newsprint  con¬ 
servation  to  take  place  here  on  March  to. 


Against  Free  Government  Ads 

Bushnell,  III.,  Feb.  20.— Free  Gov¬ 
ernment .  advertising  will  have  hard 
sledding  among  the  newspapers  pub¬ 
lished  by  the  members  of  the  Military 
Tract  Press  Association,  according  to 
sentiments  expressed  at  its  recent 
semi-annual  meeting  in  Macomb.  Free 
advertising  of  all  kinds  was  con¬ 
demned  and  “Government  mendi¬ 
cancy”  was  scored  at  the  round  table 
discussion  by  the  publishers,  who  re¬ 
solved  to  work  on  a  strictly  cost  basis 
in  future.  J.  E.  Dertinger  of  the  Bush- 


BUFFALO  NEWS 

EDWARD  H.  BUTLER 

Editor  and  Pnblishar 

“The  only  Buffalo  newspaper 
that  censors  its  advertising 
columns.  Many  of  our  adver¬ 
tisers  use  our  columns  exclu¬ 
sively.  The  above  is  one  of  the 
many  reasons  why.” 

MEMBER  A.  B.  C. 

Foreign  Advertising  Representatives 
KELLY-SMITH  COMPANY 
230  Fifth  Avenue  Lytton  Building 
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nell  Record  was  re-elected  president 
and  other  officers  were  named  as  foi 
lows  :  Vice-president,  John  Bayles, 
Colchester  Independent;  secretary! 
treasurer.  Van  L.  Hampton,  Macomb 


Opens  Montreal  Office 

Norris-Patterson  Company,  Ltd.,  \d- 
veriising  Agency.  Toronto,  h.ive  opened 
a  branch  in  Montreal  at  232  St.  James 
Street,  under  the  management  of  S  B 
Picken.  This  agency  already  placfj 
.some  business  emanating  from  Mont¬ 
real,  notably  the  Waltham  Watch  ad¬ 
vertising  in  Canada. 


Fisher  Goes  to  Lima 

Lima,  Ohio,  Feb.  21.— John  W.  Fisher, 
for  several  years  editor  of  the  Wapa! 
koneta  (Ohio)  Daily  News,  has  been 
appointed  editor  of  the  Lima  Time^ 
Democrat. 


Harrisburg,  Pa.,  Feb.  20. — The  Inter¬ 
state  Circulation  Managers  .\s5ocit- 
tion  will  meet  at  the  Penn-Harris  Ho¬ 
tel  here  on  March  10  and  11. 


NOTICE  TO  READERS 

The  newspapers  of  New  York,  in  con¬ 
sequence  of  the  continuing  shortage 
of  print  paper,  have  been  forced  to 
further  reductions  in  the  size  of  their 
Sunday  issues,  to  be  made  as  nearly 
as  possible  along  parallel  lines. 
Under  this  necessity,  the  Sunday  is¬ 
sue  of  The  New  York  Times  has  tern- 

Rorarily  discontinued  the  Magatine 
ection  and  the  Review  of  Books  in 
the  form  in  which  they  have  hitherto 
appeared,  but  the  important  features 
of  both  sections  are  retained  in  one 
of  the  regular  sections  of  full  site 
pages. 

The  Times  hopes  to  be  able  to  resume 
these  features  in  their  usulI  form  at 
an  early  date. 

Nrm  Qnrk  (HirntB 


Few  Papers— (if  any)— surpass  the 
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A  Food  Medium 

Even  daring  the  past  summer  four  food 
pages — and  more — was  the  site  of  ost 
regular  weekly  Thursday  food  featnre- 
a  winner  for  housewives,  retaileri  isd 
manufacturers. 

Wednesdays  and  Sundays  four  auto  psfci 
Tuesday  Music  Page 
Grculation  26,649.  Member  A.  B.  C 
KELLY-SMITH  CO. 
Marbridge  Bldg.,  Lytton  Bldf., 

Ntw  York.  (3iicaga 


New  Jersey’s  Greatest 
Morning  Newspaper 

THE  NEWARK  LEDGER 

For  aix  days  in  tho  weok  wo  ira 
alone  in  our  Acid  of  more  than  b 
million  readerB*  and  the 

SUNDAY  LEDGER 

Takes  a  place  among  the  lesdiaf 
publications  of  the  country. 

Dorothy  Dix  Helen  RowIobJ 
Associated  Press 


We  can  increase  your  btuiaess- 
you  want  It  Increaeed. 

You  have  thought  of  praea  cB^ 
plugs  yourself.  But  let  us  tell  yee 
bow  press  cUppiag  can  be  made 
a  business-builder  for  yon. 

BURRELLE 

[  145  Lafayette  Sl,  N.  Y.  City 

I  Established  a  ()uar(ar  of  a  Caemf 


The  local  store  selling  your  product  gets  HIS 
customers  through  his  own  town  newspapers 


NEW  YORK  STATE 

is  a  splendid  field  for  intensive  promotion  through  daily  newspaper 
advertising;  and  be  quickly  convinced  that  this  is  the  logical,  economical 
and  satisfactory  way  for  National  Advertisers  to  link  up  with  local 
merchants. 

Don’t  ask  the  retailer  to  do  all  the  co-operating.  Get  him  going 
with  you  instead  of  against  you.  Don’t  try  to  force  him  to  play  the 
game  YOUR  way. 

A  daily  newspaper  campaign  co-operating  with  the  local  dealers  in 
New  York  State  will  quickly  popularize  any  meritorious  line  of  mer¬ 
chandise,  and  it  is  generally  accepted  that  New  York’s  approval  means 
nation-wide  approval.  • 

And  the  newspaper  appearing  on  this  page  will  localize  your  appeal 
and  intensify  your  coverage  of  each  market  center. 
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Announces  the 
Appointment  of 

Harold  G.  Schrjjver 

As  Western  Representative 


With  Offices  at 

419  Marquette  Building 
Chicago 

March  1, 1920 


